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G&FDNA Asks Equalized Tax Burden 





Happy Mills Buys 
L. P. Cook Firm 
in Memphis 


MEMPHIS—tThe Happy Mills Divi- 
sion of the Arrow Feed & Oil Co., Inc., 
has acquired the warehouse, elevator 
and manufacturing facilities of L. P 
Cook & Son, Memphis, and will begin 
formula feed production there shortly. 

Announcement of the transaction 
was made this week by Wiley Akins, 
vice president of the Arrow Feed & 
Oil Co., St. Louis, and Gradon Swan- 
son, manager of the Happy Mills Divi- 
sion of the Arrow firm. 

Paul Landau will be in charge of 
the newly-acquired milling properties. 
He recently joined the company as 
southeastern manager after a long 
experience in the formula feed manu- 
facturing business in New Orleans. 

Included in the property acquired 
is a 150,000-bu. grain elevator. The 
milling plant will be modernized with 
the installation of $125,000 in new 
equipment. It is expected that opera- 
tions will hegin in about five weeks. 

Happy Mills has maintained a ware- 
house and office in Memphis for sev- 
eral years but its line of feeds has 
been manufactured in the East St. 


Louis plant of the company since the | 


original Happy Feed Mills was ac- 
quired from Memphis owners a few 


years ago. Company products are dis- 
tributed in 11 southern states. 
| _L. P. Cook, Jr., president of the 
Cook firm, said the company will con- 
tinue its seed business at 
location in Memphis. He said the 
grain and feed department was dis- 
continued because of increased vol- 
ume in distribution of field seeds. Ex- 
pansion of the Cook seed business to 
other areas of the South is planned, 
and Memphis processing facilities will 
be increased, he added. 


al 


100 ATTEND ST. JOSEPH 
FEED, GRAIN OUTING 
ST. JOSEPH, MO.—More than 100 
members and guests of the St. Joseph 
Feed, Grain, Seed and Fertilizer Club 
attended a stag party sponsored by 
the group near St. Joseph Sept. 11 
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R. C. BOOTH ELECTED HEAD OF 
NATIONAL GRAIN, FEED GROUP 


Free Market System With Government as Umpire Only 
Advocated at 55th Annual Convention of Grain 


& Feed Dealers 





R. C. Booth 





Ceiling Adjustments Authorized 
for Some Alfalfa Dehydrators 


JOHN CIPPERLY 
Feedstuffs Washington Correspondent 


WASHINGTON—The Office of 
Price Stabilization, in a group of let- 
ter orders, has authorized adjust- 
ments of price ceilings for alfalfa de- 
hydrators who have been caught in 
a box between their General Ceiling 
Price Regulation ceilings and provi- 


sions of CPR 22, 
facturers’ order. 
The letter 


the general manu- 


orders apply only to 


The letter orders provide that de- 
hydrators may take the higher of 


| either their GCPR price ceiling, f.o.b. 


dehydrators who filed Public Form | 


8 under CPR 22. 

The adjustments were pushed 
through by Earl Corey in one of his 
final actions as chief of the grain, 
feed and milling branch of OPS. 





80% Support 


for 1952 Flax 


production plants, or the following 
prices, in bulk, f.o.b. production 
plant, plus the appropriate price ‘of 
containers as determined by their 


cedure for pricing sacked 


meal products: 


Dehydrated Alfalfa Meal 


| Stem meal, less than 13% pro- 


WASHINGTON—The U.S. Department of Agriculture has announced | 
that the loan rate for 1952 flax will be 80% of parity, which is equivalent to 
approximately $4.05 bu. at Minneapolis. 

The Production and Marketing Administration had recommended that 
the loan rate be held at 75% of parity, but arguments for the higher rate | 
made by the head of the Farmers Union Grain Terminal Assn. proved effec- 
tive. William Thatcher, FUGTA boss, last week made strong and apparently 
effective representations to Charles F. Brannan, secretary of agriculture, 


to boost the support rate. 


Newspaper publication of a report Sept. 14 implying that the higher sup- 
port rate would be effective on the crop now being marketed boosted flax fu- 
tures at Minneapolis the limit to $3.80 bu. shortly after trading began that day. 
However, the market closed at $3.72 for December delivery, up 7¢ from the 


previous day’s close. 


The current spread between the Minneapolis terminal and country points 


is approximately 25@23¢ bu. 


| For No. 2, 13% 
| For No. 1, 13% meal 


i 


.$48.50 
58.50 
62.50 
65.50 


tein 
13% protein but less than 15% 
15% protein but less than 17% 
17% protein but less than 20% 
17% protein with 100,000 LU. 
vitamin A guaranteed on del. 
20% protein with 150,000 LU. 
vitamin A guaranteed on del 
Suncured Alfalfa Meal: 
meal 


82.50 


.. .-$45.50 
. 50.50 
For 15% 53.50 
For all other alfalfa products the 


lowing manner. The differential for 
any alfalfa product not listed above 
(including alfalfa products for human 
consumption and alfalfa products re- 
sulting from further processing of 
(Continued on page 73) 


| pire 
| prosecutor and competitor, was the 





70.50 | 


| the 10 trades and 


National Assn. 


MEMPHIS, TENN.—The advoca- 


tion of free enterprise and free mar- 


kets in all economic functions, with 
the federal government acting as um- 
only and not as judge, jury, 


first pledge of R. C. Booth, Piper 


| Grain & Milling Co., Cedar Rapids, 
| Iowa, who was elected president of 
| the Grain & Feed Dealers National 


Assn. at its 55th annual convention 


| in Hotel Peabody Sept. 9-11. 


Charles G 
Co., 


Mr. Booth succeeds 
Robinson, Scruggs - Robinson 


| Memphis, who had served two one- 


year terms as head of the association 
R. F. Cunningham, R. F. Cunningham 
& Co., New York, was advanced to 
first vice president; E. B. Evans, 
Evans Grain Co., Decatur, IIl., rose to 
second vice president and R. D. Jack- 
von, Jackson Grain Co., Tampa, la., 
was named third vice president. R. B 
Bowden was reappointed executive 
vice president. 

Reiteration of the association's 
stand on the equalization of the tax 
burden, asking no special favors for 
anyone, but the same set of rules 
tax-wise for the same kind of busi- 
ness operations, was voiced by Mr 
Booth. 

“The recent action of the Senate 
Finance Committee is the first step 
toward the consummation of this 
policy statement,” Mr. Booth stated, 
“but the victory is not won. Con- 
tinued activity is imperative.” 

Mr. Booth said he would strive 
for action which would result in the 
use of all segments of the grain in- 
dustry on the handling and moving of 
government owned grain, until such 


| time as the marketing and storage of 


cost under customary accounting pro- | all grain is returned to private en- 


alfalfa | 


terprise. 
Memphis Exchange Is Host 
Typical southern hospitality was 
extended to the conventioneers by the 
Memphis Merchants Exchange, whose 


| president, Edward Jappe, welcomed 
| the delegates to the city. The ex- 
| change was host to the entire regis- 


tered attendance at a reception Sept 
11 in the hotel. 

Urging the grain and feed indus- 
tries to do more than fight a “rear 
guard” battle against the encroach- 
ment of socialism in the nation, Mr. 
Robinson, in his keynote address, said 
that socialism means the end of cap- 


. italism. 
price shall be calculated in the fol- | 


Government Interference Noted 


“Our grain trade is perhaps among 
industries most 
clearly marked for socialist experi- 
ments, and there is no doubt that we 
6) 


(Continued on page 
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Grain Shares in Feed Market 


A N interesting point was brought out by E. G. Cherbonnier, feed con- 





sultant to the Grain and Feed Dealers National Assn., in his talk before 
the annual convention of that organization in Memphis this week. It had 
to do with the effect of the growing formula feed industry and the wider 
use of better feeding programs on the volume of grain handled through com- 
mercial channels. 

His conclusion was that grain markets have been widened considerably 
by the growth of the formula feed industry. This occurs not only because 
feed manufacturers constitute a large market for grains, but also because 
more efficient feeding operations mean less grain per pound of meat, milk 
or eggs produced. The result of this is that the farmer who produces grain 
has more grain left to market through the elevators. 

Of course the grain trade, along with all other components of agricul- 
ture, also is benefited through efficient livestock and poultry production as 
a result of the greater wealth created. As Mr. Cherbonnier remarked, good 
feeding programs bring extra wealth to a community in much the same way 
as the various crop improvement associations do. In illustration of this, 
he cited an average county in an average midwestern state, where he found 
that an increase of one dozen eggs per hen per year, the saving of one 
bushel of corn per 100 lb. of pork marketed and an annual increase of 20 Ib 
of butterfat per cow would bring $500,000 of added wealth to the community 
annually. 

As he aptly said, livestock production under an efficient feeding pro- 
gram could “change the farm home from three rooms and a path to five 
rooms and a bath.” 

Mr. Cherbonnier based his talk on a criticism by a grain dealer of a 
bulletin issued by the Grain & Feed Dealers National Assn. on the subject 
of selling a hog supplement to go with corn. The bulletin showed the corn 
saved per 100 lb. of pork produced, and the selling price of corn through the 
hog compared with the regular price for grain at the elevator. The critic 
had asked: “How can we expect the farmer to bring his grain to the ele- 
vator when Ed Cherbonnier is putting out bulletins like that? 

* * * 

NE of the things emphasized by Mr. Cherbonnier was that there is 
() a tremendous livestock and poultry industry outside of the states where 
most of our feed grains are raised. Except for roughage, these animals de- 
pend mainly on shipped-in feed and a large part of this feed is made from 
grain, handled by the grain trade. 

He pointed out that there are 25 million milk cows in the United States, 
with 14 million of them outside of the 12 principal “feed grain states.” The 
feed shipped them—about 15 million tons a year—contains a lot of grain, 
particularly with the trend toward lower protein dairy rations. 

There are 26 million hogs outside of the principal feed grain producing 
area which, with two farrowings a year on many farms, means that about 
40 million hogs are at least partial grain customers every year. 

There are 214 million hens in laying flocks within the surplus feed grain 
area, but 252 million in grain deficient areas. In addition, there are enor- 
mous broiler developments concentrated mostly in grain deficient areas 
and broilers mostly are fed on complete feeds, containing a large percentage 
of grain. 

There are 3 million steers on feed outside of the feed grain surplus area 
This does not include breeding stock. 

Even in the surplus feed grain states, many feeds are used which are 
not supplements, but complete, and contain a considerable amount of grain 


* * * 


ATR CHERBONNIER said that “another way to calculate the part which 
M the grain trade plays in the feed business is to subtract the by-products 
of all kinds from the total production of formula feeds, the difference being 
the grain used. 

“It shows that about 12 million tons, or a half-billion bushels, 
required annually. This is what you sell to feed mills, large and small, and 
does not include carloads of grain that may go direct to many large cattle, 
lamb, hog and turkey feeders.” 

Far from being in conflict with each other in any way, the feed industry 
and the grain industry have everything in common. Every one has profited 
by the spread of better feeding programs, and these mutual gains will be 
continued as the industries work toward materialization of the great potential 
which still exists. 


are 


should be sent to Circulation Manager | 
1.8. 


HOW’S BUSINESS? 


FORMULA FEEDS: 











A steady improvement in formula feed business was reported this week, 
with stronger price levels apparently encouraging dealers to take on larger 
supplies and drouth in some areas contributing to sales expansion. Poultry 
feeds were sales leaders, with expanding pig, dairy and beef cattle feed 
business adding to the volume. Some heavy orders for winter supplies of 
stock feeds have been placed, and dairy feed trade, while still relatively slow, 
continues to show signs of picking up. Expected large fall farrowings have 
increased interest in pig feeds. Ingredient price advances were led by soy- 
bean and linseed oil meals and the animal proteins, with soybean oil meal 
moving to the ceiling level before falling off again. (Ingredient market de- 
tails appear on pages 74-77.) The index of feedstuffs prices advanced 6.5 points 
to 246.5 and the index of feed grain prices climbed 4.5 points to 245.7 in the 





week ending Sept. 12. 


y 
Northwest 

Fairly heavy feed business was re- 
ported this week by manufacturers 
in the Northwest, with the stronger 
price trend apparently encouraging 
many dealers to build stocks up ahead 
of further possible advances. High 
protein feeds reflected the gains in 
linseed and soybean oil meals, and 
some formulas were marked up as 
much as $5 ton. 

Some heavy forward sales of cat- 
tle feeds were reported, and nearby 
business included gains in dairy feed 
sales as well as poultry and hog feed 
buying. 

A large fall farrowing of pigs is 
expected, and dealers have recently 
expanded their buying of feeds for 
this trade. Turkey feeds continued 
to move in good volume, although 
some tapering off is noted as birds 
go to market. 

Some firms report a surprisingly 
good call for chick grower feeds, 
apparently the result of both the 
later season and better feeding pro- 
grams. 

Plants worked five or six days this 
week on full schedules, and order 
backlogs extend well into next ‘veek. 
Some falling off in truck business was 
noted, possibly due to weather con- 
ditions, but carlot sales more than 
made up for this decline. 


Southwest 

The main feature of this week's 
formula feed market in the South- 
west was the rapid advance in prices 
It was one of the strongest spurts by 
feed values in several months. The 
reaction among the retail and whole- 
sale trade was mixed. In some cases 
it stimulated demand to a consider- 
able extent and the prospect of fur- 
ther increases in formula price lists 
made some customers lay in larger 
stocks than they originally expected. 
On the other hand, there was some 
consumer resistance to the higher 
prices, and thus some mills reported 
sales were a little on the slower side. 

The extent of the advance in price 
lists put out early this week was 
$2.5003 ton, with some lower pro- 
teined feeds up around $1.50 ton. 
Some manufacturers indicated that 
new increases may be necessary by 
the end of this week. Leading the 
stronger trend in ingredients were 
soybean oil meal, linseed oil meal and 
alfalfa meal. Feed grains also have 
been strong, although the advance in 
corn and soybeans was checked by 
late in the week. 

Some mills have been experiencing 
what they hope is the beginning of 
the fall pick up in demand. Some 
big range cattle feeders have ordered 
out the first of the winter feed sup- 
plies. This is about the first report 
of such business this season. Broiler 
and turkey raisers have continued to 
furnish a good demand for formula 
feed, and hog feed was in fair to good 
demand. Poultry feed demand was 
fairly active end dairy feed moderate. 

Most mills were operating on a five- 
day schedule this week, with some 


reported to be requiring a sixth and 
seventh day to fill orders. Dock busi- 
ness has been good and carlot sales 
fair to good. 


Ohio Valley 


rainfall in the 
Ohio Valley early this week—the 
heaviest since late July—did little 
more than slightly revive lawns and 
gardens. It had no appreciable ef- 
fect on pastures, which will require 
several inches of rain to soften the 
baked ground sufficiently to revive 
grass, and it likewise was too late to 
provide any additional growth in late 
feeding crops. 

Thirty southern Ohio counties, to- 
gether with a number in northern 
Kentucky, have been designated as 
“distress areas,” thus making it pos- 
sible for farmers in these areas to 
secure government loans to ease the 
financial straits in which many of 
them have been placed because of the 
prolonged drouth and _ subsequent 
huge crop losses. 

This situation is having a favorable 
effect on the formula feed business, 
inasmuch as farmers are being com- 
pelled to use feeds in place of the 
farm feeds which customarily are 
available at this time of the year. 
It is anticipated that this trend will 
continue on an upward curve during 
coming weeks, but it may eventually 
result in: depleting the numbers of 
poultry and hogs as farmers, facing 
depleted cash resources, finish mar- 
keting their present flocks and re- 
frain from starting replacements. 

Prices in this area remained steady 
this week, and mills generally were 
being operated at near capacities. 
Certain raw materials, especially 
packers’ by-products, are in a tight 
position and are expected to remain 
so for the next month or six weeks. 


Central States 


A rather sharp upward adjust- 
ment in prices of formula feeds and 
prospects for still more increases 
encouraged some forward buying in 
the central states area last week. 

Mixers said prices were $1 higher 
than a week ago for most types of 
feeds, and chances were good that 
another upward revision of $1@1.50 
would be necessary before this week 
was over. 

Protein feeds, led by soybean oil 
meal, accounted for most of the high- 
er ingredient costs, reflecting a scarc- 
ity of old crop supplies before the 
new crop becomes available. Meat 
scraps were becoming scarce, how- 
ever, and tankage, already a hard 
to find item, moved upward at some 
packing houses, 

Poultry and turkey feeds continued 
to be the heaviest selling feeds in the 
central states area. Broiler prices, 
while down about 2¢, to 28¢, from 
values received earlier in the summer, 
still offer producers incentive to feed. 
Turkey prices have strengthened in 
the last two weeks 

Dairy feeds still are holding back, 
but cattle rations are beginning to 


About an inch of 








move on a small scale. Dealers ex- 
pect a steady expansion in cattle 
feeds until the peak is reached in 
about 60 days. 

Feed manufacturers report an or- 
der backlog of around a week and 
generally are satisfied with the rat 
of sales. 


Paeifie Northwest 


Formula feed activity at both the 
wholesale and retail level continued 
at a steady pace in the Pacific North- 
west. Broiler production continued 
good and turkeys are reported to be 
maturing at a satisfactory rate. Dairy 
feed business also was reported good 

Continued strength in soybean oil 
meal lent a firm undertone to al! of 
the proteins, and with steady grain 
prices and a strong millfeed market, 
buyers began to wonder whether the 
long expected slump in ingredient 
prices is going to occur or not 

Demand for hay is very heavy, and 
the picture presents a prospect of 
high level activity with a good rate 
of production for at least the next 
60 days. 


Southeast 


A considerable spurt in feed de- 
mand was noticed by most southeast- 
ern manufacturers during the past 
week. Mills which had been struggling 
to splice out four or five days run- 
ning time s enly found themselves 
with enough orders to make a full 
working week. Millis are not enjoying 
booming demand to the extent of 
overtime shifts, but in comparison 
with the dearth of orders during the 
past few weeks, a full working week 
now looks like big business. 

The long-awaited surge in formula 
feed business has been most notice- 
able among mills concentrating pri- 
marily on poultry rations, as deter- 
iorating pastures have not promoted 
strong upswing in dairy feed demand 
Many mill owners are looking askance 


upon this increased business because | 


these spurts have occurred hereto- 
fore with no lasting results. On the 
other hand, the trade is hoping that 
with Labor Day past, schools opened 
and consumers’ stocks in need of re- 
plenishing, good fall feed business is 
at hand and will continue to increase 

With the exhaustion of peanut oil 
meal and soybean oil meal at south- 
eastern processing plants, formula 
feed manufacturers are concerned 
over the potential of increased for- 


mula feed prices and are uncertain 
as to heavy demand building up from 
consumers during this unsettled pe- 
riod 

Even though the larger Sept. 10 
cotton crop report has thus far had 
little weakening effect upon the cot- 
tonseed oil meal market, southeastern 
feed manufacturers know that the 
bulk of new crop sales has been made 
to exporters and that the pressure 
of heavy production is probably two 
weeks distant. Consequently, formula 
feed buyers are almost unanimously 
restricting their purchases to abso- 
lute nearby needs. This same thing 
applies on soybean oil meal and other 
feed ingredients. 

A tight situation has developed in 
the supply of menhaden fish meal 
along southern coasts, with process- 
ors holding sufficient bookings to take 
care of their entire expected produc- 
tion. This has caused a rapid price 
advance 

——— 
HARRY L. STOVER DIES; 
WAS INDUSTRY VETERAN 


OKLAHOMA CITY Harry L 
Stover, owner of the Harry L. Stover 
Co., flour and feed brokerage ‘irm 
here, died Sept. 8. He long had been 
rominent in Oklahoma milling af- 
fairs. He formerly operated the Pack- 
urd Milling Co., Custer City, Okla., 
and until recently was manager of 
the Geary (Okla.) Mill & Elevator 
Co 

He had formed the brokerage con- 
cern this year but was forced to 
suspend operations this summer due 
to poor health. Funeral services were 
held in Geary and burial was at Enid 
Sept. 11 


MEETING OF N. W. OHIO 
GRAIN, FEED MEN SET 


OTTAWA, OHIO—A meeting of 
country Grain and Feed Dealers in 
northwestern Ohio will be held the 
evening of Sept. 20 at the Eagles 
Hall in Ottawa, Ohio, according to an 
announcement by Edgar Pifer, chair- 
man, and Charles Latchaw, secretary. 

Topics to be discussed will include 
margins for handling grain, service 
charges, book accountg and group 
insurance. B. A. Wallace of Ohio 
State University will lead the dis- 


| cussion on operating costs, Charles 


Hiegel on service charges, Harry 
Huffman on book accounts and 


| Charles Latchaw on group insurance 


Issuance of Freight Rate Hike 
Absorption Repeal Delayed Again 


WASHINGTON Interoffice fum- 
bling of the repeal provision of the 
freight rate absorption requirement 
of Interpretation No. 1 to the General 
Ceiling Price Regulation as regards 
shipments of feed and grains has de- 
layed the issuance of that amendment 
by more than 10 days. 

The repeal order had cleared the 
price office and was headed to legal 
officials for final approval which had 
been promised, when through an ung 
foreseen quirk in Office of Price Sta- 
bilization routine the order was rout- 
ed to an OPS feed industry consul- 
tant for further study and recommen- 
dations. This meant a matter of more 
than three days’ delay before the or- 
der could be submitted to the top 
attorneys for approval. As of this 


week the return of the order had not 
been completed, and OPS officials 
now find themselves facing further 
legal quibbling over soybean oil meal 

The net of the situation is that the 
order which should have been in the 
regulations now will be held up for 
further pettifogging adjustments due 
in part to the assumption of preroga- 
tives by a feed industry official and 
the acute sensitiveness of the legal 
staff. 

The outlook now is that it will be at 
least 10 days before the repeal order 
on freight rate absorption ban can be 
made effective, while in the meantime 
the industries involved will face the 
issue of absorbing a 6% freight rate 
in ase on freight originating in 
western and southern territory and 
9° elsewhere 


HONEGGERS’ OPENS PIG HATCHERY—Over 5,000 farmers came by 
airplane and automobile to attend the launching of Honeggers’ & Co.’s new 
“Pig Poppery” at its 400-acre experimental farm near Forest, TL, Aug. 30. 
Some views of the points of interest shown the visitors are shown above: 
(1) The “Poppery” building, which contains 24 farrowing stalls, tile-lined and 
equipped for radiant heating or cooling. (2) A new-born litter of pigs in one 
of the stalls. (3) A view outside the “poppery” building, showing part 

of the planes of the “Flying Farmers” who attended the opening 


(4) Honeggers’ sound wagon explains to the crowd how unique separating | 


pens divide weanling pigs from sows. (5) From the test farm, many of the 
visitors were transported to Fairbury to tour Honeggers’ new push-button 
feed mill. (6) Thousands of pure-bred white leghorn laying hens are main- 
tained to produce hatching eggs for Honeggers’ hatchery. The view is one 
of many such poultry houses on the farm. 


FEEDSTUFFS, Sept 


15, 


19$1———-3 


























4——FEEDSTUFFS, Sept. 15, 1951 


Feed Industry Gets More Optimistic 


View of Turkey Marketing Situation 


JOHN CIPPERLY 
Feedstaffs Washington Correspondent 


WASHINGTON — In conferences 
here this week with U.S. Department 
of Agriculture experts, Walter C. 
Berger brought to light some under- 
lying aspects of this year’s turkey 
crop increase which cast a new and 
optimistic light on the turkey market- 
ing situation 


Mr. Berger, president of the Ameri- 
can Feed Manufacturers Assn., Chi- 
cago, developed findings at USDA 
which should bring a large measure 
of assurance to the feed industry that 
there will not be panicky marketing 
of turkeys this year. 

Turkey numbers this year are at a 
record level, up 16% from 1950, USDA 
reported recently. (Feedstuffs, Aug 


25.) But, Mr. Berger pointed out, the 
increase over 1950 in actual turkey 
meat production in terms of pounds 
will be only 12 to 13% 


More Beltsville Whites 
4 startling aspect of the turkey 
production increase, however, is to be 
found in the fact that much of the 
gain is in the Beltsville White va- 
iety, which is up in terms of turkey 
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numbers by 64% from last year. The 
increase in production of other tur- 
keys is only 9% over 1950. 

These are official figures given to 
Mr. Berger, who investigated the tur- 
key outlook after turkey trade ru- 
mors and feed industry fears indi- 
cated that there might be panicky 
marketing of turkeys from this year’s 
crop. 

Mr. Berger also revealed the most 
significant aspect of the 1951 turkey 
crop as far as the feed industry is 
concerned when he told Feedstuffs 
that information made available to 
him by USDA indicated that by Oct 
30 farmers will have sold 46% more 
of their turkeys by poundage than 
they sold in the same period in 1950 

USDA estimates that farmers will 
market 3% more turkeys in Novem- 
ber and December than they did last 
year, but in January, marketing in- 
tentions show, marketings will be 
down by 3%. 

These conditions must be viewed 
in the light of further USDA esti- 
mates that of this year’s turkey crop, 
the increase of 16% includes an in- 
crease in Beltsville Whites of 64% 
over a year ago. These birds go to 


|} market at 4% to 8 ib. The increase 
| in this variety is concentrated in the 


Southeast, particularly Virginia, and 
in California. 
More Favorable Outlook 

With a 46% increase in turkey mar- 
keting by producers this year by 
Oct. 30 in terms of pounds of turkey 
meat, the turkey deal takes on a very 
favorable light as far as the feed 
industry is concerned. There have 
been panicky elements which pre- 
increase in the 
turkey crop over last year might have 
brought about ruinous prices for tur- 
keys this year if the industry was 
into a rush to market 
birds. 

The Berger findings should result 
in considerable assurance to the feed 
industry that panic will not sweep the 
marketing trades in turkey this year 

Supporting the optimistic conclu- 
sions that can be ascertained from 
the information given Mr. Berger 
by USDA officials is the additional 
unofficial estimate of storage stocks 
of turkeys. The official estimate will 
be issued next week. 


Storage Report 
The unofficial report on 
discloses that as of Sept. 1 turkey 
storage was approximately 23 mil- 
against 30 million on 
Aug. 1 this year. Last year turkey 
storage amounted to 37.5 million 
pounds on Sept. 1 and was 47 million 
on Aug. 1. In trade circles this is in- 
terpreted to mean that tight storage 
supplies will backstop the heavy- 
weight turkey deal which might show 

a surplus over the holiday demand 
Not only do the Berger disclosures 


storage 


| show an optimistic outlook for the 
| feed industry concerned with the tur- 
| key deal, but they show that the dis- 


tributive trades face a more optimis- 
tic outlook. 
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the mill is anybody's guess — unless 

it is laboratory-tested. The W. J. Small 
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Small’s Dehydrated Alfalfa Meal is quality- 
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the blend has been made up. This extra care assures you 
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You will put your money on a sure thing when you 


buy Small’s Dehydrated Alfalfa Meal. 


FOR FEEDS 
WiTH A FUTURE 
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(Continued from page 1 


tion,” he said. “In the name of public 


| welfare, Congress has opened the way 








for strong government interference 


in the grain trade as well as other | 


lines of business. 

“The government now proposes to 
take up and hold any grain surplus 
under loans, and these are non-re- 
course loans under which the govern- 
ment commonly takes over owner- 
ship. Thousands of warehousemen, 
watching the surplus go into govern- 
ment control, have been forced to en- 
ter into service contracts with 


government, or risk the loss of stor- 
age revenue. Cash grain commission 
men, who have for many years acted 
as the terminal representatives of 
country elevators that ship grain, now 
find themselves by-passed when the 
government orders its own huge sur- 


plus from country to terminal posi- | 
Congress long ago voted a de- 
termining advantage to cooperatives 


tion 


through federal income tax exemp- 
tion, and this discrimination is fur- 
ther threatening proprietary business 
as the tax rate is moved steadily up- 
ward 

ence 

stated 


Philosophy of Hope Charted 


“In these days of unrest and con- 
fusion, the best philosophy is one of 
hope. But hope requires action, just 
as faith requires deeds. We must 
strengthen organization with courage, 


but not with greed. We must fight for | 


freedom, not for advantage. If your 
faith in America is strong enough and 
your hope is based upon a 
America, you will not hesitate to 
make stronger the necessary 
that will lead to our goal,” Mr. Rob- 
inson concluded. 

E. G. Cherbonnier, feed consultant 
for the G&FDNA, explained how the 
formula feed business has helped to 
widen the grain business consider- 
ably 


everywhere in the U.S.,” he said. “If 
all of the livestock and poultry were 
to be moved to grain growing farms 
and fed there, with 
shipped in by feed mills, it would, of 
course, hurt the grain business. But 
the livestock economy is not set up 
that way 
customer the 


rather than close to 


source of feed. There is a tremendous | 
livestock and poultry industry qutside | 


of the feed grain states. Except for 
roughage, these animals depend main- 
ly on shipped-in feed, and much of 


this feed is made from grain, handled | 


by the grain trade. The more success- 
ful these operations, the more they 
will expand and the more grain will 
be needed 

“Another way to calculate the part 
the grain trade plays in the feed busi- 


ness is to subtract the by-products | 


| of all kinds from the total production 





of formula feeds, the difference being 
the grain used. It shows that about 
12 million tons, or one half billion 
bushels, are required annually. That 


is what the grain trade sells to feed | 


mills, large and small, and does rot 


include carloads of grain that may 


go direct to many large cattle, lamb, 
hog and turkey feeders,” Mr. Cher- 
bonnier said. 


Wayne Darrow, Farm Reports, Inc., | 


Washington, D.C., author of the week- 


ly Wayne Darrow Letter, took a 
rather complacent attitude toward 
government in the grain business 


“The question facing grain men of 


this and every other generation is not 


that of getting the government out 


and always has been in the grain busi- 


ness in varying degrees. The problem | 


is one of keeping the government in- 
tervention confined to actions clearly 
in the public interest, as little dis- 
ruptive to normal trade as possible, 
and fair to private dealers as well as 


the | 
government, under prices set by the | 


| government 


This is not a matter of infer- | 
it is a hard fact,” Mr. Robinson | 


better | 
way home. 


action | 


supplements | 
wn | of past ages. The propaganda emanat- 


Much of it is close to the | 


| to farmers, co-ops and public. Grain 


dealers will do better politically to 
cooperate with the inevitable than to 
try, out of a sense of injustice and 
frustration, to run the government 


; | out of the grain business. Better to 
have been fighting a rear-guard ac- | 


have a hand in shaping modifications 
in national grain policy than to try 
to destroy government programs that 
have evolved through long years of 
hammering out on the anvil of poli- 
tics.” 

Commission System By-Passed 

Ray G. Sims, Duluth, Minn., presi- 


| dent of the Federation of Cash Grain 
| Commission 


Merchants Assn., ex- 
pounded an entirely different theory 
of the encroachment of big govern- 
ment in big business. He pointed out 
that commission men handle grains 
from farms to processors at a cost 
of 1.7¢ per dollar value, but that the 
insists upon by-passing 
the old established commission men 
in the handling of government grain 
Each time protests have been made 
by the private trade for their right- 
ful share of government grain busi- 
ness, the grain men have merely re- 
vealed to the government planners 
their methods of doing business effi- 
ciently. 

“When we, the commission men, 
explained our services in detail to the 
government officials and attempted 
to show where we would be of value 
to them, we soon found that these 
methods were adoptec by the govern- 
ment officials,” Mr. Sims said. “Re- 


| ports of grade and outturn weights 


were speeded up. Settlements were 
made up to 73%, sometimes before 
the money was actually due. We 


| showed them the way home. You in 


other segments of the over-all trade 
are doing the same thing. They are 
gaining experience in erecting stor- 
age facilities, etc., and you may find 
that you also have shown them the 


“The effect of bureaucratic planning 
is becoming more evident each day,” 
Mr. Sims said. “We have a minimum 
hourly wage, the 40-hour week, the 
abating of family responsibility for 
the young and the aged, the growing 
lack of ambition in our young people 
and the loss of our gold standard 


“Grain is feed, and feed is needed | These ‘isms’ are strangling business 
| and weakening our citizens. The re- 


sult must be inevitable, that we will 
lose our position as a world leader 
We will soon join the historic failures 


ing from Washington that business 
with a profit motive is immoral and 
unethical will have attained its end. 
Our citizens will be servants of the 
government. 

“It is high time that members of 
that great organization wake up. Be 


| alert to what can happen and take 


steps to combat the insidious under- 
mining, not only of our own busi- 
ness, but our entire national economy 
We, the commission men, offer our 
time, our mental capacity and our 
money. Don't think for one minute 
that we are expendable—that we are 
the forgotten men. Official Washing- 
ton will remember us for many years 
as the men who dared to fight a gov- 
ernment within a government—a 
giant corporation with $7 billion bor- 
rowing power.” 
Information Session of Interest 


An information session attracted 
a great deal of interest at the Sept. 
11 session. Ron F. Kennedy, secretary 
of the Minneapolis Grain Exchange, 


| moderated a panel composed of Frank 


Heffelfinger, Minneapolis; Earl Corey, 
Office of Price Stabilization, Wash- 


——— 


COVERAGE OF G&FDNA 
CONVENTION 


MEMPHIS, TENN.—Editorial cov- 


| erage of the 55th annual convention 


of the grain business,” he said. “It is | of the Grain & Feed Dealers Nation- 


al Assn, here Sept. 9-11 was handled 
by the following members of the 


| staff of Feedstuffs: Harvey E. Yantis, 


Minneapolis; Martin E. Newell, Kan- 
sas City, and Don E. Rogers, Chicago. 


RR 





Charles G. Robinson 


HONORED—As a token of esteem 
and appreciation for his past two 
years of service as president of the 
Grain & Feed Dealers National Assn., 
Charles G. Robinson was presented 
with a book autographed by the other 
officers and directors of the associa- 
tion and with a television set. At the 
moment when Mr. Robinson received 
his gifts, Mrs. Robinson, sitting in 
the audience, was given a large bou- 
quet of American Beauty roses. 





ington; Douglas Urquhart, Lind, 
Wash.; Joseph Goldberg, Wages and 
Hours Division; R. T. Creekmore, 
Goodrich Bros. Co., Winchester, Ind.; 
R. Hal Dean, St. Loujs, and Drexel 
Watson, Grain Brandh, Production 
and Marketing Administration, Wash- 
ington. 

A. S. MacDonald, president, A. S. 
MacDonald Commission Co., Boston, 
was presented as the 1951 honor 
guest. The presentation was made at 
the annual barquet Sept. 10, a tradi- 
tion of long standing, honoring ain 
association member who over a long 
period has rendered outstanding serv- 
ice to the grain and feed trade of 
America. Mr. MacDonald was presi- 
dent of the national associatiqn in 
1928-29 and for many years before 
and since his term of high office has 
served the association on many com- 
mittees. 

He is a longtime member of the 
beard of directors of the association 
(An earlier story on Mr. MacDonald's 
honor, together with his picture, ap- 
peared on page 3 of Feedstuffs, 


Aug. 25.) 


market can be attributed among oth- 
er things to the government itself, 
he said. Farmers received urgent ap- 
peals to grow a big crop and cotton 
spinners got equally urgent appeals 
to convert much of their equipment 
to fill military orders. After the finest 
kind of cooperation from the farmers 
and spinners, the military purchasers 
having gotten in the driver's seat, 
have not given adequate attention to 
the importance of placing advance 
orders for the cotton products they 
are going to need. 

“In our campaign to meet the na- 
tion's emergency needs for cotton 
we have been harassed and handi- 
capped every step of the way by the 
issue of price ceilings,” Mr. Blake 
said. “If ever there was a wolf in 
sheep's clothing, it is price ceilings 
If prices are held down, it will be 


because production is keeping up with | 


demand, and for no other reason 


The funniest thing we have witnessed | 


in a long time is that of government 
officials getting up before the public 
and saying that price ceilings are re- 
sponsible for the leveling off in prices 
that we have had in 1951. Everybody 
with a grain of sense knows that pro- 
duction did that job—production cou- 
pled with a tightening of credit and 
a let-off in scare buying.” 


Dr. Judd’s Address 

Dr. Walter H. Judd, congressman 
from Minnesota, also addressed the 
luncheon. His talk was particularly 
timely, as he stopped in Memphis on 
his way back to Washington from 
San Francisco, where he was a mem- 
ber of the official U.S. delegation at 
the Japanese treaty conference. Dr 
Judd is an unusually well informed 
student and analyst of international 
affairs and is an expert on the Orient, 
where he spent many years as a med- 
ical missionary. His talk dealt large- 
ly with the treaty, the effects of our 
foreign policy in Asia and Europe, 
and the difficulties of the U.S.’ posi- 
tion in the current world situation 

Dr. Judd said that the Japanese 
treaty is encouraging in many as- 
pects, but that it also has cangerous 
defects, which have not been given 
adequate recognition. One of the 
most important of the latter, he said 
is that Japan is required eventually 
to recognize either the Nationalist 
China government or the Red China 
government. With Communist China 
holding the areas with which Japan 
must trade in order to rebuild her 
economy, this required choice not only 
will be difficult for a weak Japan to 
make, but will be a continual threat 
to peace in Asia, Dr. Judd said 

Dr. Judd believes that if* Russia 
gains control of the large land area, 
enormous manpower and supplies of 
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If You Need Pulverized Oats 
COME TO AN OAT MILLER 


Our milling process gives you the fine, 


uniform textwre you need for perfect re- 
sults in your formula feeds. 


Our Teletype number is: MP 477 


Mixed cars at straight car prices. 
Samples on request. 


TOWER BRAND ROLLED OATS 
(Steam Rolled) 

ACE BRAND ROLLED OATS 
(Steam Rolled) 

WHOLE OAT GROATS 

STEEL CUT OAT GROATS 

GROUND OAT GROATS 

GLENWOOD FEEDING OAT MEAI 

FALCON BRAND PULVERIZED 
WHITE OATS 

STANDARD BRAND PULVERIZED 
WHITE OATS 

DAIRY BRAND COARSE GROUND 
OATS 


STAR BRAND PULVERIZED 
MIXED FEED OATS 
CRESCENT PULVERIZED OATS 
MIXERS’ PULVERIZED OATS 
EAGLE BRAND STEAM CRIMPED 
OATS 
OAT FEED (when available) 
STEAM ROLLED WHOLE BARLEY 
GROUND BARLEY 
HULLED BARLEY FLAKES 
(Max. 2%% fiber) 
GLENWOOD BARLEY (hulled) 
STAR HULLED BARLEY ORITS 
STEEL CUT DURUM WHEAT 


Cotton's Problems Explained raw materials in Asia, her program 
William Rhea Blake, executive vice for world dominance will be so far | 
president, National Cotton Council, | advanced that it will be difficult to | 
Memphis, as guest speaker at the | save western Europe. It is his opinion | 
Sept. 11 luncheon sponsored by the | that not enough attention has been 
National Grain Trade Council, ex- | paid or is being paid to the problem 
plained the many problems the cotton | of stopping the advance of commu- 
industry and cotton farmers have | nism in Asia 
faced in producing and marketing Of great importance on the credit 
this year’s huge cotton crop side of the conference and treaty 
The current softness in the signing was the strong unity shown 
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careful attention we give to your feed 
grain requirements. Give usacall. We 
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THE MARION FINISHER 


Eliminates Lumps 


in Free owing materials. 


by the delegates of free nations, and 
the refusal to make any gesture of 
appeasement to Russia and her sat- 
elites, Dr. Judd said, 

The speaker dwelt at considerable 
length on the relationships between 
domestic economic developments and 
the international situation. 


To Study Needs 

Members of the national retail feed 
committee of the Grain & Feed Deal- 
ers National Assn. voted to set up ‘a 
committee to study the needs of the 
feed retailers within the association 
framework 

The committee will meet at some 


| central point within a short time and 


proposals for enlarging this 
phase of the association’s activity 
It is hoped to obtain one convention 
general session for the discussion of 
feed problems. Harold Gray, Gray 
Agricultural Supply Co., Crawfords- 

le, Ind., chairman of fhe retail 
ed group, will name the committee 
Minneapolis was chosen as the site 
the 1952 convention. The dates 

be Sept. 7-9, and headquarters 
| be at the Radisson Hotel 





GCCwV—n"— Oe ee 
G&FDNA Sidelights 
i i i ia ae 


Southern hospitality, longtime leg- 
end in the states north of the Mason- 
Dixon line, was proved a reality by 
everyone in Memphis. The cordiality 
and warmth of their friendliness was 
one of the main topics of conversa- 


| tion in the lobbies and social rooms 


Ed Jappe, president of the Memphis 
Merchants Exchange, jumped to the 
“mike” at every opportunity to re- 


mind the delegates of something more 


in the way of nice things planned for 
the grain and feed men and their 
ladies. 
2 
A. 8S. MacDonald, honored guest 
for 1951, was given a clock at the 
annual banquet Sept. 10 
s 
Jerry G. Parks was introduced 
from the guest table as the only di- 
rector present with a daughter nine 
years younger than his granddaugh 
ter. The latest member of 
family is only a couple of weeks old 


Jerry's 





Feed and Grain Men Ask Limits 


on Government Business Activity 


MEMPHIS, TENN Members of 
the Grain & Feed Dealers National 
Assn., assembled for their 55th annual 
convention at Hotel Peabody Sept. 9- 
11, again went on record by adopting 
resolutions petitioning the end of gov- 
ernment in business, correction of tax 
inequality and improvement in grain 
inspection services 

In its resolutions, the association 

Reaffirmed its stand in favor of 
economy in government and urged 
Congress to adopt the Hoover report 
recommendations 

Asked Congress to limit govern- 
ment activity by specific language in 
legislation pertaining to the handling 
and marketing of grain so as to pre- 
vent duplication of services now ren- 
dered efficiently by the private grain 
trade 

Opposed replacement of independ- 
ent business functions by government 
forces and endorsed the inclusion of 
commission merchants in the govern- 
ment grain program. 

Reaffirmed its.stand in favor of 
equalization of taxation, asking that 
cooperatives pay taxes upon all of 
their profits under a system of “fair 
play and equal rules for all.” 

Cited the increasing burdens upon 
grain inspection services and the need 


to induce qualified men to enter such 
work; urged that the association 
make a detailed survey of the situa- 
tion with the aim of insuring con- 
tinuity of efficient service. 

Favored allocation of sufficient 
steel and other materials to railroads 
and car builders to enable them to 
meet the recommended quota of 10, 
000 new freight cars per month. 

Urged that the Interstate Com- 
merce Commission be required dur- 
ing car shortage periods to increase 
the perdiem charge by at least 100% 
in order to bring about a more prompt 
return of boxcars to owner lines 

Praised industry groups and gov- 
ernment agencies which have ad- 
vanced the problem of research on 
insect contamination and hidden in- 
festation of grain and grain prod- 
ucts; endorsed continued education on 
sanitajion as a policy of the associa- 
tion. 





WAYNE FISH 


ANO COMPANY 
f Feed Ingredients 


1455RAND TOWER 
MINNEAPOLIS, MINN. 





SUBSTITUTE 
for LACTO-VITA 


Since 1936 


Dried Milk 


Animal Sterol, Wheat Germ Oil, lodine and other 


Delivered to 


A blend of Brewers’ Yeast 


high-grade essential ingredients 


D-Activated 


your, station at reasonable prices 


Put one in your pro- 


Protein 32 
Riboflavin 30 Megms 


Vitamin I 


LACTO-VEE PRODUCTS 
COMPANY 


DAYTON 2, OHIO 


duction line. 


50 Nicgms. 
MIXERS—FINISHERS—SACK CLEANERS 
Write for prices and literature 


RAPIDS MACHINERY COMPANY 


MARION, IOWA 

















FEEDSTUFPS, Sept. 15, 1951——9 
— 7 




















Sea‘Matd 


PAPROCO WEST COAST CONDENSED 


FISH SOLUBLES 


ON SOYBEAN OIL MEAL 


Sea-Maid “40” is a convenient mix of solvent extracted Soybean oil meal, and 
40% Paproco condensed fish solubles. The patented process* used in manufac- 
turing this product eliminates the need for drying. The elimination of drying 
by applied heat in the manufacture of Sea-Maid products conserves 
a maximum of the original nutritive qualities of the fish solubles. Paproco 
west coast condensed fish solubles is a rich natural source of vitamin Biz, other 
growth factors still unidentified, B-complex vitamins, amino acids, and essential 
trace minerals. 


*Patent No. 2,566,549 


NO HEAT APPLIED © PATENTED PROCESS © FREE FLOWING 


ee | 


In a major expansion move to facilitate service to out midwest cus. 
» tomer we recently purchased a plant at Dubuque, fowa. This plant 


Sea-Maid prodneta, and is now in-operstion. 


. pee for abhi SOLUBLES on an alfalfa base 


A convenient mix of 60% top 
: gay alfalfa leaf and dehy- 
meal, and 40% 


JAMES H. SELEY& CO. 


704 S$. SPRING * LOS ANGELES 14 « MUTUAL 1371 
BOARD OF TRADE BLDG.» CHICAGO 4*HARRISON 7-719] 
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DURABILITY 


ECONOMY 


Uday 


New U.S.S. 
A-R Steel for 
longer life. 


=a 
ay FORDS 1°57 
f=) 16” WIDE WILLA 


“S HAMMERMILLS 


WANT TL 
. fe 


FORDS industrial mill 
~ FORDS Complete 
th Line Durability. No 


*% Industrial Hammermills lite 

*% Vertical Feed Mixers 

* “Thoro-Mix" Molasses 
Blenders 

%& Pneumatic Grainvayors 


FREE —FOorbs industrial Mill 
Catalog—lilustrated! Write to 


MS MYERS-SHERMAN CO. 


need buy your second FORDS mill 


only when you have need for two 


Yes, FORDS mills are fam 


sus for 


castings to break 2nNGger 


with less weight, qreater strength 


with less metal: smoother peration by 


dynamic balancing. THE RESULT 
more grinding per pound and per 


dollar than any other mill in the world! 


31 12th Street, 
Streator, Mlinois 








COTTONSEED 
MEAL TO THE 
MIXTURE for 


better protein balance 
- eee plus phosphorus 


NATIONAL COTTONSEED PRODUCTS ASSN Lab 


618 Wilson Bldg Dallas |, Tex 


| reported by Mr 
| Hughes 


| “CONGRESSIONAL 


| ing to Forrest, HL, 
| the opening of a new pig hatchery 
| there by Honeggers’ & Co. 
“Mr. 20-Ib. Pig,” the animal is sym- | 





Genuine Cane BLACKSTRAP MOLASSES 
NORTH AMERICAN TRADING & IMPORT CO., INC. 


1429 WALNUT STREET + PHILADELPHIA 2. PA 


| available 
| methods. Shown with the pig is Jerry 


C. B. Biddle Heads 
Soybean Group; 
600 at Convention 


DES MOINES—Chester B. Biddle, 
Remington, Ind., farmer, was elected 
president of the American Soybean 
Assn. at its annual convention here 
Sept. 8. He succeeds John W. Evans, 
Montevideo, Minn. 

Jake Hartz, Jr., Stuttgart, Ark., 
succeeds Mr. Biddle as vice presi- 
dent. George M. Strayer was reelect- 
ed secretary-treasurer 

About 600 persons from 27 states 
and four foreign countries attended 
the two days’ sessions here and the 
field trip that followed at Iowa State 
College Sept. 8. 

Newly elected to the board of direc- 
tors was Albert Dimond, Lovington, 
Ill., farmer. He serves for two years 
and succeeds LeRoy Pike, Pontiac, Ill. 

The association pledged continued 
efforts to revise U.S. soybean grad- 
ing standards “to the end that the 
grower be paid on a basis that re- 
flects the quality of the crop he pro- 
duces.” 

“The grower of clean soybeans is 
penalized 5 to 10¢ for every bushel he 
sells under the present grading stand- 
ards,” Mr. Evans told the convention 

Hearings on revision of the stand- 
ards were held last winter by the U.S. 
Department of Agriculture at the re- 
quest of the association and other 
groups. USDA ruled against any revi- 
sion. The association asked that 


USDA tighten up on the amount of | 


foreign material allowed under 
ent grades. 

The association in its resolutions 
also pledged to continue working for 
repeal of legal margarine restrictions 
in states where these still remain 
States that still prohibit the sale of 
yellow margarine are Iowa 
sota, Montana, New York, South Da- 
kota, Vermont, Washington and Wis- 
consin 

Concerning the use of 
extenders in baked products the 
ciation reaffirmed its stand “that no 
product shall be 


pres- 


shortening 
asso- 


clusively proven to be nutritious and 
in the interest of the consumers’ 


| health.” 
| Progress in the field program of the | 


iation during the past year was 
Strayer and Paul C 
field director. Activities of 
the association in addition to the ef- 


assoc 





PIG” 
porker shown above had just com- 
pleted a personal appearance be- 
fore the U.S. Congress before return- 
to be on hand ‘or 


Named 


| bolte of 20 Ib. more pork per year | 


inhabitant of the U.S., 
through better feeding 


for every 


Denbo, assistant 
er for Honeggers’. 
the new Honeggers 
appeared on page 4 
Sept. 1 issue.) 


advertising manag- 
(A news story on 
’ “Pig Poppery” 
of Feedstuffs, 





Minne- | 


incorporated into an | 
American food that has not been con- | 


— The | 





FEED INGREDIENTS 
AND GRAIN 


@ Soybean Meo! 

@ Cottonseed Meo! 
@ Linseed Meol 

@ Alfalfa Meal 

@ Brewers Grain 

@ Oct Meal Feed 
@ Mill Feeds 


DANNEN MILLS, Inc. 
GRAIN AND JOBBING DIVISION 
XY ST. JOSEPH, MO. 


@ Tankage 

@ Meot Scraps 

@ Molasses 

@ Crimped Oats 

@ Crimped Barley 
@ Corn Chop 

@ Ground Grains 














FROM YOUR NEICHEOR 
ACROSS THE GURVER 


The World’s Finest 
Sphagnum Peat Moss 


In the low-lying delta of 
the Fraser River, North 
America possesses large 
reserves of the very finest 
Sphegnum Peet Moss 
found anywhere. The 
sun-drying process re- 
tains the natural vitality 
of the pest—hence its 
good texture and high 
absorbency factor, hold- 
ing up to 18 times its 
weight in moisture 
Wherever peat moss is 
used—and compared—the 
name “Sun-Dried Cane- 
dian” stands highest. 


AT MOS 


Canadian Peat Producers Assn. 
1114 Vancouver Bik., Vancouver, B.C., Canada 





fort to amend the grading standards 
have included action toward holding 
the export markets for soybeans, edu- 
cational work on more efficient pro- 
duction of soybeans and the produc- 
tion and marketing of better beans, 
a victorious fight to repeal the Illi- 
nois margarine law, holding the line 
against increased freight rates on soy- 
beans and considerable legislative 
work in Washington. 

The association is soon to publish 
a booklet on feeding soybean oil 
meal to livestock, Mr. Hughes said 

Reelected to two-year terms on the 
board of directors were: Ersel Walley, 
Fort Wayne, Ind.; Howard L. Roach, 
Plainfield, Iowa; John W. Evans, 
Montevideo, Minn.; Robert Peck, Riv- 
er Canard, Ont.; Chester B. Biddle, 
Remington, Ind.; Jake Hartz, Jr., 
Stuttgart, Ark., and C. G. Simcox, 
Assumption, Ill. 

Sn 


3 CHANGES ANNOUNCED IN 
PILLSBURY MILLS BOARD 


MINNEAPOLIS—tThree longstand- 
ing members of the board of direc- 
tors of Pillsbury Mills, Inc., have 
stepped aside and three new members 
have stepped up 

The moves, announced at the com- 
pany’s annual stockholders’ meeting 


Clyde H. Hendrix 


this week, involve Clark Hempstead, 
co-chairman of the board and one 
time company president; Max A. Leh- 
man and E. H. Mirick, the retiring 
members; Paige E. Lehman, Ben J 
Greer and Clyde H. Hendrix, the new 
members 

Clark Hempstead was president of 


MILO 


Poultry Wheat—Sacked Grain 
KANSAS GRAIN CO. 


BOARD OF TRADE - KANSAS CITY, MO. 
W. W. (BILL) Sudduth + P. A. (PAT) Trower 











MOVING? 


If you are moving, tell us about 
it, won't you? Your weekly 
copy of Feedstuffs will not fol- 
low you unless we have your 
new address right away. Make 
sure you don't miss a single im- 
portant issue . . . and help us 
make the correction as quickly 
as possible by giving us your 
old address too. 


FEEDSTUFFS 


118 8, 6th St., Minneapolis 2, Minn. 














Pillsbury Mills, Inc., for four years 
before P. W. Pillsbury took office and 
has been a director for 28 years, co- 
chairman of the board for 10. 

M. A. Lehman was elected to the 
board of directors in 1923 and in 1929 
was appointed vice president in charge 
of all company manufacturing opera- 
tions. Edward H. Mirick became a 
Pillsbury vice president in 1936 and a 
member of the board in 1946. 

Paige Lehman is vice president in 
charge of manufacturing. He joined 
Pillsbury in 1920 and in 1933 was ap- 
pointed general superintendent. In 
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1946 he became vice president of pro- | 
duction. Ben J. Greer, vice president, | 


is head of the Globe Mills division of 


Pillsbury, began with Pillsbury as an 


inspector in the wheat selection de- 
partment in 1926. 

Clyde H. Hendrix joined Pillsbury 
in 1942 as general sales manager of 
the feed section. He was appointed 
division president in 1944 and then 
was elected a corporate vice president 
in 1950 


Prompt Shipments 





| 
| ARROW NAMSCO PEATS=SALES REPEATS | 


Is Here! 


Time to 
Stock for 
AUTUMN 
DEMAND 


* 
Write for 


. Carload Prives 
EW AMSTERDAM IMPORT CO. 122 CHAMBERS STREET NEWYORK? NY @ 


Precision 
Packed 
for 


Your Trade 





PRODULAC 


DRIED CORN DISTILLERS GRAINS WITH SOLUBLES 


NADRISOL 


DRIED CORN DISTILLERS SOLUBLES 





For Sales Results 


You Can 
Measure 





Your customers measure feed results—in poultry growth, health 
and productivity. Will the results your feeds produce bring your 
customers back for more? 

You can say “yes” a lot more positively if you’re mixing Produlac 
and Nadrisol in your formula feeds. Why? Because these tested 
ingredients are an excellent source of essential vitamins—particu- 
larly the important Vitamin B-G complex—which the average 
ration too often lacks. They contain practically no starch, helping 
to balance the high starch content of corn grain. Nadrisol and 
Produlac are easy to mix, readily utilized . .. promote quicker poul- 
try gains at lower cost. 


You build business on a continuing basis when you mix Produlac 
and Nadrisol. And that’s the kind of business you want. 


Products of 


NATIONAL DISTILLERS PRODUCTS CORPORATION 


Grain Products Division 
120 Broadway, New York 5, N. Y. 
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Supplies of By-Product Feeds 
at Record 13.5 Million Tons 





Me Geacese MONEY MAKER 
AT YOUR ELEVATOR 





up TO 300° NET PROFIT 
IN A 24 HOUR DAY! 


It's more than a service item—it's also a 
money-maker from its first hour of opera- 





tion. All the time that you're rendering a 
drying service to your trade, you ere piling 
up profits of $75... $200. . . even $300 
in a single day. 

There's a big advantage in putting in a 
dryer right now. The first elevators in every 
area are the ones to benefit most—profit- 
wise, and from customer goodwill. You 
can have your Arid-Aire delivered, in- 
stalled and running in two to six weeks. 
Remember, this dryer arrives completely 
assembled, ready-to-runl 





cooling 
% Quick delivery, quick service 











WRITE for “What's New in | 
Model C"’. This factual circular 
covers the details of the latest 
— by a — | 
point by point. It also 
tells how Arid-Aire will a 
pay for itself completely ¢ —s | 
in @ year's time or less _ 
under normal conditions. | 
DRYERS 
ARID-AIRE MANUFACTURING CO. 
mm 39§1 Zarthan Ave. . Minneapolis 18, Minn. 








(SINCE 1906) 


FARMERS FRIEND 


Trade Mark Reg. U. 8. Pat Off., April 30, 1907, No. 62380, Oct. 8, 1946, No. 424533 


all-purpose 


MINERAL FEED 


an economical source of high grade and well-balanced 


TRACE MINERALS 


important mineral elements blended with COBALT, MANGANESE, 
IRON, COPPER, STABILIZED IODINE and other trace minerals 
proportions to supply necessary mineral nutrition 


Also Contains 
LIQUID BLACKSTRAP MOLASSES 
Irradiated Yeast 
(Source of Vitamin D,) 
We Sell Through Dealers and Jobbers Warehouses from Coast to Coast 
BY THE TON, TRUCKLOAD or CARLOAD 
Write Today Regarding Our Dealer or Jobbing Proposition 


FARMERS FRIEND MINERAL CO. 


NAPOLEON, OHIO 


Contains 
ZINC, BORON 


im carefully calculated 














SPECIALIZING IN 
COUNTRY RUN 


GRAINS..... 


SOYBEANS... 
OATS eeeeeeve 
WHEAT eeeeeve 


GRAIN 


WRITE, WIRE 
OR PHONE 
(2151-2161) 





TABOR 


WASHINGTON Supplies of by- 
product feeds for the first nine 
months of the 1950-51 season were 
the largest of record and amounted 
to almost 13.5 million tons, the Pro- 
duction and Marketing Administra- 
tion points out in its quarterly feed 
market summary. (See accompanying 
table.) 

Supplies of most feeds were larger 
than last year with the exception of 
cottonseed oil meal, supplies of which 
were about 27% less. Despite in- 
creased livestock numbers, supplies of 
feedstuffs per grain-consuming ani- 
mal unit were the largest of record 
Feedstuff prices in July, although av- 
eraging somewhat below a year ago, 
were about 8% higher the first nine 
months of this season than in the 
same months last year. 

Supplies of commercial feedstuffs 
October, 1950, through June, 1951 
after allowing for exports, imports 
and changes in stocks, amounted to 
13,459,000 tons. This record quantity 


was more than a million tons above | 


the same months last year and two 
million tons above the 10-year aver- 


| Oilseed meal 


age. Although livestock numbers have 
increased, supplies of feedstuffs have 
increased more 

The number of grain-consuming 
animal units to be fed this season is 
estimated at 176.6 million, compared 
with 170 million in 1949-50, 162.9 
million in 1948-49 and 181.8 million 
the average for the war years. On 
the basis of these numbers, there 
were 152 lb. of by-product feeds avail- 
able per animal unit the first nine 
months of this season, compared with 
146 lb. the corresponding months of 
1949-50, 149 for 1948-49 and 125 Ib 
in the war years. 

Supplies of oilseed meals for the 
first nine months of the season were 
the largest of record and totaled 6.7 
million tons, compared with 6.2 mil- 
lion for the same months last season. 
supplies for 1951-52, 
based on Aug. 1 prospects for oilseed 
crops, may be slightly larger than for 
the current season. The big increase 
in the cottonseed crop is expected to 
more than offset the slightly smaller 
soybean crop. 

Soybean oil meal supplies, at 4.4 





USDA Report of Feedstuffs Output 


(in thousand tons) 


—Monthly 


July 
1951 


prelim 


production— 


19 


——Season's production—— 
July ret 0- Oct., '49- Oct., "49 
19 "50 Sept 


l 





s 
eeeeeeeeceoeeeeeevneeeeeeeeeeee ee eeeeeeeee 


IODIZE YOUR FEED MIXTURES 


IT ALWAYS ASSURES YOU 


@ MAXIMUM IODINE LEVELS 
@®HIGH DEGREE OF STABILITY 

@ UNIFORM DISTRIBUTION 

@® EXTREME FINENESS -325 MESH 
*® ECONOMY 


“ALCIUM PANTOTHENATE DEXTROROTATORY 
HOLINE CHLORIDE MIXTURE AND SOLUTION 
POTASSIUM IOI U.SF 
POTASSIUM IODIDE FREE FLOWING POWDER 
OTHER POTASSIUM IODIDE MIXTURES 
RIBOFLAVINS 
NIACIN (Acid Nicotinic) 

THIAMINE HYDROCHLORIDE U.S.P 

VITAMIN A ACETATE AND PALMITATE 


SPECIFY N.Y.Q. ON YOUR ORDERS 


[The NEW YORK QUININE & CHEMICAL WORKS, Inc. 


GENERAL OFFICES: 99-117 WORTH ELEVENTH STREET + BROOKLYN 11, NEW YORK 
CHICAGO PLANT: 729 WEST DIVISION STREET + CHICAGO 10, ILLINOIS 
LOS ANGELES + SAN FRANCISCO + SEATTLE + PORTLAND 


Yo) 


“am 
The Full Line 
Fine 
Chemical House 
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million tons through June this sea- 
son, were nearly a million tons more 
than last season, while cottonseed oil 
meal supplies, at 1.5 million tons, 
were 5 million less. Other oilseed 
meal supplies, at eight million tons 
were 15% above the same period last 
year. 

Exports of oilseed meal, mainly 
soybean oil meal, October through 
June the season, totaled 207,000 tons, 
or slightly above last year. Of these 
exports, 117,000 tons went to Japan, 
32,000 to Denmark, 16,000 to Can- 
ada, 16,000 to the U.K., 13,000 to 
Cuba and lesser amounts to other 
countries. 

Imports of oilseed meals the first 
nine months of the season were some- 
what above last year and totaled 
162,000 tons. Most of the copra meal, 
amounting to 51,000 tons, came from 
the Philippine Republic. All of the 
soybean oil meal, amounting to 30,- 
000 tons, came from Canada, and 
most of the cottonseed oil meal, 
amounting to 79,000 tons, came from 
Mexico. Imports of 900 tons of pea- 
nut oil meal came from Mexico and 
Brazil, and 918 tons of linseed oil 
meal from Canada and Japan. 

Supplies of grain by-product feeds 
the first nine months of the season 
were 9% over last year and totaled 
5.2 million tons. Most of the increase 
was in distillers’ dried grains, with 
a record supply of % million tons, 
and in gluten feed and meal with a 
near record output of % million tons 
Supplies of wheat millfeeds, at 3.6 
million tons, were 2% above last year 
Market supplies of alfalfa meal, at ° . 

743,000 tons October-June this. sea- This means better animal and poultry feeds! 
son, were somewhat above last year - 
Surplies of Sl cvasd ame oe oo Camp Laboratories lead the way to higher food value in animal 


were the largest since 1943-44 and ‘ 
totaled 656,000 tons, while fish meal Laboratory studies proved that conventional-type drying did not affect the 


supplies, at 186,000 tons, were the protein content of fish meal, but robbed it of much of its vital protein digesti 
—— 4 ag :, . bility, Vitamin B,, and lysine 
eedstuffs prices, October through 4 s . . : 
Jeme this A ene were well show As a result, new methods of drying fish meal were dev eloped. Equipment incor 
porating these new, superior drying principles was then manufactured for, and 


the previous year, reflecting the ac- I . : ~ 1 
tive demand and general advance in installed in, all Van Camp Laboratories plants. 
the price level ong oy Dg in This new low-temperature equipment is automatically controlled so that the 
July averaged below July, 1950, when meal is subjected to a minimum temperature for a minimum length of time, 
prices advanced sha>ply following the ‘ . , a mye 

allowing a maximum protection for the heat-sensitive nutritive factors. 


outbreak of hostilities in Korea. By ” : - 7 ~ 
the middle of August prices were Comparisons with various other fish meals produced in the United States show 


again well above the corresponding the superior quantity of Vitamin B,,, lysine and digestible protein in the im- 
date a year earlier. proved SEA PEP Brand FISH MEAL. 

The index number of wholesale 
feedstuff prices (1935-39 100) aver. COMPARATIVE Bi2 CONTENT Milligrams 
aged 232.8 October through June this 025 050 ‘O73 100 Vitemin 812 
season, compared with 216.1 the same L i i L 1 i i rl 4 i i i 1 i Lhd Per Pound 
months of 1949-50. In July, 1951, the 
index averaged 240.4, compared with ee Oe aoe we Se 102 
251.2 for July, 1950, while at the on 
middle of August, 1951, the index was 
236.2 as against only 220 on Aug. 15 
1950. 

At the middle of August feedstuff 
prices at the principal markets aver- 045 WEST COAST FISH MEAL 
aged 27% above the 10-year (1940-49) 
average. Hominy feed, reflecting rela- EAST COAST FISH MEAL 
tively high-priced corn, was the high- 
est priced feed at 33% above the 10- COMPARATIVE LYSINE CONTENT Lysine 
year level, while gluten feed was 22% 11 Percent of 
above. Soybean oil meal was rela- n 4. 4 4. nN 4 a ee | n J Protein 
tively high priced due to smaller sup- SEA PEP BRAND FISH MEAL 10.9 
plies at the end of the season and : 
was 30% above average, while cotton- 
seed oil meal, which had been high 
most of last season, was down to 26% 
above, reflecting increased supplies 
from the 1951 crop of cottonseed 

Tankage and meat scraps averaged 
21% above the 10-year level, while 
fish meal was 30% above. At the mid- 
dle of August bran was 27% above 
the 10-year level, while middlings and COMPARATIVE PROTEIN DIGESTIBILITY Percent 
shorts were 29% above. 70 80 90 Protein 

° a 4 4 4 i. 4 4 eee | J Digestibility 
HOG FEEDING aE tr 83.3 


It takes about 4% bu. corn or its 
equal in other feeds to fatten a WEST COAST F190 MAEAL 72.8 


200 Ib. hog up to 250 Ib., according 

to the North Dakota Extension Ser- assed EAST COAST FISH MEAL 
68.0 WEST COAST FISH MEAL 
67.81 WEST COAST FISH MEAL 











WEST COAST FISH MEAL 


VITAMIN 
PRODUCTS 
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USDA Backs Antibiotics for Pigs 
as “Powerful Growth Stimulant” 


WASHINGTON—The U.S. Depart- 
ment of Agriculture, in a news re- 
lease distributed recently to the farm 
press and general press, gives the 
use of antibiotics in pig rations 
hearty endorsement 

In the release, labeled ‘‘Antibiotics 
Prove Powerful Growth Stimulant 
for Unthrifty Pigs,”” USDA says: 


“Antibiotics can bring outstanding | 


fed to runts or un- 
thrifty pigs, according to research 
results announced by U.S. Depart- 
ment of Agriculture scientists. The 
new antibiotic-containing feed sup- 
plements are much more effective in 
transforming runts into healthy pigs 
than they are in speeding up the 
growth of normal animals. 

“At Beltsville, Md., the 


results when 


Bureau 


of Animal Industry in controlled 
feeding experiments found that 
growth rate was increased nearly 
100% when antibiotics were added to 
the diet of weak, unthrifty pigs, but 
the increase in healthy pigs was no 
more than from 10 to 20%. In some 
instances, normal pigs have showed 
no effect at all from the compounds. 
Moves to Farms 
“This new development in feed- 
ing has moved to the farm surpris- 
ingly fast. Farmers have been quick 
to adopt the use of antibiotics and 
| are reporting excellent results from 
feeding the supplements to growing- 
fattening hogs and breeding stock 
under average farm conditions. 
“The cause of the marked reaction 
| of unthrifty pigs to antibiotics has 








FEED COMPANY 


Minneapolis 1, Minn 
Chicago Ridge, Ill 





[4 COMPLETE LINE OF: 
FORMULA FEEDS FOR 
LIVESTOCK and POULTRY 














not been definitely determined. How- 
ever, among the theories advanced 
are the ideas that antibiotics may 
help to reduce the number of harm- 
ful bacteria; or, directly or indirectly, 
to encourage the growth of beneficial 
micro-organisms in the digestive 
tract; or even to provide hormone or 
other unknown’ growth-promoting 
properties. Such aids may not be as 
necessary for the healthy, normal 
pig as for the runts. 


Precautions Necessary 

“Department scientists point out 
the following precautions and recom- 
mendations to the swine producer who 
plans to use antibiotics: 

1. Antibiotics should not be ex- 
pected to correct nutritional defi- 
ciencies in the diet, but should be 
used with the object of allowing more 
efficient use of good quality feed. 

2. Antibiotics should not be used 
as substitutes for good sanitary feed- 
ing practices. 

3. Follow the feeding directions of 
the manufacturer. Recommended lev- 
els of feeding are not high enough 
to harm your animals. 

“The best way to be sure of the 
effects of an antibiotic, or a combina- 
tion of antibiotics, is to try them 
and see. Results may vary widely 
with kinds and amounts used, basic 
rations, kind and conditions of the 
animals, and sanitary conditions. The 





ounce. 


required per ton. 


®@ Specifide’s PENBIOTIC SOURCE 


A pharmaceutical grade, more concentrated, more potent, less 
Contains 2 grams Penicillin Procaine per 


(32 grams per pound) 
® Specifide’s BE-TWELV SUPPLEMENT 
Assays 20 milligrams Bie per pound. 


® Specifide’s BE-TWELV and MIXED ANTIBIOTIC 


2 milligrams Bie plus 2 grams mixed antibiotic per pound. 


And for still FASTER Growth, better feathering pigmentation and finish 
—add 60 grams of Specifide’s ARSONIC ACID DV per ton of feed. 











Vitamins. 





DON’T FORGET High 
Efficiency Feeds require ad- 
ditional use of Specifide B 








WHEN MORE YELLOW 
PIGMENTATION is de- 
sired, add 
GOLDEN 
CHLOROZAN. 


Specifide’s 


SHANK 




















Specif 


uticals 


for 


p. ©. BOX 5305 


ae, Inc: 


INDIANAPOLIS 


the Feed Trade’ 
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Lou King 


TRAINING MANAGER — The ap- 
pointment of Lou King, formerly of 
Iowa City, Iowa, to the position of 
sales training manager for Pillsbury 
Mills, Inc., feed and soy division, was 
announced by G. R. Peterson, general 
sales manager for the division. Mr. 
King succeeds Jack K. Hubbard, who 
was recently promoted from this po- 
sition to the Minneapolis headquarters 
of the firm. Mr. King has been a field 
sales representative and _ territory 
manager for the company for the 
past four years. He joined Pillsbury 
after his graduation from the Univer- 
sity of Iowa. While at Iowa, during 
Navy wartime service and at the 
University of Tulsa after the war he 
was an outstanding football player. 





addition of antibiotics to formula 
feeds should not greatly increase the 
cost because relatively small amounts 
of the supplement are needed per ton 
of feed. 

“Antibiotics can be defined in gen- 
eral terms as organic compounds 
with germ-killing properties that are 
being used for combatting disease. 
Such compounds that have been 
shown to stimulate growth of swine 
and poultry when added in the form 
of feed supplements to the regular 
diet are aureomycin, bacitracin, ter- 
ramycin, penicillin and streptomycin.” 

SS a Se ea 
CANADIAN WHEAT BOARD 
REPORTS AUGUST PRICES 


WINNIPEG—The Canadian Wheat 
Board last week advised the trade 
that the ayerage prices of Class 1 
(domestic) and Class 2 (export) 
wheat for the month of August, 1951, 
are $1.90% and $2.36% bu., respec- 
tively. Both are basis No. 1 North- 
ern in store Ft. William-Pt. Arthur 
or Vancouver. The Class 1 price is 
exclusive of the 6¢ bu. carrying 
charge which became effective June 
14, 1951 

as 
HEADS BOND COMMITTEE 

MINNEAPOLIS—E. J. Grimes, re- 
cently retired as vice chairman of 
the board of Cargill, Inc., Minne- 
apolis, has been appointed volunteer 
payroll savings chairman for the U.S 
Defense Bond Committee of Henne- 
pin County, Minnesota. Mr. Grimes 


pic 
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ANI-PRO,. 


HONEGGERS’ & CO 


| Scected Grain Sereenings 


Mixtures With Special Feed Value 





will coordinate payroll savings cam- 
paigns in business firms which pro- 
vide for regular payroll deductions 
for the bonds. 


Alfalfa Trading Nil 
at K.C.; No Open 
Market Offerings 


No trading took place on the baled 
alfalfa market at Kansas City during 
a recent period, according to the Pro- 
duction and Marketing Administra- 
tion market news service. Only two 
cars were received during the week 
ended Sept. 10, and nothing was of- 
fered gn the open market 

Demand for alfalfa bordered on 
urgency. Dealers continued to add to 
their backlog of orders for old qstab- 
lished trade, it was noted, but’ new 
inquiry was not being entertained 

With no trading in the market, al- 
falfa values were impossible to estab- 
lish accurately. Some dealers indi- 
cated an asking price up to $40 ton 
for No. 1 while users’ ideas of values 
were somewhat lower. Because of the 
uncertainty regarding values, nominal 
quotations by grade were withheld 
from this report. 

Trading in baled alfalfa was at a 
standstill in the Platte Valley of Ne- 
braska last week, and no carlot load- 
ings were reported. Alfalfa growers 
who plan to suncure their third cut- 
ting doubt whether any good quality 
will be harvested. Some local feed- 
ing interests are preparing to put 
up ensilage for winter feeding. Pas- 
tures continued in excellent condition 
Heavy local feeding is expected in the 
valley next fall and winter. One hun- 
dred sixty-four cars of alfalfa meal 
were reported shipped from principal 
loading stations, moving to scat- 
tered points in Iowa, Illinois, Indiana, 
Minnesota, Ohio and Missouri, with a 
few cars to Texas and eastern states. 
Prices were about steady at $68@70 
for 17% dehydrated alfalfa meal, f.o.b 
loading stations. Dehydrating plants 
were forced to close down because of 
soft fields and roads. Harvesting of 
prairie hay also was delayed. 

In the Larned, Kansas, area, almost 
daily rains throughout the week kept 
machines idle in alfalfa fields, and 
harvesting was at a standstill. De- 
mand was dull, and there was little 
movement. Sales in small lots were at 
$30 ton, or $1 bale from storage barns 
Excellent stands have been obtained 
with fall planted alfalfa 

There was some activity in the 
prairie hay market at Kansas City 
Demand continued far in excess of 
the supply, and values were higher 
Nominal quotations by grade were 
advanced $1 ton. However, the tone 
of the market continued strong after 
the increase. Arrivals totaled 12 cars, 
and reported sales were two cars at 
$19, one at $18.50, one car part 
heating at $17.50 and one car hot and 
wet at $14 ton. Revised nominal quo- 
tation by grade: No. 1 $19 and up, 
No. 2 $17@18.50, No. 3 $15@16.50, 
sample grade $12@ 14.50 ton 

Sn ’ 
LESS MOLASSES USED 
FOR MAKING ALCOHOL 


WASHINGTON—Use of molasses 
in the manufacture of ethy] alcohol 
continued to lag behind the amount 
used last year, July reports from 
the Bureau of Internal Revenue 
show. In that month 12.9 million gal- 








For Better Bags — Better Buy Chase 
CHASE BAG COMPANY 


Genera! Sates Orfices 309 W Jackson Bivd 
Chicago 6, Iilinots 
Coast-to-Coast Bag Service 


lons of molasses were used, compared 
with 14.6 in July, 1950. In June, 1951, 
11.8 million gallons were used. 

Total industrial alcohol production 
was 18.7 million gallons, abeut the 
same as in June but 2 million gal- 
lons more than in July a year ago. 
Corn and grain sorghums have re- 
placed use of molasses to maintain 
this level of production. ‘ 


ELEVATOR UNDER WAY 

BINGHAMTON, N.Y .— Work has 
been started on the foundation of a 
concrete block and steel warehouse 
at Binghamton, N.Y., for the 
Broome Cooperative Grange League 
Federation (GLF) Elevator, whole- 
sale feed dealer. 





ELECTION SCHEDULED 
MINNEAPOLIS—The annual elec- 
tion of the Minneapolis Grain Ex- 
change will he held Oct. 4. Members 
will choose officers, directors and 
members of the board of arbitration 
and board of appeals. 
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EVPCANG S PERE 
EZL. DUNWOODY CO. "mses 
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SAYS NONE FINER IN QUAL- 
ITY OR PACKAGING THAN 
DUNWOODY'S SUPER x. 
ONCE YOU BUY FROM 
US YOU WILL STAY IN 
OUR LARGE FAMILY OF 
SATISFIED CUSTOMERS 


Please write or wire 
for particulars 





1909 MARKET STREET 











Bh uns Dried Molasses 


BILL ie co. 
PLYMOUTH BLDG. 
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Mr. Jones enjoys worrying . . 


he gets paid to do your worrying for you. That's 


. in fact, 


LE 


why he is “Johnny-on-the-spot” when you 


are faced with any problems that may arise among your turkey 


feed customers. C. D. Jones js Arcady's turkey expert and has 


helped to develop Arcady's highly successful turkey feeding 


program. Other specialists like Mr. Jones are prepared to 


take over your service problems on cattle, dairy or 


pouliry feeding and management. 


Because we know there's no substitute for service, 


DO YOU 


Arcady'’s powerful Service Department stands 


behind each bag of Arcady Feed, ready 


to help your customer get the greatest 


benefits from the best feed on the market 


WORRYING! 


A \\ 


‘4 


Write today for full facts 
about a profitable Arcady 
dealer franchise. 


ARCADY FARMS 
MILLING COMPANY 


223 West Jockson Boulevard, Chicago 6, Illinois 


A Feed and Feeding Program tor Every Farm Need 
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Three Products You Can 


Use with Confidence 


1. PRATT’S Sol-O- Meena —the favorite of feed manu- 
facturers every where. A free-running fish soluble supplement 
plus vitamin B, and necessary antibiotics. Replaces all fish 
meal and animal protein in your formulas. 


2. PRATT’S VITA-MASTER—. complete 
vitamin concentrate and fortifier especially designed for cus- 
tom mixing in your own feeds. Contains high vitamin levels, 
fish solubles, fish meal, carotene, liver and glandular meal, vita- 
min B, and other necessary factors. 


5 
3. PRATT S TRIPLE-FIF TY — new star in 
the W. C. Pratt line, 50% soybean oil meal, 50% condensed fish 
solubles on a dry basis producing a product with a minimum 
protein guarantee of 50%. Especially, designed for manufactur- 
ers who can incorporate their own antibiotics. 


Write for Information on Our Personalized 
Formulas for Custom Mixers 


W. C. PRATT COMPANY, INC. 
20 NORTH WACKER DRIVE — CHICAGO 6, ILL. 


Warehouse Stocks at 


Grain Products Co. 
St. James, Minnesota 
United Distributing Co. 
116 24th Ave. North 

Minneapolis, Minn. 


New Century Co.' 
3939 S. Union Ave., Chicago, Tl. 


Green Bay Flour & Feed, Inc. 
1011 8S. Broadway 
Green Bay, Wis. 














MALT SPROUTS 
BREWERS GRAINS 
DISTILLERS GRAINS 
BEET PULP 
AND 4 OTHER FEEDS 


LA BUDD 


MILWAUKEE, WIS. 











LOOKING FOR 


« quality folders and posters? 


° training courses for salesmen 
and dealers? 
« house organs? 


specialized Adver- 
etc.? 


« complete or 


tising service 


THEN LOOK NO FURTHER! 


Simmonds & Simmonds is ready plete line of quality folders, posters, 


and very able to help yeu solve mailers, displays, training courses, 
etc. No other agency is manned with 
such a capable staff of feed experts. 
And no other agency is so thoroughly 


familiar with your feed problems. 


any or all of your feed advertising 


problems 


Here is an established Advertising 


Agency that for 43 years has special- ne > Ginincnts cal afer 


ized in servicing the needs of Mills you this agency service at a rela- 
and Mixers throughout the country. tively low cost. We welcome the op- 


No other agency offers such a com- portunity to serve you. 


SIMMONDS & SIMMONDS, 
\\ \ f SHICAGO « st. Lous « 


x 


INC. 
DALLAS 


© SIMMONDS & Inc. 
201 North Wells St., Chicago 6, Hlinois 
] Please send, without cost or obligation, detailed information 
on the items checked below: 
cos 1. Hond-out Folders 8. Outdoor Billboards 
—. 2. Store Posters & Pennants — 9. Radio Advertising 
3. Custom Built Posters _. 10. "How to Sell Feed” 
4. Literature Rocks _ 11. “Know the Answer” 
5. Metal Signs Nutrition & Management 
6. Mounted Displays _. 12. “How to Detect Diseases” 
7."Modern Feeder” _.. 13. Advertising Agency 
Mailing to Farmers Services 
NAME____ 
See 
ADDRESS_. 
city 
ee esc asBean eae ee eee 


Ste —$—______— 
- 





MAIL THIS COUPON NOW 








EXTRA SERVICES 
TURN INTO 


N «the course of the feed dealer's 


EXTRA PROFITS 
duties, there sometimes is the op- 


By EDWARD CASE 
| Ee to perform an extra 


service here and there not directly 
connected with sales, but nonetheless 
very important. Such services, how- 
ever, often build good will, and this 
is a business factor which can sud- 
denly rain extra sales down upon a 
dealer in the weeks, months and years 
to come 

For example, in the Cedar Rapids, 
Iowa, area the chamber of commerce 
has been providing business men 
speakers for farm and community 





meetings free of charge. This service | 
has been operating for a number of | x 
| farmers to your mill and store who 


years and many farm organizations 
take advantage of it. 

The speakers usually talk on busi- 
hobby or social subjects, and 
these talks provide variety 
farm meetings. These farm meetings 
have from 25 to 500 farmers attend- 
ing at one time. Thus the businessman 
who talks to such a group has the 
opportunity to become acquainted 
with many rural folks who sooner or 
later may come to his store or office. 

Travel expenses to these meetings 
are provided by the Cedar Rapids 
chamber, and it is money well spent. 

How can the small town feed dealer 
cash in on such an activity? Well, in 
your there undoubtedly are 
many organizations, too, and 


ness, 


area, 
farm 


to the | 


| 
| 


| 
| 
| 
| 


they could use outside speakers now | 


and then. Right in your home town 
there may be merchants, professioal 
men, teachers, preachers, social work- 
ers and others who would be glad 
to talk once or twice a year before 
farm groups 

You, as a feed dealer, can marshal 


| townspeople, 


these people into a speakers’ group. 
If your chamber of commerce won't 
handle the idea and the small travel 
expense, then certainly you can do 
it yourself. Especially if you go along 
with the speaker and introduce him 
to the farm groups. Your name will 
be before many farmers in this way, 
and it most certainly will‘ help your 
business. 
v y 


I have talked to some feed dealers 
now and then about the advisability 
of establishing a Farm Calendar, but 
some of them tell me it is too much 
work to assemble the dates of all the 
meetings. However, this is not so 
much work. A letter to the secretary 
of every farm organization in your 
area, plus an announcement in your 
ad now and then to the effect that 
you bave such a calendar and want 
dates of farm meetings will bring you 
announcements by mail and phone. 

Such a calendar will bring many 


otherwise might not come there. And 
from this increased traffic you will 
make more sales and surely build 
more good will. y 

Have you ever taken a country 
road during the’ spring, summer or 
fall and just driven along, noting the 
beauty of the countryside, seeing some 
old church, some historic bridge, some 
high hill, an old lime kiln? You do 
not always see these things on the 
big, main highways where traffic 
speeds along 50 or more miles an 
hour. But the beautiful country side 
roads have these things and many 
people like to see them. 

You, as a feed dealer can schedule 
a monthly tour of places of interest 
in the area which you serve. Many 
resorters and visitors 
would take the trip. You could also 
schedule stops at outstanding farms 
to see flower and vegetable gardens, 
herds, barns and modern farm kitch- 
ens. : 


(Continued on 





Richardson 


automatic 
bagging scale 


for more efficient feed and seed bagging 
The E-50 and E-50 Duplex are fully enclosed and electrically operated. 


Speed, durability an 
Richardson Bagging Scales. 


et 


accuracy are characteristic of these modern 


SPECIAL FEATURES AND ACCESSORIES: 
5 figure set-back counter at eye level... Electric controls separately housed...Beams and 
poren separately housed and we pramene eccgggy ra pce radial gate with brush seal 


‘or free movement and leakproof operation...Con 


switch, automatic or manual selec- 


tor switch and discharge button. Other accessories available to meet specific problems. 
For further information on Model E-50 ask for Bulletin 3749, on Duplex Model 


E-50, Product Data Sheet 4912. 


Richardson bas been manufacturing dependable, accurate scales for the 


and milling industries for almost 50 years. You can’t buy a better machine. 


Clifton, New Jersey 


Atlonte * Boston * 





CHLORIDE 
70% Liquid 
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20% Premix 
Blackhead 


Pravention 


amd Control 


a, 


COVE le 


Products That Build Profits 


Lederle research is aimed to develop products that 
improve livestock and poultry raising by helping to 
bring more animals and birds to market cuicker in better 
finish, and to maintain high standards cf health and 
productiveness. 


Three basic contributions to such a goal are highly 
efficient feed utilization, which produces faster growth 
and sturdier health; preven‘ion of disease, which def- 
initely builds profts; and con‘ro!l of disease, which 
holds losses from death and stunting to a minimum. The 
products named here conitribu‘e to all three of these 
results. By their use in commercial feeds, manufacturers, 
farmers and the consuming public profit. 


The following are Lederle products and ingredients 
available for use by feed manufacturers to improve feed 
utilization, to prevent and control disease, to speed 
growth and to maintain health: 


Auroract Vitamin B,2 and Antibiotic (Aureomycin) 
Feed Supplement is making nutritional records reflected 
in the growth and health of livestock and poultry never 
before equalled. Aureomycin in the rations of chickens, 
turkeys, swine and calves adds to growth over and above 

Reg. U. 5. Pat. Of 


*e*U. S. Pat. No. 2,510,486 
****U. S. Pat. No. 2,531,756 


that obtained even when liver, milk, meat scraps, 
fish meal and fish solubles are already present 


MeGasuL* Nitrophenide 25% In Extracted Soybean 
Oil Meal Mixture***, for use in poultry feeds to prevent 
or control cecal and intestinal coccidiosis, is credited by 
countless poultrymen with eading the coccidiosis 
“headache.” 

FoRTAFEED** Feed Supplements 2-22, 2-22C, 2-49C 
supply the essential growth factors of the B vitamin com- 
plex for enriching poultry and livestock feeds. 


**e* 


ENHEPTIN** 2 amino-5-nitrothiazole 20% Premix is 
used at a low level in turkey rations to prevent hlackhead, 
or mixed in the feed at a slightly higher level, to control 
outbreaks of blackhead. 

Parvo** Feed Supplement—to assure proper folic acid 
content of formula feeds. 

Choline Chloride-70% (liquid) —economical—non- 
corrosive. 

Calcium Pantothenate—to assure proper levels of this 
important B complex vitamin. 


For full information regarding these products, address: 


Animal Feed Departme 


LEDERLE LABORATORIES DIVISION 


> 
IMERI wv Cyanamid WPAN? New York 20. N. Y 


a 


' 
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Storage of Soybeans 

on Farms Benefits 

All, USDA Says 


WASHINGTON—-Storage of soy- 
beans on farms, rather than imme- 
diate sale at harvest time, can benefit 
growers, handlers, crushers and con- 
sumers of oilseed products, and help 
in the mobilization effort, the U.S 








Department of Agriculture says in a 
report issued last week based on a 
study of soybean marketing practices. 

Storage offers farmers the oppor- 
tunity to increase their earnings on 
the soybean crop. It means lower op- 
erating costs for soybean handlers, 
crushers and product manufacturers, 
through reduced congestion at eleva- 
tors, reduced price risk, lower cost 
financing of inventories and transpor- 
tation savings. Consumers may share 





COTTONSEED MEAL 


Local Phone: 38-2544 





PEANUT MEAL 
CAKE + PELLETS + COTTONSEED HULLS 
Domestic and Export 
COME TO HEADQUARTERS 
THE BRODE CORPORATION 
Tennessee 
LD.271 


On request, we will mail you our frequent market bulletins 


SOYBEAN OJL MEAL 


Teletype: ME-260 











in these cost savings through lower 
prices than would otherwise apply on 
shortening, margarine, feeds and 
other products, USDA says. 

In most years, soybean prices are 
seasonally low during harvest 
months, it was found by the Produc- 
tion and Marketing Administration, 
which made the study. Within a few 
months after harvest, the price or- 
dinarily moves considerably higher, 
returning extra profits to the farm- 
ers who stored. Soybean prices have 
followed this typical pattern every 
crop year (October through Septem- 
ber) since 1928 or earlier, except in 
the war years of price controls 
(1942-46) and those of a declining 
general price level (1930, '31, '37, '48). 

Usually most growers sell the crop 
at harvest time and the heavy fall 
sales help depress prices, the study 
shows. However, for the four-year pe- 
riod 1946-47 through 1949-50, net 
earnings from storing soybeans from 
October till spring would have aver- 
aged 15% of the October value of the 
four crops. 

Cost of farm storage is low, the 





Feeds that produce! That’s the demand of poultry and livestock 


raisers. Feeds enriched with manAmar “sea power” nutrients 


are constantly setting new production records in both livestock and 


poultry feeding. The manAmar dealer’s formula feeds are the product 


of continual laboratory research, formulation check-up controls, and 


feed-testing programs. In addition, the dealer is supplied 


with practical, up-to-date merchandising aids and information 


which enable him to best serve the needs of today’s 


progressive feeders. All this adds up to more feed sales! 


PHILIP R. PARK, INC... 


FEED ENGINEERS 
ips: ama | MANAMAR fe sa foe 


BERTH 42, 


141 WEST JACKSON BOULEVARD 


OUTER HARBOR ® SAN PEDRO, 


"SEA POWER" NUTRIENTS 3 


a rich, natural source of 


Vitamin B-12 and other = 7 
unidentified growth factors 
B-complex vitamins 
Essential trace minerals 


Amino acids from fish proteinsS 


CALIFORNIA 
@ CHICAGO 4, ILLINOIS 


report continues. Total cost of stor- 
age for nine months, including shrink- 
age, is less than 7% of the price at 
harvest time, whereas the rise in soy- 
bean price from harvest time to 
spring months averaged over 20% 
during four postwar crop years. 

The study was made by the fats 
and oils branch of PMA with funds 
made available under the Research 
and Marketing Act. The report got 
only explains advantages and disad- 
vantages of storing the crop on the 
farm, but also describes problems of 
storage, ways of meeting them and 
costs involved 

A copy of the report, “Improving 
Soybean Marketing Through Farm 
Storage,” may be obtained from the 
Office of Information Services, Pro- 
duction and Marketing Administra- 
tion, U.S. Department of Agriculture, 
Washington 25, D.C. 


PROGRAM ANNOUNCED 
FOR OHIO TURKEY DAY 


MARION, OHIO—Program plans 
have been announced for Ohio Tur- 
key Day, to be held Sept. 26 at the 
Marion County Fairgrounds at Ma- 
rion. The event will be sponsored by 
the Ohio Turkey Day Assn. and the 
Agricultural Extension Service. 

An educational program, a turkey 
dinner at noon and commercial ex- 
hibits are scheduled 

Speakers will be D. D. Moyer, Ohio 
State University extension poultry- 
man; H. E. Wildey, turkey supervisor, 
Ohio Poultry Improvement Assn.; Dr 
C. A. Bottorff, Lederle Laboratories 
Division, American Cyanamid Co 
Pearl River, N.Y.; Dr. Cliff D. Car- 
penter, president, Institute of Ameri- 
can Poultry Industries, Chicago; Or- 
val Wyse, U.S.R.O.P. breeder, Arch- 
bold, Ohio 

A busimess meeting of the turkey 
association is planned as part of the 
event, and there will be a drawing of 
door prizes furnished by the exhibi- 
tors. 





—— 
HAWKINS NAMES AGENCY 
BLOOMINGTON, ILL Luty 
Hawkins, president of Hawkins Mil- 
lion $ Hen, Inc., Mt. Vernon, Il 
announces the appointment of Kane 
Advertising, Bloomington, to handle 
all phases of the manufacturing firm's 
advertising program. The Hawkins 
firm manufactures poultry brooding 
equipment, including Hawkins Million 
$ Hens, Hawkins Rangers and the 
new Hawkins Eureka Brooder, intro- 
duced recently at the American Poul- 
try & Hatchery Federation, Inc 

meeting in St. Louis. 


SCROGGINS GRAIN CO. 





Dealers in 
WHOLE and GROUND GRAINS 
and SCREENINGS 


MINNEAPOLIS, MINNESOVA 





| CORN - OATS - RYE 
|Gerstenberg & Co.| 


MEMBERS OF BOARD OF TRADE 
} Board of Trade Bldg. Chicago 








You'll save pre-mixing 
time, trouble, inventory, 
headaches and possible 
mistakes when you use 


eS/BORDEN 


Complete Fortification 


{__ FOR BUILDING RESULT. 
— LOADED HOG, POULTRY 
ac. AND CATTLE FEEDS 


ANTIBIOTICS included at any 
level you specify. 


THE BORDEN COMPANY 
Feed Supplements Department 
350 Madison Avenue, New York 17, N. Y. 
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They helped make 
the Jack Rabbit famous 





field-fresh 


alfalfa products 
—across the Land 


Nationa Atratra Denyprating & Mituinc Company 
LAMAR, COLORADO 
Merchants Exchange, ST. LOUIS, MO. 
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Effective Feed Store Advertising 


A FEEDSTUFFS 


FEATURE 





T OO frequently, when consider- 
ing how to make retail feed 
store advertising more effec- 
tive, we think in terms of trick slo- 
gans and catchy phrases for a magic 
ad that will bring ‘em in to the store 
in droves. And yet we all know there 
are very few such ads ever written. 

But there is something far more 
important than trick slogans and 
fancy copy, that we can all use to 
make feed store advertising more ef- 
fective. It’s the basic plan for your 
program, and there are four simple 
rules to follow to make your pro- 
gram work. Here they are: 

1.Do enough. 

2. Do it continuously. 

3. Use the right mediums 

4. Appeal to wants and offer bene- 
fits. 

An advertising program built on 
this plan is sound common sense 
and can be counted upon to produce 
results over the long pull. Let’s con- 
sider each of these points separately. 
« What Is Enough 
; Every feed dealer asks himself at 
@e time or another, “What is 

ough? How much should I spend 

r advertising?” This may vary con- 

iderably, depending on the size of 

e market, the number of prospects 

u want to reach, the advertising 
ics of your available mediums, the 
@mpetition, etc. 

» Authorities, however, agree that an 


oe 
¥ 





FOR FIRM, STRONG 
TV eloss- mid Git] 140) 


SHELLS... oo 


100% PURE REEF 
OYSTER SHELL 


Aged for decades on the bottom of Mo- 
bile Bay. Eggshell Brand Poultry Shell 
is soft and highly digestible A ready 
source of Calcium Carbonate, so essen. 
tial for quality eggs. 


@ Dust-tree 
© Heat-sterilized 


© Correctly-sized 
tor laying hens, 
pullets or chicks 


THE FOX 
COMPANY 


Newfield, N. J. 


Manufactured by 
SOUTHERN OYSTER SHELL 


MILLING CORPORATION 
Mobile, Alabama 


By W. P. Hays 





Follow 4 Rules 
to Make Your 
Program Work 





expenditure of from % to 1% of gross 
sales is a sound practice and is usual- 
ly enough to do an effective job. 
For instance, if you do a gross vol- 
ume of $100,000 a year, you could 
safely set up an advertising budget of 
$500 to $1,000. Or if you do $200,000 
a year, you could spend from $1,000 
to $2,000 for advertising—if necess- 
ary. 

The second rule—“Do it continu- 
ously”—is where many dealers fall 














AP 


DEHYDRATED 





ALFALFA MEAL 


Also All Grades and Grinds Sun-Cured 


& 
THE A. B. CAPLE CO. 


Toledo 5, Ohio 














MEWS 


Years ago Sprout-Waldron pioneered 
in pellet mill design by developing the 
ring-type die. Now, Sprout-Waldron 
leads again. Pellets can be made at 
capacities heretofore unthought of . . . 
and with proportionately lowered costs. 

On the most popular size pellets the 
PELLET-ACE doubles the capacity of 
any other pellet mill now on the market 
... trebles that of many mills now in use 
... quadruples that of others. 

Cost-minded feed manufacturers can’t 
afford not to replace their old machines 
with the new PELLET-ACE — can’t 
afford not to build their expansion pro- 
gram around the PELLET-ACE. 

















PROTECT FARM GRAIN FROM INSECT PESTS 
with Faavacicle 


== penetrating tear ges fumigant 

=< controls granary weevil, rice weevil, lesser grain borer, 
saw-toothed beetle, flat grain beetle, Mediterranean 
flour moth, grain mite 

== kills egg life and larvae 

= easily applied 


LARVACIDE’ KILLS RODENTS 


without carcass nuisance 
WRITE FOR DESCRIPTIVE LITERATURE 
INNIS, SPEIDEN & CO., Inc. 


117 Liberty Street, New York 6, N. Y. 
Boston Cincinnati Les Angeles Philadelphia 

Chicago Cleveland San Francisco 
Subsidiary: E. 8. BROWNING ©0., INC., San Francisco - Los Angeles 


Yip PEULETUNG 





down. Too many think in terms of 
putting on a big splash oncé in a 
while, and then waiting until they've 
got something special again to talk 
about before running another ad. 
Actually, advertising doesn’t work 
that way in the long run. It has a 
cumulative effect, and continuous ad- 
vertising is like water wearing away 
the stone. The 20-inch ad in the 
weekly paper every week is far bet- 
ter than a full page ad just every 
once in awhile. 

Another thing, you've got to keep 
them from forgetting your store be- 
tween buying visits. You may think 
everybody in your market knows 
your store and what you handle, but 
you’d be surprised at how quickly 
they can forget. You can prove this 
to yourself by just cutting out a lot 
of trademarks from a magazine and 
asking your friends to identify them 
You'll find they can identify those 
which have kept continuous contact 
with them through advertising; but 


SINCE THE 


RING DIE 


Under actual operating conditions, the PELLET-ACE 
has produced over 250 bags per hour of 3/16” 
broiler mash pellets with less than 75 horsepower. 


Ask your Sprout-Waldron representative to prove 
to you that the PELLET-ACE is the best investment 
in pelleting equipment today. 

Write to Sprout-Waldron & Co., Inc., 24 Waldron 


Street, Muncy, Pa. 


Since 1866 
MUNCY © PENNSYLVANIA 
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EDITOR'S NOTE: A basic plan 
for a feed store advertising program 
is outlined in the accompanying ar- 
ticle. Mr. Hays, who is assistant 
director of advertising for the Ral- 
ston Purina Co., St. Louis, gives four 
simple rules for helping to build a 
good program. If followed, they'll do 
a pretty effective advertising job for 
the retail feed store over the long 
pull, he points out, The article is the 
text of a talk by Mr. Hays at the 
Illinois Feed Assn. convention at Pe- 
oria. 





- 


they will have forgotten those which 
have not. 

Continuous advertising keeps con- 
tact with your customers between 
buying visits, and gradually whets 
the curiosity of your prospects to 
come in and see what you have—and 
it’s necessary for an effective job of 
advertising. 

The Right Mediums 

The third rule—‘“Use the right 
mediums”—is probably the hardest of 
the lot to apply. By mediums we 
mean the’ newspapers, radio stations, 
movie houses, direct mail, etc., which 
may be available in your area. You 
must study the mediums that are 
available in your market from the 
standpoint of what people and what 
areas they cover, what the rates are, 
etc , 
For instance, if you have a local 
newspaper, is it read and respected 
by the farmers in your market, or 
does most of its circulation go to 
city people who are not prospects 
for feed? Does it cover just your 
trade area, or does it cover a Jot 
more space that you can’t possibly 
serve? Ask the paper to show you 
its circulation maps and coverage 
figures. Consider those factors along 
with the rates 

In the case of radio; don't buy a 
station that reaches out way beyond 
your trade area because you'll be 
paying for coverage that can't do 
you any good. It’s true that almost 
any station will probably cover more 
territory than one retailer can serve, 
but the small station will usually 
have rates that you can afford. Here 
again, check to see if the station has 
a rural following. You')] be able to 
tell by checking the program it 
carries. 

Does it have a radio farm director? 
Does it carry farm news, market quo- 
tations, weather reports? Can you 
sponsor these features, or can you 
buy time adjacent to them. Those are 
all factors that will affect the pull- ” 
ing power of your advertising on that 
station. 

Direct mail letters are good me- 
diums for the feed dealer in metro- 
politan areas, where newspapers 


MILO 


Poultry Wheat—Sacked Grain 
KANSAS GRAIN CO.: 


BOARD OF TRADE - KANSAS CITY, MO. 











for the Feed Industry 


e CLO-TRATE Cod Liver Oil 
with Added Vitamin A and 
D Concentrates. 

e CLO-TRATE “Dry D” acti- 
vated anima! sterol supplies 
Vitamin D,,. 


© Fleischmann’s Irradiated 

















22——FEEDSTUFFS, Sept. 15, 1951 











. « « the absence of just one trace mineral in your 
feed can cause lost profits from unthrifty poultry 
(or hogs, cattle, or any other livestock). 


Mr. Feed Mixer 


You can use the words above to clinch a sale, 


if your feeds are mixed with a Herman Nagel Mineral Concentrate. 
Close the sale by assuring your customer that your feeds will protect 
him from any profit-robbing mineral! deficiency. 


HERMAN MAGEL'S 


. ita 
CONCENTRATE 


For feeds con ning phosphorus-rich 
ingredients. Supplies eight trace min- 
erals in pre-determined balanced 
amounts stabilized iodine, man- 
ganese, cobalt, nickel, tron, 
zine and boron 


copper, 


Ilinois 
Hall Sales Co 
Evanston, Hl 
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Colorado 
Roger Gormly 


Minnesota 
Blomfield-Swanson Brokerage 
Minneapolis 1, Minn 


five high-analysis, purified 


phosphates—“se soluble they melt on 


your tongue”’—plvs 
minerals. 


DISTRIBUTORS 
Kastern States 
The Amburgo Co., Inc 
Philadelphia 7, Pa 


lowa and Nebraska 
Carroll Swanson Sales Co 
Des Moines 9, lowa 


Denver, Colorado 


The HERMAN NAGEL CO., 53 W. Jackson Bivd 


eight vital trace 
NO PREMIX NEEDED 


Ogden, Utah 
hhansas and Missouri 
Bartels and Shores Chem. Co. 
Kansas City 7, Mo. 


South Texas 
The Big State Grain Co., Inc. 
San Antonio 5, Texas 
Oregon and Washington 
Leo Cook Co. 
Seattle 4, Wash. 
Portland 4, Ore. 


Chicago 
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NOW Feed Them Right 
Up to Marketing Time 


- ees tenn <a 


Mashes ‘conde with 


NEZ-MI 


(NITROFURAZONE) 


for Low Cost Prevention 
or Treatment of 


COCCIDIOSIS 


(cecal or intestinal) 


Careful tests prove that neither 
Nitrofurazone nor its end products 
accumulate in the flesh of chickens. 
This means mashes medicated with 
Nitrofurazone can be fed right up to 
marketing time. Growers are saved 
the bother and expense of switchin 
feeds for the final four days — onal 
danger of a disease outbreak at 
marketing time. 


® ve. 








Comparative Tests Disclose 


These Advantages Found 
With 


NITROFURAZONE 


= containing NITRO. 


Greater reduction death 
losses due my ee 


No interference with the 
development of natural 


immunity. 


No interference with feed 
ciency. 


Fewer runts or culls in 
treated pens at end of — 


and 
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SPECIALISTS 
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JOBBERS, BROKERS, DISTRIBUTORS OF ALL FEED INGREDIENTS 


{ Wabash 2-2256 
| Wabash 2-0889 
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and radio rates may be too high to | 


use. Or they’re good for supplement- 
ing basic advertising campaigns in 
rural newspapers and radio stations, 
if and when you have a special] that 
you want to emphasize. 

At any rate, all feed merchants 
should build a mailing list of their 
customers and the folks they would 
like to have for customers, against 
the time when they will have a need 
to send out a good letter or post- 
ecard to the trade. Not one dealer 
in ten has such a mailing list today 
Simple, inex pe nsive reproducing 
machines for turning out cards and 
letters are available to make the 
printing job easy. 


fits. If followed, they’ll do a pretty 
effective advertising job for the re- 
tail feed store over the long pull 


Use for Old Sacks 


URBANA, ILL.—William Schrage, 
Clinton County, Illinois, dairyman, 
hangs old feed sacks on baling wire 
in his heifer pens, just low enough to 
help chase flies off the backs of calves 
as they walk below them. 








MOLAS-O-FIER 
FITS ALL MIXERS 
Mixes Betatan, Choline, Mo- 


lasses, Solu 
All Liquids into Dry Feeds. 
Easier, better, taster 
blending. Portable. Low cost. 





to Wants 
last rule 


Appeal 
let's come to the 
your copy to appeal 
and needs of your prospects, 
him why he will benefit by 
your feeds.” Dealers are al- | 
ways asking how to write ads that | 
If they'll just put themselves in 
place, they'll know | 
He's interested in | 


Now 
“Write 
wants 


sell] 
prospect's 


what to write 


| what your goods will do for him, so 


just tell him that 

Use short simple sentences, write 
it so anyone can understand it, and 
be truthful, and you'll come up with 
a pretty good ad. There’s always a 
tendency to brag about the size of 
your store or how long you've been 
in business, but who cares? The 
feeder is much more interested in 
how to get more eggs, or more milk, 
or get his hogs to market faster 

Ads must be timely of course, and 
it's good to offer more than one item 
in a retail ad. This gives you many 
more chances to touch a want than 
if you just build your entire ad 
around one item. Also it’s good to 
group related items 

So, to summarize, four simple rules 
for helping to build an effective re- 
tail program are: 

(1) Do enough: (2) do it continu- 
musly; (3) use the right mediums; 


advertising 





to the | 


Write CARROLL SWANSON 
620 Des Moines Bldg. 
Des Moines, lowa 











Bulletin Services are part of the 
valuable service program The 
Northwestern Miller offers to 
its advertisers. 

Are you using this advantage in 
your operations ? 


Ask for more details . . . 





SERVICE MEADQUARTERS FOR THE MULLING AND ORAIN HMDUSTRIS ( 
118 South 6th Street, Minneapolis 2, Minn. 








(4) appeal to wants and offer bene- 
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JUNE 
JANUARY 


June or January ... sharp contrasts in temperature 
and season... contrasts between the warm and the bleak, 
zero cold. 

The quality of Cent-O-Green Dehydrated Alfalfa Meal 
alone is constant, uniform and unchanging because for- 
mulated blending and scientific laboratory control guar- 
antee uniform quality at all times in all seasons. 


Write, wire or phone your needs today. 


. oan a te ee - 
_ 


Satisfied Cent-O-Green Dehydrated Al- 
falfa Meal users everywhere. .. can give 
you proof positive of its uniform high 
quality. 
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Aim for the Big Ones 


The Sales Story That Lands Small Accounts 
Also Will Sell the Big Buyers 


By Martin Francis 


goes fishing or hunting likes to 
catch the biggest fish in the river 
or lake and shoot the biggest buck 
that roams the tamarack swamps, 
and this is easily understandable. 
In the feed business why not util- 
ize the same principle and make ex- 
tra profit? Why not go after the big- 
gest feed accounts in your area first? 
Concentrate on them, use a sustained 
sales campaign and sooner or later 
you'll bag a number of them. It has 
been done in other fields; it has also 
been done in the feed field. 
It is perfectly all right to start at 
the bottom of the ladder and work 


J about every feed dealer who 





your way up to the top, but if you 
have long sales and merchandising 
legs, there is nothing in the world to 
stop you from getting to the top in 
a few steps. The big feed sales ac- 
count is just as easy to sell as is 
the smallest. Any good salesman will 
tell you that. 

It is the potential that counts when 
you ta! to a customer. If your are 
talking to a customer who buys $5,000 
worth of feed a year, he can be sold 
with the same sales presentation, 
taking the same amount of time, as 
can the prospect who buys only $1,000 
worth of feed a year. Don’t neglect 
the smal] feed accounts by any means, 





but on the other hand don’t neglect 
the big ones, either. Take a shot at 
flying ducks, just as well as sitting 
ones, and you may bag the biggest 
mallard of them all. 


Same Sales Story 

The big buyer needs feed just as 
well as the smal] buyer. Basically 
you need no additional sales tools to 
sell the big buyer. If you know your 
feeds, if you can size up the big buy- 
er’s problem and lay out a program 
which meets his feed needs, you'll 
probably get the business. And it 
doesn’t take more calls to sell him 
either. Sometimes, not as many. 

I know a feed dealer who went 
out after the turkey feed business 
in his area, He spent.a week visit- 
ing all turkey raisers in the district. 
Then he found that one reason why 
they didn’t buy from him was that 
they needed financing, because of the 
long feeding season. The dealer went 
to his banker, worked out a financing 
arrangement for reliable growers. 
Then he went back to call on them, 





it 


A wider Moisture Range— 
Tests from 1%4% moisture 
in peanuts, up to 50% 
moisture in corn. 


OPERATING IMPROVEMENTS THAT 


New Charts check with gov- 
ernment inspection points, 
assure the accuracy of your 
report. 


““Memory-refresher™ instruc- 


tion pone! on the top en- 
ables even inexperienced 
workers to test grain quick- 


ly. 


New Test Pads ore avail- 
able to check your instry- 
ment for electrical accuracy. 


Simplified funnel guides let 


you easily slip the funnel 


in position. 


Stainless steel top lasts 
longer, stays clean. 


New Built-in thermometer 
simplifies temperature 
readings, saves you time. 


moisture anolysis faster. 


New Dial-type selector 


switch speeds your meter 


reading. 


New 


The NEW 400G’s faster operation saves you time. 
The increased accuracy saves you money. The sturdier, 


trouble-free design saves maintenance. 


NEW CATALOG SUPPLEMENT just off our press. 
Write for your copy. 


722 CONVERSE BUILDING 


frame with- 
stands rough handling. 


An improved dust-proof 
cobinet keeps your 400G 
operating accurately longer. 


New gloss meter cover is 
double strength, protects 
your meter from accident. 


New gray crackle finish re- 
sists chipping, scorring. 


WRITE TODAY for a complete descrip- 
tion, send serial number of your old 
Steinlite for estimated trade-in value. No 


obligation, of course. 


FEOBUR 0 ee 


CHICAGO 6, ILLINOIS 


larger, eosy-to-read charts 
help you get on occurate 





informed them of the arrangement, 
and got some sizable accounts. With- 
in one week's time he worked up an 
impressive volume of turkey feed 
business. 

Some feed merchandisers are afraid 
of the big feed buyers. They think 
that such men have influence where- 
by they can buy feed at a discount 
or get other favors. Perhaps some of 
them have. But many others are just 
ordinary buyers who can be sold on 
a well presented and followed-up feed- 
ing program. They are successful 
enough to listen respectfully to any 
good program that will mean more 
profits to them. Have you ever con- 
sidered the fact that many of these 
big feed customers are looking for 
dealers who can help them achieve 
higher production and profit goals? 

If you can crack five or ten big 
feed customers in your area and sell 
them regularly, you may find that 
this very action will topple numerous 
small customers into your sales lap 
as a result. Many small customers 
follow the big ones. They reason, and 
often rightly so, “if the dealer is 
good enough to sell to So- and So, 
then that’s where I ought to buy my 
feed, too.” 

The fisherman who chooses a bait 
especially created to nab the big ones, 
may catch some small fish now and 
then on the bait. But every time he 
casts, he has a chance of landing a 
big fish. On the other hand, the fisher- 
man who has bait for small fish, will 
not have a chance at every cast to 
get the big ones. The appeal, the 
direction is just not there. 

Going after the big feed accounts 
will make a man a better feed deal- 
er. To land such accounts will re- 
quire plenty of initiative, courage, 
product knowledge and facts to back 
up sales presentations. In improving 
these factors of his business, the 
dealer will generally improve the 
sales tone of his firm and make it 
more effective in securing volume. 

It is always well to remember that 
the big feed customer is very likely 
to be very open-minded for any worth- 
while idea in feeding which will give 
him improved production. The same 
attitude is not likely to be encoun- 
tered as often in the small feed buy- 
er. But on the other hand the big 
feed customer, because of his shrewd- 
ness and judgment, is very quick to 
spot suggestions and procedures 
which are unsound or phony. He de- 
mands the best, and the reliable deal- 
er should be prepared to give him 
what he wants. 

The big feed customer as a rule 
will have more time to give to the 
over-all supervision of his feeding 
enterprise. He will have more time to 
study his operation, because he will 
have more help than the small fel- 
low. Thus his knowledge of his busi- 
ness will be better, in most instances, 
than will the small fellow’s. He will 
rely more on records, knowledge of 
feed, than the small fellow and will 
give more consideration to improved 
feed ideas. 

Do not neglect the little fellow, 
either. There are many more of him 
than there are the big feed customers. 
You can have both classes of trade if 
you slant your sales program toward 
the requirements of each. 


TRANSIT STORAGE 
of MILL FEEDS and FEED STUFFS 
MIDLAND WAREHOUSE CORP. 
Waldheim mi. Kansas City, Mo. 
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BURN IT DOWN wtth 


¥Y ES, BURN DOWN sales resistance with brood sow rations 


and pig starting and weaning mash (pig meal), which you PIG-GRO IS DIFFERENT 


manufacture using Ultra-Life Pig-Gro Concentrate. Pig-Gro can 


Different from anything you've ever seen 
in appearance, quality and results! 


Different enough to enable you to cope 
which they considered highly satisfactory, have more than with and outsell any other pig meal! 


help you capture the hog feed business in your territory. A 


number of feed manufacturers already doing a pig meal business 


doubled their pig meal tonnage since they began making and Gives you $15 to $20 a ton margin. 
using Pig-Gro. 


PLUS 
4. 


| y | Different, yes startlingly different from anything ULTRA-LIFE LABORATORIES, 
you've ever seen in the way of a pig feed. We East St. Lovis, Illinois 
would deem it a privilege to send you actual Yes, we'd like to know more ebout how we con 
manufactur meal on sow rations thet 
samples of these feeds, as made by ovr many na om ae Ln esa ete Preset ws 
\ a A manufacturing connections. Mail the coupon today. end full information 


ULTRA-LIFE LABORATORIES, INC. ...: 5) .5. 
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ILT PETERS, one of Joe 
M Brooks’ faithful employees, 
walked into Joe's office late 


one afternoon and said, a smile on his 
broad good-looking face, “Have you 
got $200 to spend on an advertising 
idea?” 


* 
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Appeal to the Farm Women 


Joe blinked hard, just as he always 
did when it came to the matter of 
spending money. One of the reasons 
he was successful was that he never 

before he thought 
times. ‘But, on the 


bought anything 


about it three 
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HART-CARTER COMPANY 
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other hand, he really never passed up 
a good buy. 

Now he frowned. “Milt, I love to 
get suggestions from you and the rest 
of the boys, but it gives me heart 
failure the way you guys talk about 
spending $100 or $200 of my money. 


Here are machines that can 
solve many of your seed and 
grain cleaning problems. Car- 
ter Disc-Cylinder Separators 
combine the advantages of two 
efficient cleaning methods: (1) 
the accuracy of length separa- 
tion by means of Carter discs, 
and (2) the flexibility of sep- 
aration by means of Hart Uni- 
Flow cylinders. You may order 
them equipped with a scalp- 
ing-and-aspirating unit. 

Get the facts about Carter 
Disc-Cylinder Separators to 
fit your capacity requirements. 
Even if you already are using 
Carter Disc-Cylinder Separa- 
tors, the new 16-page booklet 
will give you useful informa- 
tion not contained in previous 
folders. Write for your copy 
now. 


| 


After all, $200 is $200. That's 40 green 
bills worth $5 each. They don't grow 
on cornstalks.” 

Milt grinned. “Joe, you've got to 
use bait to catch big fish. Where do 
you suppose I would get with my red 
heads if I didn’t buy them a box of 
candy, take ‘em to a dance or a steak 


| dinner once in a while?” 


| 


| 
| 
| 
| 
| 
| 
| 


The feed dealer coughed discreet 
ly. “Let’s stick to business methods 
Milt, and how to get results. How do 
you figure I can spend $200 for an 
advertising idea—just like that?” Joe 
snapped his fingers, smiled. “Two 
hundred bucks. Huh!” 

Milt ran his hand through his curly 
blond hair. “Farm women influence a 
lot of their husbands’ buying, don’t 
they?” 

Joe nodded. “Off the record, I think 
they have a tight clutch on the farm 
er’s income all the time—all of it. Not 
only farm women, but town women, 
too.” He glanced around cautiously 
and grinned. 

“Okay,” said Milt, seriously, “and 
if we can get more farm women in- 
terested in this feed mill, its products 
and its service, there should be more 
farm husbands spending their money 
here.” 

“Could be,” Joe said. “If the wif 
tells hubby to come in and give us : 
look and talk over our feeding pro 
gram, chances are he will.” 

“Sure, and if friend hubby is busy 
with the farm work and asks the 
wife to drive to town to get some 
feed and other supplies, she'll come 
here first if she likes us, won't she? 

Joe grunted. “You're a psychologist 
Milt. I believe your reasoning is 
okay.” 

“Now,” continued Milt, 
ing married to the right guy and hav- 
ing the finest sons and daughters and 
grandchildren in the world, the aver- 
age farm woman, as I have observed, 


“next to be- 
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Year Round Supply— 
Stable Low Cost 
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CONDENSED FISH 
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is proud of about five or ten food 
recipes which she has and uses. 

Once more Joe nodded. 

“I propose,” Milt said, “that we 
Start to collect these recipes and give 
prizes of $1 each for those which we 
accept. We'll have about 200 classifi- 
cations for recipes ranging from 
pickles and spiced crabapples to dev- 
il’s food cake. We'll have every farm 


wife in the county just itching to have 
her entry win first prize in the special | 


classifications.” 


“One dollar is a lot of money to | 
me,” Joe said, “but will that be a big 


enough prize for farm women to send 
us their best recipe?” 


Milt nodded. “Plenty, Joe. You for- | 
get the matter of pride. The money 


is just secondary. It’s the honor they 
are after.” 
“But I won't be able to give every 


woman a prize. Won't they get sore if | 


their recipes don’t win?” 


Milt smiled. “I have thought of | 
that, Joe. We could mimeograph all 


the prize winning recipes. Every 


a free copy (that is bona fide farm 
women). All those who wish to buy 
a copy must pay $1.50. Those 200 
prize recipes are going to be worth 
something.” 

Joe’s eyes began to brighten. “Say, 
this idea is just beginning to take 
form for me. I like it better the more 
I think of it. Of course, it will cost 
extra to mimeograph the recipes, but 
we should be able to sell enough 
copies to pay for that expense. Good 
old Douglas County recipes—that 
should have an appeal.” 

“And,” Milt went on coolly, “on 
those mimeographed pages I would 
suggest a small ad on every page, ad- 
vertising flour, feed and other prod- 
ucts we sell.” 

“Marvelous,” chuckled Joe. “Say, 
that book will be kept at farms, and 
we'll get plenty of advertising. I'll bet 
Mary will be glad to help me with the 
work of compiling the book.” 

“TI sort of thought she would,” Milt 
said. “That will save us cash ex- 
pense.” 

“That’s what you think,” Joe said. 
“You don’t know my wife like I do 
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reached into his pocketbook and drew 
But a $10 bill. “Will this cover the 
expense?” he asked, quietly. 


money. “Don’t you wish you were as 
young as I am—with a special date 
book.” And with that remark he de- 
parted, whistling “My Wild Irish 
| Rose.” 
woman submitting a recipe receives | 
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By the way, how did you ever get this | 
fine idea, Milt?” 

The handsome blond employee | 
smiled. “Don’t tell Pop,” he said in | 
a low-pitched voice, “but confiden- 


my number eight red-head 


came up with it. She’s clever, as well | 
as pretty.” 
“She is!” Joe said. “Say, maybe I | 
ought to buy her a box of candy.” 
Milt cleared his throat. “She asked 
me to bring up this.idea to you, Joe, 
| and she said that if it was worth a 
nickel to you, it was worth a steak 
dinner at the Hotel Manitou—for 


Brooks swallowed hard, then 


hits it right on the button!” 
said happily, pocketing the 


I's FABULOUS . 


women can make out of the new COTTON 50 


the number of things 


Feed Bag. It's cheaper, too... because there's 
NO WASTE!" 
R. K. PEEK, President 


} MY PERCY KENT BAG COMPANY, (76. 
S > S&S 


KANSAS CITY « BUFFALO « NEW YORK 
*Lisned 








(To be continued) 
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WORLD'S OLDEST AND LARGEST 
SPECIALISTS IN 
VITAMIN PRODUCTS FOR FEEDS 


After years of thorough research and practical field 
testing, Dawe’s announces a high-efficiency pork pro- 
duction program available to selected, progressive feed 
manufacturers who seek leadership in the field of high- 
efficiency swine rations. 

This is an integrated program, involving the use of 
Dawe’s Swine Base and special feed formulas, developed 
by the Dawe’s Research and Nutritional Staff. Dawe’s 
Swine Base is a specific fortifier for high-efficiency hog 
feeds, formulated by the manufacturers of Vitamelk, 
the world famous all-purpose fortifier 

Naturally, you would look to Dawe’s, vitamin nytri- 
tionists with 25 years’ research and product development 
experience, for the fortifying elements and formulas 
interrelating the various nutritional factors to make 
high-efficiency hog supplements and complete feeds 
which embody the latest scientific advancements 

Large commercial hog growers are aware of phe- 
nomenal progress in swine nutrition. They are demand 
ing high-efficiency feeds that enable hogs of superior 
breeding, under top-notch management, to make faster 
gains on less feed than heretofore thought possible. 

Complete information is available to those qualified 


feed manufacturers who request it on their letterhead. 


DAWE’S MANUFACTURING COMPANY 


4800 S. Richmond St., Dept. F-%1 
Chicago 32, Illinois 
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[Beating the Bushes 


Calling on Prospects 
Leads to More Business, 
Keeps Customers Happy 


By Albert Morse 


SK any salesman the meaning of 

Aw slang term, “beating the 

bushes,” and he will tell you 

that it means getting out and calling 

on prospects to try to get more busi- 
ness. 

In fact, it is this spirit of calling 
on the prospects and of selling him 
on your product which has helped to 
build America into a great producing 
nation. Salesmen and their will to sell 
have had a big hand in the quick 
progress of our modern industrial sys- 
tem. I have seen well dressed sales- 
men sweating in Palm Beach suits, 


but still selling eight hours a day 
and I have seen them selling hard 
after being towed out of snow filled 
ditches on January days. The will to 
sell and the beating of the bushes is 
what moves merchandise, gives more 
people jobs and makes profit for re- 
tailers. 

In hunting, this beating of the 
bushes gets the quarry out into the 
open. In business it flushes the pros- 
pect into the open where the sales- 
man can turn his sales guns on him 
and bag his game in many instances. 

Beating the bushes is work. It takes 





determination, endurance and the will 
to accomplish, but it pays handsome- 
ly. By beating the bushes the sales- 
man finds prospects he might never 
see otherwise, he gets ahead of lazy 
competition and he broadcasts more 
knowledge of his products and their 
services. There never will be a good 
substitute for beating the bushes in 
business. 

There are several ways of beating 
the bushes. You can beat the bushes 
by using direct mail, newspaper and 
other advertising, telephone calls and 
personal calls. If you use all the above 
methods you will get more results 
than if you use just one. If there is 
any one of these methods which is 
more important than any other it is 
the personal call. But even the per- 
sonal call needs some advertising be- 
hind it. 

There are some business men who 
think that advertising has eliminated 
the need for the personal call. But 
while advertising is a wonderful sell- 
ing tool and something no business 
man should be without, the personal 
call, meeting the prospect face to 

















Problem: 


How to Minimize Undesirable 
Fines and Dusty “Flour” in 
Your Granulated Feeds 





Solution: 


Use Allis-Chalmers Style “‘N”’ 
Roller Mills and Get Feed Products 
of Uniform Granulation 


EASY TO INSTALL—ECONOMICAL TO OPERATE 


|B go ong GRANULATION is required 
when producing feeds from corn, 
wheat, kafir...and in making crumbled 
feed from pelleted mashes. 

Too many fines and a too dusty op- 
erating condition is not only irritating 
and undesirable — but unprofitable to 
miller and livestock feeder. 

One good solution to this problem is 
the Allis-Chalmers Style ‘“N” Roller 
Mill. This modern machine has posi- 
tive roll adjustment to ensure minimum 
production of unwanted fines. 

Installed in mills from coast to coast, 
the Style ““N” not only produces feed 
of uniform granulation, but pays for it- 
self in a short time by efficiently step- 


ping up peak production output. 


Outstanding Style “N”. features in- 
clude: long-life Circle-Chill rolls . . . 
smooth-running, efficient roller chain 
differential . . . large diameter journals 
for longer service . . . welded steel base 
and general heavy-duty construction. 

It’s an easy-to-install machine with 
rolls available in one, two or three pair 


high. Rolls range from 24 in. to 42 in. 
lengths, 9 in. or 10 in. diameter . . . 
providing wide vagjation in size selection. 
Get the full story by contacting our 
nearby sales representative or by writing 
to Allis-Chalmers, Milwaukee 1, Wis. 
A-3419 


Circle-Chill is an Allis-Chalmers trodemork. 





New! 





Bulletin 0687656 on Milling Equipment 
for the Feed Industry is just off the press. 
Ask for your copy of this handy booklet. 


ALLIS-CHALMERS © 


World’s Largest Producer of Grain Processing Equipment 














face and talking with him, is the most 
effective. It is a sales tool which will 
never be outmoded. 

There are several ways of handling 
personal calls. Some alert merchants 
call only on prospects, and some use 
the cold canvass method in certain 
areas. One merchant I know calls on 
customers to find out how they are 
getting along with the products which 
they bought from him. He says that 
this is the best method he knows for 
beating the bushes. 

Customer Calls 

By calling on customers, he states, 
the dealer first learns if the man is 
satisfied with his purchase. Secondly, 
he deepens the friendship between 
him and the customer. If the custom- 
er is dissatisfied, this gives the dealer 
a chance to adjust the complaint 
face to face, with no tedious delays. 
In the third place, the dealer by such 
a call lays the groundwork for a fu- 
ture sale. The customer who is thus 
contacted will give the dealer the 
names of one, two or more prospects. 
This in turn affords the dealer a fine 
prospect list with little or no ex- 
pense. 

This dealer tells me that sometimes 
his satisfied customers will telephone 
him long distance just to give him the 
name of a hot prospect who is ready 
to buy. “Better get out and call on 
him right away,” the customer ad- 
vised the dealer. The merchant does 
just that and once sold a piece of 
equipment for $1,100. 

“I have no definite business on tap 
when I call on these customers, other 
than to be friendly with them, and 
ask them how they are getting along,” 
the dealer points out. “But after such 
a trip, I always have more tips that 
I can use for a week or so.” 

This dealer is inclined to think that 
he makes wiser use of his time by 
calling on customers first, than if 
he would try a cold canvass method, 
Another dealer, however, who is 
equally successful, states that he pre- 
fers to call on prospects in his area 
on a cold canvass basis. Newcomers 
are lonesome and like to make new 
social and business contacts, he said. 
By calling on everyone in an area, 
you slight no one and get business 
which other dealers may not get by 
mail methods. 

Each dealer will want to develop 
his own methods of contacting pros- 
pects and customers, dependent upon 
the nature of his community and its 
habits. Regardless of the method used, 
the old maxim, beat the bushes, will 
always make the birds fly from the 
bush where you can see them and 
concentrate your sales fire on them. 

cxtinapicenssiliiemmasaianammeneh 
FATTENING COST 

Feed is usually about four fifths 
of the total cost of fattening hogs, 
the North Dakota Extension Service 
reports. 


YOU GAIN 
new friends for your Feeds 
when using these tested A & D 
sources of quality: 
1. DEVOLD VITAMIN A & D 
FEEDING OILS 
2. DEVOLKOD VITAMIN OILS 


(Cod Liver Oil with added 
Vitamins A & D) 


8. DEVOLKOD COD LIVER 
OIL U.S.P. 
Non-destearinated 
4. DEVOLD VITAMIN A OILS 
5. DEVOLD DRY D, 
1,500 and 3,000 LC.D./gm. 


send your inquiries to 
43-M Clinton Avenue 
Brooklyn 5, N. ¥. 


PEDER DEVOLD Oll COMPANY 
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BACIFERM-9 


Te CSC MGs ae 


*oay - 


these advantages 


. GUARANTEED POTENCY INCREASES FEED EFFICIENCY... . 


—a natural product made by pure culture 
fermentation guaranteed to contain not less 
than 5 grams of bacitracin per pound. 


MORE UNIFORM GROWTH..:.. 


. DRY, FREE FLOWING, STABLE, 
EASY TO MIX LOWERED MORTALITY... . 


.. WON'T CAKE OR DUST BETTER MARKET GRADE.... 





. LIGHT BROWN COLOR 
GREATER WEIGHT GAINS... . 


. PLEASANT ODOR 


—ample quantities for all feed trade require- | 
ments. 


. ECONOMICAL PRICE 


. COMPATIBLE WITH COCCIDI- EASY TO HANDLE 
OSIS CONTROL INGREDIENTS —packed in 50-Ib. multiwall paper bags wit 


cotton outer cover. - 


PRODUCTS OF THE AGRICULTURAL DIVISION: Antibiotic Feed Supplements - Buty! Fermentation Solubles and Riboflavin Feed Ingredients - 
Choline Chloride - Niacin - Condensed Distillers’ Molasses Solubles - Anhydrous Ammonia - Benzene Hexachloride - Dilan - Ethyl Formate - Metaldehyde 





| 
| 
| 
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Structure Of Proteins Determined; 


Possibility of Synthetic Food Seen 


NEW YORK—tThe determination of 


the structure of a number of proteins | 


has been reported. And, scientists say, 
this development might 
lead to production of synthetic pro- 
tein food substances. 

The report that the structure of 
several proteins has been determined 
was made at an American Chemical 
Society meeting here by Linus Paul- 
ing, chairman of the division of chem- 


eventually | 


istry and chemical engineering at the 
California Institute of Technology, 
and Robert B. Corey, professor of 
chemistry. 

The two chemists said that the 


| atoms in muscle, wool, hair and other 


fibrous proteins are arranged in- the 
form of a spiral. They said protein 
molecules are shaped like springs. 

It also was reported that the dia- 
meter of the molecules has been de- 





content. 


prices 


T. M. Rog. U. &. Pat. Of. 





IDEAL FEED INGREDIENT FOR THE FEED MIXER 


Made from returned bakery goods which are toasted and 

to a crumb form by a 5 

the starches to a form of dextrin leaving a very low moisture 

Guaranteed 100% pure wholesome. 

for poultry, hogs, cattle, dogs, and all fur bearing 
Write or wire for samples, analysis and 

Truckload and carload lots. 


CHAS. A. GERBER COMPANY 
732-40 No. Highland Ave. 


patented process which 
Used in feed 
animals. 


=t- Aurora, Illinois 











termined with an accuracy of a bil- 
lionth of an inch. 

Science experts say that the Cali- 
fornia research, while pure science 
now, may result eventually in new 
developments in medical science. 

Also, it is said, the findings may 
mean that it will be possible to pro- 
duce synthetic muscle, bone, hair, 
wool and red blood cells. 

The making of artificial’ protein 
substances is reported to be the next 
aim of the scientists. That, according 
to the scientists, might lead to the 
production of synthetic protein food 
substances such as meat. 

a Se ae 
HEADS MADISON CLUB 


MADISON, WIS.—William F. Sinn, 
who is president of the’ Standard 
Seed & Feed Co., Madison, treasurer 
of the Berry Seed Co., Clarinda, 
Iowa, and vice president of the Hop- 
kins Agricultural Chemical Co., Mad- 
ison, has been elected president of the 
Madison Club, a business organiza- 
tion here. 





| A product easy tou 
good dispersion. 


pendability. 
research. 
your customers. 


accepted. 





6 A source of Vitamin D at low cost. 


When you buy 
VITAMIN D2 
be sure you get 
all these features 


se and with 


Controlled quality, assuring de- 


5 A product notionally known and 


F 





I-D-Y 


RESEARCH 


means progress 


for all 


This photograph of FIDY Irradiated Dry Yeast experi- 
mentation shows progress in the making — nutritional 
progress through research. 


Standard Brands has been a leader in vitamin D research 


for many years. 


Studies of ultra-violet irradiation and developments of 
new techniques have made it possible constantly to in- 
crease FIDY vitamin D potency and lower its cost. Re- 
search has made FIDY a free-flowing all-yeast powder of 
such minute particle size that it can be easily and uni- 


formly dispersed throughout the feed mix. 
The value of research is not only in the improved FIDY 


itself. Studies to give you evidence of FIDY’s value un- 
der various feeding conditions have helped keep you 


abreast of profitable nutritional developments. 


Proof of research value is found in the fact that millions 
of four-footed animals have received added protection 
by FIDY fortified feeds, minerals and concentrates. 
Farmers and livestockmen, because of better balanced 


nutrition, have profited. 


FIDY research has made this possible—progress for all 
STANDARD BRANDS INCORPORATED, Agricul- 


tural Department, 595 Madison Ave., New York 22, N. Y 


A product backed by constant 


4 Service helps for both you and 


¢ 


Feleaeyv 


IRRADIATED Dry YEasy 








Wormy Hogs Cost 
More Money, Take 
Longer to Raisé 


URBANA, ILL.—Five dollars more 
feed and five more weeks’ time is the 


| price you pay to grow a moderately 


wormy hog to market weight./That’s 
the estimate from Dr. N. D. Levine, 
parasitologist in the University of 
Illinois College of Veterinary Medi- 
cine. 

A moderately wormy pig eats 8/10 
Ib. more grain a pound of gain than a 
worm-free pig. With corn at $1.75 bu., 
and figuring 200 Ib. gain from wean- 
ing to market, it costs $4.99 more to 
raise a wormy hog 

This figure would be even higher 
for hogs badly infested by worms. 
And it does not include the cost of 
labor during the extra five weeks it 
takes to fatten the hogs. 

Dr. Levine says you can save $5 
and five weeks by following the Mc- 
Lean Cotunty system of swine sani- 
tation. You can raise more pigs per 
litter, cut feed costs and get the hogs 
to market when prices are higher, he 


| says. Here are the four steps: 


Clean the farrowing quarters thor- 


oughly. Wash the sows before putting 


them in the farrowing pen. Haul the 
pigs and sows to clean ground. Keep 
the pigs on clean pasture. 


NATIONAL VITAMIN OIL 
GROUP SLATES MEETING 


BUFFALO—A meeting of the Na- 
tional Vitamin Oil Assn., Inc., to be 
held at the Statler Hotel in Buffalo 
Oct. 31, has been announced by 
James H. Burrell, executive 
tary. The general session will start at 
2 p.m. and adjourn at 4 p.m., followed 
by a meeting of the board of directors 


secre- 


The association, formed in October 
1950, is dedicated to serving the na- 
tion’s feed industry, Mr. Burrell re- 
ports. This will be the first open 
meeting where programs, plans, criti- 
cisms and sug may be dis- 


gestions 


| cussed 


a] 





See the NEW 


| Bulldeg HAMMERMILL 


With 
“‘Gradation of Grind Control’’ 
HAMMERMILLS, Inc. 


4728 W. Division St., Chicage 
"Phone Spaulding 2-9300 





Rey Ewing 


PRODUCTS 


Distributed in Nebraska, 
Kansas, No. Missouri, 
and Eastern Colorado by 


WRIGHT W. COCHRAN 
1211 Randolph Ave. 
Phone 7466 
TOPEKA, KANSAS 


QUALITY GOES IN BEFORE THE NAME GOES ON 


R. M. DOYLE CO. 


BROKERS 
FEED INGREDIENTS 
S 
Soybean Oil Meal 
PHONE, WIRE or, TELETYPE 


863 BOARD OF TRADE 
CHICAGO 4, ILL. 


| TWX 749 Phone HArrison 7-4120 | 





é 
ed Get Sales... 


New Customers... 


Bigger. oe. Competitive 
‘Advantage a 
hy MIXING DR. SALSBURY’S HOG-GAIN 


ln Youn Feed. 


a De 


Helps Make RUNTY PIGS PROFITABLE 
Gives Normal HOGS 27% Faster Growth With 14% Less Feed 


HOG-GAIN in your feed gives you a more effec- 
tive sales story. Makes it easier to get extra sales 
from new customers. This sensational multi-chemi- 
cal growth stimulant helps make RUNTS profitable 

gives outstanding weight gains to normal pigs 
of all ages, even from 125 pounds to market weight. 


Test-Proved 


In a typical test by Dr. L. E. Carpenter, of Hormel 
HOG-GAIN 


less feed. 


Institute, University of Minnesota, 


produced 27 


Helps Hogs Combat High “Disease Level” 


THIS IS IMPORTANT BECAUSE DISEASE TAKES 
A BIG SLICE OF PORK PROFITS 


At least two out of five pigs farrowed die before 
market. Among the pigs that do not die, a low-level 
infection often exists that makes many of them 
slow growing and unprofitable 

Dr. Damon Catron, of lowa State College, attrib- 
utes these diferences to a “disease level” factor (de- 
gree of premise contamination) on different swine 
farms as the only satisfactory explanation of the 
great variability in response to identical rations 
fed to well-bred pigs under similar management 
conditions. 

One man fails, another succeeds on the same 
ration because the disease level is lower on one 


faster growth with 14% 


farm than another. Where a high “disease level” 
exists more highly fortified rations are required 
HOG-GAIN helps hogs combat a high disease level, 
permitting them to advance more rapidly, more 
uniformly, more profitably. 


“HOG-GAIN Gave Us Several 
New Feed Customers” 


Says Mr. Jerry F. Blackstone, Manager, W. M. Zoll- 
inger Elevator, Thornville, Millersport, Ohio. 


Get started 
with 
DR. SALSBURY'S 


Hog-Gain NOW 


Send This Coupon 


TODAY! 


FEEDSTUFFS, Sept. 15, 195131 


" NOT an Antibiotic 
or 


But a 

° NEW and DIFFERENT 
Multi-Chemical 
Growth Stimulant 


DR. SALSBURY’S 


Hog-Gain 


‘We now have 24 customers who are using our 


feed containing Hog-Gain. All of these hog raisers 
are very well satisfied with the results they are 
getting with Hog-Gain 

“After recently completing a test with Dr. Sals 
bury’s Hog-Gain, one customer reports that he 
raised ten—84 pound pigs to 225! 
83 days 

“Satisfied hog raisers like these tell their friends 
about Hog-Gain, making it easier to get new feed 


customers. 


pounds in 


You Can Increase Your Sales Too, 

By Mixing HOG-GAIN In Your Feed 
Benefit by the profitable results of many other feed 
dealers who mix HOG-GAIN in their feeds. You 
can also get HOG-GAIN in smaller packages for 
over-the-counter sales. Extensive farm paper adver 
tising makes your sales job easier... profits bigger. 


a 


Dr. Salsbury's Laboratories 
Dept. 28, Charles City, lowe 
Please send me special bulletin on Dr. 


Salsbury’s HOG-GAIN, 


a 2 
i Address i 


State 


“SVE 
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Seasonal Sales Slumps 
Can Be Avoided 


By Martin Francis 


OW does your stock of dog 
H food sell in June, November 

and April? How does poultry 
equipment sell in December and 
March? 

If you do not know, Mr. Feed Deal- 
er, why not try the sales curve ap- 
proach? It can often tell you just 
when sales of each product reach 
their high and low during the year. 





From such a sales curve, detailed on 
a piece of paper month by month, you 
also can determine how geod your 
selling rate is and where you can use 
sales promotion to bolster a sagging 
volume. 

In the first place, get the figures for 
your total volume of business for the 
past four years. Make a sales curve 
in terms of inches over a 12-month 





Receivers — 
NEW YORK 





UNIVERSAL GRAIN CORPORATION 
Shippers — 


Forwarders 
BUFFALO 











period. For each $15,000 in sales, for 
example, use a 1-in. high basis, or 
\%-in., whichever you prefer. 

Draw a sales curve for each of the 
four years, each on a separate sheet 
of paper about 8% by 11 inches. Then 
paste the sheets so that you have an 
over-all picture of sales operations. 
On sheet number one you can also 
note new lines, in different colors to 
show you how volume by the month 
compares in the second, third and 
fourth years with the first year. 


Tells the Story 

Now study that sales curve care- 
fully. Does your total sales volume 
sag in July, August or November, for 
example, every year? If it does, this 
can mean a seasonal letdown in buy- 
ing—or a letdown in selling on your 
part. It is up to you to determine the 
true reason. If business is seasonally 
low at that time every year, that’s the 
period to do a little extra advertis- 
ing and promoting, plus more display, 
to try to boost sales volume. 

If sales are up one February and 
down the next it can also mean sea- 





and tur - 
and broilers: 


The Mixers Who Have Used It 


Know Its Real Value 
---AL-FISH 


Let’s See What This Ohio Mixer 
Who Has Used It for 2 Years 


Says About 


Gorton’s AL-FISH BLEND 


“The Blended Multi-Vitamin Ingredient” 


“We have now used AL-FISH BLEND in 
our feed for two years. During that time we 
have found our feed equal to, or superior 








to, other feeds fed in competition. 
It has also enabled us to meet competitive- 
ly, prices of other feeds. 


I think it is an excellent product.” 


Roy Pierce, 
Quality Feed & Supply Co., 
Kent, Ohio 


You, too, can make efficient feeds easily 
and at low cost with AL-FISH BLEND. 
Better investigate the possibilities now. 


NEW ENGLAND BY- PRODUCTS CORP. 


OPE aati hiel: 
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yipany, Ltd. By-Pre 
BOSTON 9, MASS. 


Div 


yducts 





sonal slumps or lowered sales effi- 
ciency. Maybe you can prepare 
campaigns in advance so the next 
February will not slump in sales. 

After you have discovered from a 
study of the general sales curve just 
when your yearly volume slumps, you 
know the danger periods of the year 
under normal conditions. You are then 
aware of the “slumps” for which you 
must plan and when selling must be 
stepped up to overcome the sag in 
business. By being conscious of these 
definite periods you are mentally set 
to combat them rather than merely 
hope that this year they won't hit you. 

The next step in handling the sales 
curve procedure is to take your prin- 
cipal feed line and make a sales curve 
for it for the four-year period. Then 
notice if the rises and sags in the 
curve line are the same as those for 
your entire business. If they aren't, 
then you'll know that the seasonal 
slumps for your main feed line are 
different from those of your business 
as a whole. 


Can Make Notes 


As you go through the sales curve 
test for every product you handle 
you can make notes about the per- 
formance and suggestions for im- 
provements. These notes can run 
something like this: 

“Product A—Slow months appear 
to be May, October, November. and 
March. Step up advertising, display 
and selling on them just prior to and 
during those months.” 

When you are through making those 
sales curves for the individual prod- 
ucts you sell, you will then have two 
general lines of attack upon the sags 
in the sales curves. They will be as 
follows: 

1. Months when you will need over- 
all stepup in advertising, merchandis- 
ing and general selling to bolster the 
Sagging sales curve line of your busi- 
ness as a whole. 

2. Months when you will need to 
apply the same method of attack to 
specific lines you handle in order to 
bolster a sagging sales curve for cer- 
tain periods. 

After you are through making the 
sales curves for the four-year period 
your job of making such curves be- 
comes easier—it will only be a 
monthly extension of the current 
year’s sales curve. But the job which 
you are doing is one which is very 
vital to your business. It enables you 
to put your finger upon the very pe- 
riod each year when sales slump. 
From this point you can easily do 
some analyzing to find the cause. And 
when you know the cause you are 
ready to apply the remedy. 

Many merchants accept a “summer 
slump,” a “winter slump” or a “be- 
tween season’s slump” as inevitable 
every year. The truth is that this need 
not be. There are always some items 
in the average merchant's line which 
can be promoted every month of the 
year and extra sales achieved. It is 
unwise from a profit standpoint to get 
into the “seasonal slump” frame of 
mind, because it harpoons initiative 
and even causes some businessmen to 
let down on normal merchandising 
activity. 

The only way to fight a sales sag or 
slump in any line of business is 
through activity, planning, initiative 
and new ideas. If these methods are 
employed, aided by the sales curve 
diagnosis process, the slumps will not 
be worth worrying about. 
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PACAL HAMMERS 
LAST LONGER ... 


4to 5 Times Longer 


Pacal Hammers are made of 
special alloy steel to individual 
specifications. They wear down 
uniformly and form a concave 
cutting edge. This cup-like 
striking end makes for more 





scornfully. “When did I ever make a 
useless purchase?” “Well,” said she, 
“there’s the fire extinguisher you 
bought last year. We never used it 
once, not once.” 


¢?¢? 

The landlord was questioning the 
prospective tenant. “You know,” he 
said, “we insist on keeping it very 
quiet and orderly on these premises 
Do you have any children?” 

“No.” 

“A piano, radio or phonograph?” 

“No.” 

“Do you play any musical instru- 


“What would go best with my yel- ments. Do you keep a dog, cat or 


low, green and black socks?” 
“Hip boots.” 
¢ ¢ 


Many a man is prevented from pad- 
dling his own canoe by a wife that 
rocks the boat. 

*?¢? 

“I suppose you heard that poor old 
Al killed his wife?” 

“No! How?” 

“With a golf club.” 

“How many strokes?” 


¢?¢?¢ 
A guy wandering through a depart- 
ment store squeezed one doll and it 
cried “Mama.” Later he squeezed an- 
other doll and it screamed “Floor- 


walker.” 
¢?¢? 

Many a husband wouldn't mind his 
wife being his better half, if only she 
wasn’t so inquisitive about how the 
other half lives. 

¢?¢?¢ 

Bore: “I'm a self-made man, that’s 
what I am—a self-made man.” 

: “You knocked off work 


¢?¢?f 
An eccentric in the Adirondacks 
constructed a building entirely of knot 
holes. “What kind of holes do you 
call these?” asked a visiting New 
Yorker. 
“They are knot holes,” said the 
builder. 
f,” said the New ‘Yorker, 
“they look like holes to me.” 


¢?¢? 

First: “I'm going to shoot you.” 
(Threatens him with pistol.) 

Second: “Why?” 

First: “I said I'm going to shoot 
anyone that looks like me.” 

Second: “Do I look like you?” 

First: “You do.” 

Second: “Go ahead—shoot!” 


oe 


A husband and wife were having a 
bitter discussion about who was the 
more extravagant. “You accuse me 
of reckless extravagance,” said he, 


SPECIFY 
Columbia Calciam 


COLUMBIA QUARRY CO. 





SOUTHWELL GRAIN 


CORPORATION 


CHAMBER OF COMMERCE BUFFALO 2, N. Y. 











Distributed in Washington, 
Oregon, Montana, No. Idaho 
and British Columbia by 


LEO COOK CO. 
1202 American 4 


canary?” 

“No, but my fountain pen scratches 
sometimes.” 

¢?¢?¢ 

Wife: “How many fish did you 
catch Saturday, dear?” 

Husband: “Six, all beauties.” 

Wife: “I thought so. That market 
has made a mistake again and sent 
us a bill for eight.” 





For Details... 


write, wire or 


telephone us today. 


thorough crushing and grind- 
ing with any mill. 
No finer hammers are made. 





PAPER-CALMENSON & COMPANY 


Cowaty Rood B & Wolnst St. Adjoining Highwoy 36 © 5: Pool 8 Minmesote 





NO. 3 
OF A SERIES 


SACLE, 
MULTIWALL 


Paper Bag 


Kraft paper 
supplies are short. 
So it is important 
for you to get the 
best use from your 
multiwalls. Here 
are some of the 


ways to stretch 


them... 


How to Repair or Overslip 
Damaged Bags 


If seriously damaged, slip an over- 
slip over the damaged bag (with con- 
tents intact), then close with a wire- 
tie or string, or roll the top down 
and staple it. 


Use of Hand Trucks .. . Trucks 
(and chutes and conveyors) should 
be free of protruding nails, splinters, 
etc. 


‘T'wo-wheel trucks should have wide, 
extended lips, as narrow-blade lips 
out into the sacks. Wood or metal 


How to Lift and Carry... One 
man should pick up the sack with 
his hands underneath it, preferably 
at diagonal corners. Two men should 
lift the sack with the hands under- 
neath it, supporting the four corners. 


If the damage is minor, or an over- 
slip is not available: 1. Straighten 
paper near the tear; place torn ply 
or plies in original position; clean 
off any loose material or dirt. 2. 
Apply moistened gummed tape, cut 
4 or 5 inches longer than the tear. 
Use single, overlapping, or crossed 
patches, depending on size and kind 
of tear. 3. If more than one ply is 
severely ruptured, pateh each ply 
separately. 

A 3-inch, 40-Ib. or 50-Ib. gummed 
kraft tape is satisfactory. Carry re- 
paired sacks with the patched side up. 


lip extensions may be added. Sacks 
should be piled flat. Small wooden 
pallets may be used if the truck lip 
is adequate 

On four-wheel trucks, sacks should 
be stacked flat and even with the 
truck edges, with the end sacks in- 
terlocked. 


Never grip or pull at the corners 
Never drag the sack across the floor 
Never, with a tied closure, pull at 
the closed end. Carry the sack with 
the edge resting against the body, 
or flat on the shoulder. 


Want the Whole Story? 


Ask your Bemis Man for free, illus- 
trated copy of Bemis Multiwall Pack- 
aging Guide. It deals with Storage, 
Filling and Closing, Handling, Palle- 
tizing and other important subjects. 
. * >. 
— Cotton Bags are Your Answer 
. if you can’t get all of the multiwalls 
you need. Cotton bags are available . 
and Bemis is the leading cotton bag 
source. 


Bemis Si 


St. Louis 2, Missouri 
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Effective Inventory Control 


@ Four Factors to Consider 
in Keeping Inventory 

@ Sixteen Suggestions on Taking 
the Inventory Count 


By ARTHUR ROBERTS 


*ment in business 

yet feed dealers too often mis- 
undle it. They consider it a neces- 
il to be dispensed with as soon 
is possible. Obviously this attitude 
joes not beget accuracy, and this 
lot of trouble 


I NVENTORY is an important ele- 


eads to a 

If the dealer expects to keep inven- 
at minimum expense, 
these four factors 


accurately 
yuld consider 
this important 


t snc 
that touch 
element 

1. Insurance 

Income tax 

3. Inventory expense 

1. Wet profit 

I 


management, | 


operating 


nsurance companies do not pay off | 


laims unless you can justify 
For this reason, the dealer 
hould keep a detailed record of the 
tory count. The total inventory 
valuation should be checked against 
the coverage on the fire policy to de- 
termine whether the stock is over- 
insured or under-insured. If over- 
sured, the dealer is paying too much 
: expense, if under-in- 
lacks adequate protection 
The same counsel applies 
insurance 


insurance 
Bu ed, he 
a: ainst fire 
to burglary 
If the inventory count is vajued too 
Jow, the dealer will pay a lower in- 
Bome tax and risk penalties for his 
@rror. If inventory is valued too high, 
me will pay a higher tax than he 
Should pay, increasing tax expense. 
he government is not likely to ad- 
ise him of this type of over-payment, 
bn he isn't likely to discover his 
@rror later on. He'll be out of luck 
@n both counts 
It costs money to acquire inventory 
And it costs money to keep it. All 
@ealers are aware of the cost of 
@cquisition. Few consider the cost of 
fits upkeep. Insurance expense, 
Bioned heretofore of these out- 
lays. Rental expense is another. The 
@ealer must house his 
Where. He and this 
i part of payroll expense. Inventory 
@epreciates in value for a number of 


Collofos | 


is one 


must service it, 





ee COLLOIDAL CALCIUM 








A Product of 


@SUPERIOR PHOSPHATE 
CO., Dunnelion, Florida 


% Economical, proven source 
of feeding phosphate 


a Used for years by leading feed 
r turers and mineral 
concentrate producers 


Phosphorus and Flucrine Analysis 
furnished on each car 





i | SOME EXCLUSIVE 


TERRITORIES 
“} OPEN FOR SALES 
REPRESENTA- 
TION 
ra DISTRIBUTED BY 
M. A. McCLELLAND 


Write: 
DWIGHT BLDG 
KANSAS CITY 6, MO. 




















men- 





stock some- | 


Valuation may be arrived at by 
four methods: cost, cost or magket, 
whichever is lower, LIFO and the 
retail method. 

Using the cost method, the dealer 
considers his invoices as the basis 
for valuing inventory, deducting trade 
discounts and adding incoming trans- 
portation charges. He may also de- 
duct cash discounts. 

The cost or market, whichever is 
lower, method determines the valua- 
tion in the same way, but if the mar- 
ket price is lower than the cost price, 
he may record the lower price. How- 
ever, the taxpayer must be consistent 
here. He is not permitted to take 
two inventories, one at cost, the other 
at market, and use the lower of the 
two totals for his inventory valua- 
tion. The “whichever is lower” test 
must be applied to each item inven- 
toried, and the lower valuations must 
be totaled to determine the inventory 
value. 

The LIFO method is a newcomer. 
The letters stand for “Last-in, first- 
out.” The dealer keeps his inventory 
valuation fixed, supposedly selling 


reasons, which increases overhead ex- 
pense and cuts profits. The money in- 
vested in inventory represents an in- 
terest expense in many cases because 
it ties up working capital and the 
dealer is compelled to borrow to get 
funds to meet his current obligations 

Inventory is the key figure on the 
profit and loss statement that unlocks 
the door to profit or loss. If it is fig- 
ured inaccurately, the net will be in- 
accurate. Inventory influences profits 
by: (a) its valuation; (b) its record- 
ing 





from the top of the heap instead of 
from the bottom as is customary. with 
other valuations. In this way, the 
items bought at higher prices are sold 
first according to the records, profits 
are not inflated and taxes are kept 
down. On a declining market, this 
method would tend to increase taxes 
and profits instead of decrease them 

The retail method consists of taking 
inventory at retail value and deduct- 
ing the customary mark-up to arrive 
at the cost price. 

Whatever method the dealer uses 
he should make sure that the valua- 
tion is realistic. If it isn’t, his net 
profit will be inaccurate. The dealer 
cannot switch from one method to 
another without the consent of the 
Treasury Department. 

Recording the inventory should be 
a systematic procedure. In most es- 
tablishments it is approached with 
dread. The idea is to get it over with 
as quickly as possible, and in the 
scurry, items or prices are listed inac- 
curately or omitted, throwing the 
valuation off-kilter. 

Here are 16 suggestions to assure 





MERCK 


How 


UNEVEN 
DISTRIBUTION 


See what happens 
when segregation 
occurs. 


EVEN . 
DISTRIBUTION 


Here’s what you 
can expect when 
you use Merck 
Potassium Iodide. 
It spreads evenly 
throughout the 
feed. 


FINE for Feeds 
Because it's FINE 


POTASSIUM IODIDE MIXTURE MERCK 
Contains Potassium lodide 90% and 
Calcium Stearate 10% 


POTASSIUM IODIDE MIXTURE MERCK 
Contains Potassium lodide 90% and 
Calcium Carbonate Precip. 10% 


POTASSIUM IODIDE MIXTURE MERCK 
Contains Potassium lodide 90% and 
Magnesium Carbonate 10% 


POTASSIUM IODIDE MERCK 
Free-flowing powder—Potassium lodide 99.5%; 
Magnesium and Calcium Carbonates 0. 5% 


POTASSIUM IODIDE 


SPECIALIZED SERVICE TO 


to Promote 
TOP-T0-BOTTOM 


ODIZING 


MIXTURES MERCK 





speed and accuracy with the count: 

1. Start operations right after 
Christmas. Do not wait until Dec. 31 
and then rush the work to get under 
the wire before midnight. Start pre- 
listing before inventory day. Enter all 
information except the quantity on 
hand. Then all you need do when 
taking the count is to enter the price. 
Make extensions later in the office. 

2. Take inventory in one section at 
a time. List the sections on the inven- 
tory sheet. This saves time in case it 
is deemed necessary to check back 
any part of the inventory. Some deal- 
ers break down their inventory count 
to the tables, wall cases, display 
windows, stockroom and other identi- 
fiable areas. It depends upon the 
physical set-up.’ The dealer should 
sectionalize his inventory count ac- 
cordingly, bearing in mind that this 
facilitates a check-back which is oft- 
en needed to clarify or correct certain 
listings. 

3. Arrange everything systemati- 
cally beforehand. Straighten, sort, ar- 


Eliminate empty and partially filled 
containers. Often inventory is taken 
inaccurately because a clerk assumes 
that a container is full when it is only 
partially full. Mark all such contain- 
ers so that the clerk will open them 
and take the proper count. 

4. Organize for a speedy count on 
the last day of the year or New 
Year’s Day or a Sunday in early Jan- 
uary. It is better to do the work on 
the last day of the year, but if this is 
not feasible, get it over with as soon 
after that as possible. Plan to finish 
the count in one day if you can. Ex- 
tending the work over a number of 
days adds to confusion and errors. 
Finishing the count in one day at 
the end of the year or on New Year's 
Day makes a complete cut-off be- 
tween annual accounting periods pos- 
sible. The dealer knows exactly what 
he had on inventory day and can de- 
termine yearly net profit with great- 
er exactness. If the dealer takes in- 
ventory sometime after New Year's, 
he must make adjustments to take 


which complicates the work and har- 
bors errors. 

5. Work your clerks in teams, one 
calling the items, the other listing 
and calling back to minimize errors. 
Some dealers with limited clerical 
help enlist the aid of their wives, 
sisters, aunts and cousins to speed up 
the work. Each regular clerk has an 
outside partner. The former, familiar 
with the stock, counts and calls the 
quantities to his partner, who does 
the recording. 

6. Spruce up the stockroom before 
taking thé count. To have it clean 
and orderly simplifies the work and 
assures accuracy. 

7. Be sure there is nothing hidden 
in obscure places. Often a clerk com- 
pletes a count and books it. Then 
items turn up in hidden corners, and 
the inventory sheets must be checked 
back to see whether they were count- 
ed or not. 

8. Brief your staff thoroughly on 
the routine. Impress upon them the 
need for speed and accuracy. 


range and consolidate the stock to 
simplify and save time on the count. 


| care of items sold in the interim, 


9. Use a standardized inventory 





THE FEED INDUSTRY 
A AA 


VITAMIN B,, ano ANTIBIOTIC 
FEED SUPPLEMENT MERCK 


Preferred because of the remarkable growth response 
obtained with this product in wide commercial use and 
in extensive experimental studies. Each pound contains 
2 grams of Procaine Penicillin—an outstandingly ac- 
tive antibiotic for promoting growth, in stable form; 
supplies 12.5 milligrams Vitamin B12 activity (L.L.D. 
cup assay method). Rigidly controlled. 





No. 54—RIBOFLAVIN 
MIXTURE MERCK 


No. 54—Riboflavin Mixture Merck is produced spe- 
cifically for the feed industry. Extremely easy to use; 
economical because you save in freight, handling, and 
storage space. 





CALCIUM PANTOTHENATE 
DEXTROROTATORY MERCK 


Increasingly, feed. manufacturers recognize the need 
for supplementary amounts of pantothenie acid to 
produce nutritionally adequate rations. Calcium Pan- 
tothenate Dextrorotatory Merck is supplied in the 
form of an easy-mixing powder. 





CHOLINE CHLORIDE MERCK 


Choline Chloride Merck, for high energy rations, is 
supplied as Choline Chloride (25%) Dry Mixture, 
produced specifically for the feed industry. 





- 


SULFAQUINOXALINE 
MERCK 


Another outstanding contribution of Merck research — 
Sulfaquinoxaline is the only product available to feed 
manufacturers that prevents and controls coccidiosis 
outbreaks caused by seven poultry coccidia which may be 
found under farm conditions today. Because your cus- 
tomers’ flocks often are exposed to two or more of these 
coccidia at the same time, it is important that your 
feeds supply the maximum protection made possible 
with Sulfaquinoxaline. This versatile product also 
checks mortality in acute fowl cholera. Available in 
powder form, extremely well suited to feed-mixing 
Write today for full information, 
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Heary W. Swanson 


IN WHITE'S 15-YEAR CLUB—Hen- 
ry W. Swanson, manager of the agri- 
cultural division of White Labora- 
tories, Inc., Kenilworth, N. J., was re- 
cently initiated into White's 15-Year 
Club by the president of the company. 
Mr. Swanson was transferred east in 
1946 after pioneering the territory 
west of the Mississippi River in the 
sale of Clo-Trate vitamin oils. He 
was named manager of the agricul- 
tural division the following year. Be- 
fore joining White Laboratories 
was associated with the Quaker Oa 
Co, and Vy Lactos Laboratories, Inc 
Des Moines. Mr. White is a chart 
member and official of the Nation 
Vitamin Oj] Assn., Inc. 





| sheet. Some dealers take the count 


anything handy. The form set-up di 
fers from year to year. This begets e 
rors and makes comparative analys 
difficult. Keep the forms in a | 

leaf binder for reference. The inco 
tax office takes special notice of t 
inventory figure, and you must alwa 





C. H. KENSER 


Member Omaha Grain Exchange 
FEED INGREDIENTS 
COARSE GRAINS 


440 Omaha Grain 
& - Exchange 


OW yr 
ORrovico 


| PROVICO FEEDS + CINCINNATI OHIO | 











N. K. Parrish 


BROKER JOBBER 
+ FEEDSTUFFS - 
MILO-KAFIR-WHEAT-FIELD SEED 
LUBBOCK, TEXAS 
2-6787 


FT. WORTH, TEXAS 
FOrtune 4031 
OKLAHOMA CITY, OKLA. 
Phone 7-3678 











PROOUCTS 


Distributed in Utah and 
Southern Idaho by 


BADER, INC. 


214 24th Street 
Telephone: Ogden 9323 
P. 0, Bex 267 OGDEN,UTAN . 
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HI-ARG-CON 


Feed efficiency is great- 

ly increased when you use protein- 
packed HI-PRO-CON in high fibre rations. 
If you’re thinking in terms of money 
invested toward greater profits in 
many types of Broiler feeds, then 
HI-PRO-CON isjyour 
answer. 


HI-PRO-CON 


vE 
and this me 


Staley f Y pnctysis 


Certificate © 


a Oe 
) A. E. STALEY . 


FEED DIVISION 








be in a position to justify the valua- 
tion. Unless you have detailed list- 
ings, this is difficult, sometimes im- 
possible. You can buy inventory 
sheets at most stationery stores. 


Mechanical Equipment 

10. Use mechanical equipment to 
simplify the work—adding machines, 
bookkeeping machines, comptometers 
and cash registers with or without 
bookkeeping hookups. Lacking an 
adding machine, use the cash regis- 
ter. The modern registers are, built 
to add and subtract. Bookkeeping ma- 
chines are equipped to provide auto- 
matic inventory control, a big help 
in taking the count. 

11. Instead of listing locations on 
the inventory sheets, some dealers 
break down the count by depart- 
ments. Where margins vary with de- 
partmental lines this simplifies the 
pricing and other calculations. 

12. Adjust stock control records to 
agree with the count, also the books. 
The count is always the correct fig- 
ure. 

13. Value inventory by the same 
method at the beginning and the end 
of the year. Be consistent from year 
to year. You cannot prepare an ac- 
curate profit and loss statement if 
you switch valuations in this way 
and the income tax office will object. 


Interim Inventory 


14. In order to pin-point net profit | 


with greater exactness during the 
year, interim inventories are advis- 
able, but if the 
may disrupt operations to such an 


extent that the dealer will not find | 


it feasible and must estimate the 
ending inventory to prepare profit and 


loss statements during the year. The | 
} 


estimate can be approximated fairly 
well if the dealer records the cost of 


items sold and deducts this cost from | 
the margin | 
earned. This requires no ending in- | 
ventory figure. Or, he may use the | 


his sales, which gives 


retail method, deducting his mark-up 


from the sales figure to arrive at the | 





stock is large, this | 


cost of goods sold. Either method does 
not eliminate the year-end count. 

15. Price all stock correctly ‘with 
legible figures before taking the 
count. This is a big time-saver and 
speeds up the work. 

16. List separately shopworn items 
and other items not salable at normal 
prices because of imperfections, dam- 
age, etc. Some dealers try to get rid 
of this merchandise between the pre- 
listing period and the date of the 
count to simplify inventory valuation 
Such merchandise may be valued at 
its bonafide selling price less the di- 
rect cost of its disposition, but the 
merchandise must be offered for sale 
within 30 days after inventory at the 
selling prices. A separate listing of 
such items is helpful in case it is 
necessary to justify the price reduc- 
tions, which enable the dealer to 
show a realistic profit and cut tax 
expense. 

Soon it will be inventory time 
again. The dealer who gives consider- 
ation to the counsel offered here will 
minimize his inventory expense, as- 
sure an accurate figure and a realis- 
tic valuation on his stock. 

WISCONSIN FEED MAN DIES 


ANTIGO, WIS.—Jacob Hunter, Sr 
owner of the Antigo Flour & Feed 
Co., died Aug. 25 in a Madison, Wis 
hospital. His widow survives 





Fortify Your 


Feeds With 
“DIAMOND SS 


LIVE YEAST CULTURE 
“THE SPARK PLUG of the RATION” 
Makes Good Feeds Better 
For Cattle, Hogs, Chickens, Turkeys 
Live yeast enzymes, B vitamins snd other unidentified factors 
‘are on important sid to appetite, digestion, better health and 

growth. Inereases feed utilization with |ower leed cost. 
SPECIALLY PREPARED FOR DRY MIX FEEDING 
Write DIAMOND V MILLS, Inc. 
CEDAR RAPIDS, IOWA 











MOLASSES 


Domestic and Imported 


BEET 
PULP 


Molasses 
or 


Plain Dried 


Delivered Prices Quoted on Request 








CONVENTION CALENDAR 


Sept. 17-18 — Animal Nutrition 
Short Course, sponsored by the Uni- 
versity of Minnesota, Northwest Re- 
tail Feed Assn., Inc., and Northwest 
Feed Manufacturers Assn.; Univer- 
sity Farm, University of Minnesota, 
St. Paul, Minna. 

Sept. 17-18—National Mimeral Feed 
Assn., Bismarck Hotel, Chicago, IIL; 
exec. sec., Peter W. Janss, 212 Equit- 
able Bidg., Des Moines 9, Iowa. 

Sept. 20—Upper Midwest Feeder 
Finance Credit Group; 10 a.m.; 
Radisson Hotel; Minneapolis, Minn.; 
Group sec., Rubert Lindholm; 502 
Thorpe Bldg.; Minneapolis, Minn. 

Sept. 21—Elevator Training Course, 
Michigan State College, East Lan- 
sing, Mich. 

Sept. 25-26—Pennsylvania Millers 
& Feed Dealers Assn.; convention and 
nutrition conference in cooperation 
with School of Agriculture of Penn- 
sylvania State College; Penn Harris 
Hotel, Harrisburg, Pa.; sec., Richard 
I. Ammon, 43', E. Main St., P.O. Box 
329, Ephrata. 

Sept. 27-28 — Arkansas Formula 
Feed Conference; University of Ar- 
kansas, Fayetteville, sponsored by the 
college, Midwest Feed Mfrs. Assn. and 
Arkansas Feed Mfrs. Assn., chairman, 


WHEAT 
MIXED 


FEEDS 


UNIFORM QUALITY 
GUARANTEED 


EXCELSIOR MLG. CO. aTLantic 7152 
712 FLOUR EXCH. MINNEAPOLIS, MINN. 


Dr. E. L. Stephenson, Prof. of Animal 
Husbandry. 

Oct. 1-3—Association of Official 
Agricultural Chemists; Shoreham Ho- 
tel, Washington, D.C. 

Oct. 2-4—NEPPCO, Exposition and 
Convention; Harrisburg, Pa.; sec., A. 
Van Wagenen, 11 W. State St., Tren- 
ton, NJ. 

Oct, 2-4—Association of American 
Feed Control Officials, Inc., Shore- 
ham Hotel, Washington, D.C.; sec.,- 
treas., L. E. Bopst, College Park, Md. 

Oct. 4—Feed Manufacturers, Dis- 
tributors and Feeders, Conference at 
University of Vermont and State Ag- 
ricultural College, Burlington, Vt.; 
sponsored by Animal and Dairy Hus- 
bandry Department and Poultry De- 
partment of the Agricultural College. 

Oct. 4-5—Association of American 
Fertilizer Control Officials; Shore- 
ham Hotel, Washington, D.C. 

Oct. 5-6—Association of Economic 
Poisons Control Officials; Shoreham 
Hotel, Washington, D.C. 

Oct. 6-13—International Dairy Ex- 
position, state fairgrounds, Indian- 
apolis, Ind.; sec.-treas., Erwin K. 
Wetzel, Stark & Wetzel, Indianapolis. 

Oct. 11-12 — Nebraska Formula 
Feed Conference, University of Neb- 
raska, Lincoln; sponsored by the col- 
lege and the Midwest Feed Manu- 
facturers Assn., chairman, Dr. W. J. 
Loeffel, professor animal husbandry 
department. 

Oct. 17—Virginia State Feed Assn.; 
Jefferson Hotel, Richmond, Va.; exec.- 
sec., R. F. Frazier, 164, N. 9th St., 
Richmond 19. 

Oct. 18-19—Virginia State Poultry 
Federation; Jefferson Hotel, Rich- 
mond; exec. sec., R. F. Frazier, 161, 
N. 9th St., Richmond 19. 

Oct. 18-19 — Oklahoma Formula 


Another New WENGER Improvement 


All 600 and 700 Series now are furnished with 
’ the motor mounted on top of the mixer tank. 


WENGER 700 SERIES 


Acclaimed by those who have purchased and operated 
them to be the FINEST, MOST EFFICIENT MOLASSES 


MIXER ON THE MARKET. Extremely Accurate, Smooth 
Running, Fool Proof and Sturdily Built, THIS 700 IS 


BECOMING AMERICA’S FAVORITE. 


REMEMBER: 


MOLASSES IS ONE 
OF YOUR TOP 
MONEY MAKERS 


WENGER BUILDS 


6 DIFFERENT SERIES 
IN 
9 DIFFERENT MODELS 
FOR 
MOLASSES MEAL FEED 
AND 
HI-MOLASSES PELLETS 


ANY OF OUR MIXERS WILL PROCESS 


FISH-SOLUBLES OR OTHER LIQUIDS 
AS WELL AS MOLASSES 


WRITE FOR DETAILS 


WENGER MIXER CO. 


SABETHA, KANSAS | 
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F.S§ ey Mie Ce 
Feed Division Dept Fo 
Decatur, lilmots 
Gentlemen: 

Please send me the booklet. 
HI-PRO-CON. 
Name____ 


Company___ 
Address 
City and State 


I want the facts on 
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IMPORTED and DOMESTIC 


FISH MEAL 


Dicalcium Phosphate 
Min. 88 B. P. L. (about 18% Phosphorus) 


BONE MEAL 


... and all Feed saan asec 


oodwardes 


TELETYPE PH109 





Established 1873 





ment of Animal Husbandry, Dairy and 


} 


| 10th St., Sacramento 14. 


Feed Conference; Oklahoma A & M | 
College, Stillwater; sponsored by the 
College and Midwest Feed Manufac- 
turers Assn.; chairman, Dr. ©. K. 
Whitehair, Prof. of Animal Husban- 
ey. 

Oct. 23-24 — Washington Junior 
Poultry Exposition; Civic Auditorium; 
Seattle, Wash. 

Oct. 25-26 — Michigan Nutrition 
Conference, sponsored by Michigan 
Associated Feed Men; Michigan State 
College, East Lansing, Mich. 

Oct. 25-26—Texas Nutrition Con- 
ference, Texas A & M College, Col- 
lege Station; sponsored by the Col- 
lege and Texas Feed Manufacturers 
Assn.; chairman, Dr. J. BR. Couch, 
Prof. of Poultry Husbandry. 

Oct. 31, 1951—National Vitamin 
Oil Assn., Inc.; Statler Hotel; Buffalo, 
N. Y.; sec., James H. Burrell. 


Nov. 1-2—Cornell Nutrition Con- 
ference for Feed Manufacturers; 
Statler Hotel, Buffalo; chairman, 
Prof. J. T. Reid, Animal Husbandry 
Dept., Cornell University, Ithaca. 


Nov. 5-6—Missouri Animal Feed- 
ing Short Course; University of Mis- 
souri, Columbia; sponsored by the 
college of agriculture and the Mid- 
west Feed Manufacturers § Assn., 
chairman, Prof. H. L. Kempster, 
chairman of poultry husbandry de- 
partment. 

Nov. 8-9—Nutrition Conference; 
Ohio State University; sponsored by 
Ohio Experiment Station, Depart- 


Poultry at Ohio State University and 
the Agricultural Extension Service. 


Nov. 
ssn.; Hotel President, 


9-10 — Western Seedmen’s 
Kansas City, 


Ses. 15-16—Animal Industry Con- 
ference, sponsored by the California 
Hay, Grain and Feed Dealers Assn. 
and University of California; Gov- 
ernor’s Hall, Sacramento; sec., I. J. 
Stromnes, Blue Anchor Bidg., 1400 





Nov. 19-20—Western Grain & Feed 
Assn.; Fort Des Moines Hotel, Des 
Moines, Iowa; sec., Mark G. Thorn- 
burg, 432 Des Moimes Bidg., Des 
Moines. ~ 

Nov. 24-Dec. 1—International Live- 
stock Exposition; International Am- 
phitheatre, Chicago Stock Yards, Chi- 
cago, Ill. 

Nov. 26-28—Second Annual Feed 
Milling Production School, Hotel 
President, Kansas City; sponsored by 
Midwest Feed Manufacturers Assn., 
executive vice president, Jack D. 
Dean, 20 W. 9th St. Bidg., Kansas 
City, Me. 

1952 


Jan. 15-16—Ameri¢an Dehydrators 
Assn.; Hotel Soreno, St. Petersburg, 
Fla.; secretary, Lloyd Larson, Dwight 
Bldg., Kansas City, Mo. 


dan. 15-16—Kansas Formula Feed 
Conference, Kansas State College, 
Manhattan; sponsored by the college, 
Midwest Feed Manufacturers Assn. 
and Kansas Grain & Feed Dealers 
Assn., chairman, Prof. F. W. Atkeson, 

dept. of dairy husbandry. 
dan. 21-22—Northwest Retail Feed 
Assn., Inc.; Hotel Nicollet, Minne- 
apolis; sec., W. D. Flemming, 506 
Corn Exchange Bldg., Minneapolis 15. 


Jan. 28-30—Southeastern Poultry & 
Egg Assn.; Municipal Auditorium, At- 
lanta, Ga.; exec. sec., R. F. Frazier, 
161, N. 9th St., Richmond 19, Va. 


Feb. 10-12—Fact Finding Confer- 
ence of the Institute of American 
Poultry Industries; Municipal Au- 
ditorium, Kansas City, Mo.; for in- 
formation, Institute of American 
Poultry Industries, 221 N. La Salle, 
Chicago 1. 

June 1-3—Indiana Grain & Feed 
Dealers Assn., Inc.; French Lick, 
Ind.; exec. ‘sec., Fred K. Sale, 600 
Board of Trade Bldg., Indianapolis 4. 

June 5-6—Eastern Federation of 
Feed Merchants, Inc.; Hotel Statler, 
New York City; exec. dir., Austin W. 
Carpenter, Sherburne, N.Y. 








he W&T Merchen Scale Feeder, 

yhich blends BY WEIGHT, has 
plenty of features that will make 
it fit smoothly and profitably into 
your flour processing operations. 
This sturdily constructed ma- 
chine both feeds and weighs in a 
single operation and once the in- 
itial setting is made it is ready to 
operate. No trial run or other ad- 
justing of any kind is necessary. 

Efficient operation is assured by such features as tightly 
sealed shafts to protect bearings from dust, all ball bear- 
ing construction, a feed register to calculate the total 
amount fed, and drive gears that operate in an oil bath. 
Moreover, this feeder is available in a variety of sizes 
that can handle from ounces to 3000 pounds per minute. 


Here are some of its other out- 
standing characteristies: 


Look at It. 


Can 


be manually controlled or 


synchronized with other equip- 
ment for automatic operation. 
Constant-speed belt weighing all 
the material that is fed,coupled 
with heavy duty construction, 
help insure years of dependably 
maintained accuracy. 

Compact design requires little 


floor 


space. Meets class 2 group 


G specifications. 
Sturdy, dust-tight, corrosion-resistant construction. 


Removable side panels and gear box cover, and a hinged 
scale beam cover permit ready access to all parts for 


easy maintenance. 


To find out more on how feeding BY WEIGHT, the 


Merchen Way, 


can eliminate your feeding problems, 


just contact your nearest W&T 
Representative. 


WALLACE & TIERNAN 


. 


COMPANY 


INC. 
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Dr. Salsbury’s NITROSAL Gives You 
New SALES From New CUSTOMERS 


“Our NITROSAL-Fed Broilers 


Had a Feed Conversion of 2.9” 








say Mr. A. D. Pierce and His Son, Luther, Broiler Growers, Brooklyn, Connecticut 


Dr. Salsbury’s NITROSAL Gives Broilers 


FASTER GROWTH 


Even With Vitamin Bi2 And Antibiotics In The Feed 


Prevents COCCIDIOSIS 


DR. SALSBURY’S 


NITROSAL 


Growth Stimulant 


And Coccidiosis Preventive 
For Chickens and Turkeys 


In Powder Form For Mixing With Your Feed 


® NITROSAL is a multi-purpose poultry medicine 
that gives your customers more profitable, faster 
growing birds. Extensive tests at Dr. Salsbury’s 
Research Farm show that NITROSAL increases 
chick and poult growth by 15%. 

Our tests also show that birds being raised as 
pullets mature quicker...start laying up to 15 days 
earlier, without forcing. Turkeys show improved 


feed conversion. 





Many outstanding authorities have recognized 
the growth stimulation qualities of NITROSAL. 
Their experiments show that NITROSAL produced 
extra gain with chickens even with vitamin B,, 
and antibiotics in the feed. 

Prevents Coccidiosis 
NITROSAL also prevents both cecal and intestinal 
coccidiosis. This added protection costs your cus- 


tomers nothing extra. 


Dr. 


SALSBURYS 


Mr. Pierce reports, 

“We fed our broilers Pierce Feed 
containing NITROSAL. They showed 
very high coloring and- exceptional 
weight gains. Here are our results 


with NITROSAL”: 





Number of broilers started 
Number of broilers marketed. .‘.. 8,080 


Age when marketed Il weeks 
Average weight per bird... ... 3.25 Ibs. 


Average profit per bird 


Take Advantage of This 
Big Profit Opportunity 
Mix NITROSAL In Your Feed 

Hundreds of dealers are earning extra profits by 
helping supply the large demand for NITROSAL 
and feed containing NITROSAL, Intensive adver 
tising is making this demand for NITROSAL even 
bigger. So “cash in” on this big profit opportunity! 
Write Dr. Salsbury’s Laboratories, Charles City, 


lowa, for Nitrosal bulletin. 


complete line of poultry medicines 
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GOOD-RICH pues 








in elery bag of Feed / 








to Better Feeding Fotits. 





GOOD-RICH FEEDS 








GOODRICH FEED MILLS 
AT WINCHESTER, SCOTTSBURG, LAFAYETTE and ORLEANS, INDIANA i 
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Nutritive Value of Fish Meal 
and Condensed Fish Solubles 


NVESTIGATION of the nutritive 
value of British Columbia herring 
meal, with reference to the meth- 


ods of preparing 
Pacific Fisheries Experimental Sta- 
tion and the poultry nutrition labo- 
ratory of the University of British 
Columbia. The following reviews that 





EDITOR’S NOTE: The accompany- 
ing article is reprinted from Progress 
Reports of the Pacific Coast Stations 


of the Fisheries Research Board of | 


Canada, No. 87, June, 1951. The in- 
vestigations were conducted by H. 
L. A. Tarr, H. M. Bissett and B. A. 
Southcott of the Pacific Fisheries Ex- 
perimental Station and Jacob Biely 
and B. E. March of the poultry nutri- 
tion laboratory, University of British 
Columbia, Vancouver. 





phase of the work dealing with the 
relative growth-promoting efficiencies 
of the various herring meals when 
fed to chicks as the sole source of 
supplementary protein in their ra- 
tion, and with the content of essen- 
tial amino acids and vitamin B, in 
these meals as determined by micro- 
biological assays 

The herring meals which have been 
er and are being tested in this 
project are as follows 

l A typical selected light-colored 
scommercial meal prepared by manu- 
pfacturer “Y" in February, 1950, by 


snormal!l direct flame drying of herring 


spress cake 
> 2. A commercial meal similar to 
mea! No. 1 but processed in Novem- 
Pbher, 1950, by manufacturer “Z." 
» 3. An “ideal meal prepared by 
}drying herring press cake produced 
}from November, 1950, herring in a 
scurrent of air maintained at 100 to 
fll0° F 

4. A portion of meal No. 3 heated 
Ffor 30 min. at 300° F. in a specially 
made rotating drum heater 
; ». Identical with No. 4 but heated 
Sfor 60 min 





VITAMIN “D” 
in Dry Form! 
Mixes thorough! ss 
pours like flour! Saves 

time and money 


Several Guaranteed 
Potencies. Econom- 


; toal Dependable (18) 
THOMPSON-HAYWARD CHEMICAL CO. 
es KANSAS CITY 5, MO. 


VITAMIN “D” 
Feeding 


specially dried | 
meals, has been undertaken by the | 


6. Identical with No. 4 but heated 
for 180 min. This meal was heated 
in two stages between which the meal 
was permitted to cool. 

7. A commercial meal similar to 
No. 1 but processed in February, 
1951, by manufacturer “Z.” 

8. An “ideal” meal prepared simi- 
larly to No. 3 but from herring 
caught in February, 1951. 

9. A portion of No. 8 heated for 
60 min. in the same way as No. 5. 

10. Identical with No. 9 but heat- 
ed for 180 min. This meal, unlike 
No. 6, was heated continuously. 


Chick Biological Tests 


The procedure adopted in carry- 
ing out the biological tests with the 





above fish meals was similar to that 
previously used in the poultry nu- 
trition laboratory of the University 
of British Columbia. In each experi- 
ment day-old cockerel chicks were 
used. The chicks were distributed at 
random into lots to be fed the ex- 


perimental rations. They were reared . 


throughout the experiments in elec- 
trically heated battery brooders with 
wire screen floors. The room con- 
taining these brooders was air-con- 
ditioned and its temperature was 
thermostatically controlled. 

Basal rations of the type which 
had been found satisfactory in pre- 
vious work on the supplementary 
value of protein concentrates were 
employed. The herring meals were 





used to supplement the cereal por- 
tions of the basal rations so that 
the rations contained 21% protein. 
The mineral content of the fish meals 
was taken into account and mineral 
supplements were added to adjust 
the calcium and phosphorus content 
of the rations to 10% and 0.6% 
respectively, in accordance with nu- 
trient allowances recommended by 
the National Research Council for 
starting chicks. 

Natural vitamin supplements were 
added to the rations, and depending 
on their source, they were augment- 
ed if necessary by crystalline vita- 
mins. In the case of the experi- 
mentally prepared meals which were 
subjected to heating there were ap- 
preciable differences in the moisture 
content. In Tests A and B, Table 2, 
water was added to compensate for 
that lost during the heating process 
In this way the ratio of cereal pro- 
tein to supplementary protein was 
kept constant. 

The chicks were permitted to con- 
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Table 1—Average Weights of Chicks Receiving Different 


Type « 
(See text for 


Commercial 
Commercial, 


1 

3. “Ideal,” N 

‘ No. 3 heat 

5. No. 3 heat 
*20 White 


erel chicks. 120 New 


shire cockerel 


Table 2—: 


( See 


1 Cc 


Idea 
No 
No 
No 


Herring Meals as Protein 


supplements 


‘ Weight at 

ption) Test A* Test Bt 
gm gm 

February, 1950 06 304 
November, 1950 
ovember, 1950 253 366 
ed 30 min 389 
ed 60 min 


of herring mea i wke 


complete cescr 


Leghorn cockere 
Hampst 
chicks 


Average Weights of Chicks Receiving Differen 
Supplements 

rype of herring mee Weight at 

text for complete descriptior Test 

gn 


mmer 
Commercial 


1,” No 


$3 heated 
3 heated 
$ heated 


ommerc 
Ideal Febr 


No. 8 
it No. 8 
*36 White 


cockerel chicks fed eact 


tNo spec 


sume 


diets (and 


as much of the 


heatec x 
heated 1! 
I orn « kere 


experir 


ic weight data 


experimental 


water) as they desired 


Record was kept of the growth rates, 
and the average weights of the chicks 


at the conclusion of each test are 
given in Tables 1 and 2 

A comparison of the weights of 
the chicks receiving the rations con- 
taining the commercially processed 
meals shows that they were very 
similar in nutritive value as supple- 
ments to the basal rations employed 
The “ideal” meal prepared at low 
temperatures from November, 1950 
herring was superior to the com- 
mercial meals. Heating of this meal 
at 300° F. for 30 and for 60 min 
did not impair its nutritive value. 
When the heating period was ex- 
tended to 180 min. the chicks receiv- 
ing such meal weighed considerably 
less than those fed the unheated 
meals 

The fish meal dried at low tem- 
perature made from the herring 
caught in February, 1951, was not 
as good a supplement as the equiva- 
lent meal made in November, 1950 
Heating of this latter meal for 180 
min. resulted in a marked impair- 
ment in nutritive value as evidenced 





Are FLEXIBLE Because... 


They provide different combinations of antibiotic 


activity 
requirements. For example: 


and Vitamin B,¢ to fit any feed formulating 


with feeds rich in animal protein and containing 


adequate amounts of Vitamin B,, use .. . 


Bi-Con TM-S- Guaranteed content equivalent of 5 grams 


Crystalline Terramycin Hydrochloride per pound. 


with feeds containing moderate amounts of animal 
protein which require some Vitamin B,, supplemen- 


tation use... 


Bi-Con 3+3 


Guaranteed content equivalent of 3 grams 


Crystalline Terramycin Hydrochloride PLUS Vitamin 


Bj» activity of 3.0 milligrams per pound. 


with feeds low in animal protein and consequently 
containing only limited quantities of Vitamin B,, use 


both Bi-Con TM-5 and... 


Bi-Con 3 +] Guaranteed Vitamin B,» activity of 3.0 milli- 
grams per pound PLUS guaranteed content equivalent 
of 1.0 gram Crystalline Terramycin Hydrochloride. 


Take advantage of market conditions and formulate your feeds at 
minimum cost by using Bi-Con Terramycin Antibiotic Feed Supple- 
ments and combinations with Vitamin B,>. Our Technical Service 
Department will gladly recommend the hest combination of Bi-Con 


for your own particular feed. 


PEER 


FOR THE FEED 


Bi-Con supprements 


INDUSTRY 


Posse men 
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by the results of two biological tests 
With regard to the difference in the 
rate at which meals prepared from 
November and from February her- 
ring appeared to be impaired by 
heating, it might be well to point 
out that the results obtained are 
not strictly comparable since, as de- 
scribed above, the heating in the 
case of the February meal was con- 
tinuous while that of the Novembef 
meal was carried out in two stages 


Essential Amino Acids 

Previous reports have emphasized 
the fact that fish flesh and fish meals 
are excellent sources of proteins con- 
taining a high proportion of the in- 
dispensible amino acids which are 
so necessary for adequate growth 
and development of young animals 
However, there are known instances 
in which the determination of these 
amino acids following chem- 
ical hydrolysis of protein-containing 
foods indicates a satisfactory distribu- 
tion, although the amino acids may 
be largely unavailable to the ani- 
mal due to its inability to break 
down the proteins in its digestive 
tract. 

This fact can usually be demon- 
strated in the laboratory by the low 
values obtained for certain amino 
acids through microbiologicdl assays 
following hydrolysis of the protein 
foods with mixed digestive enzymes, 
instead of by chemical means. Work 
carried out in the Poultry Nutrition 
Laboratory at the University of Brit- 
ish Columbia (Poultry Science, Vol 


Co) 


LOOKING 


FOR A QUALITY 
PROFITABLE, REPEAT 
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severe 





THEN WRITE TODAY TO 
HIGHLAND PRODUCTS Inc. 


525 NORTH FOURTH ST 
MINNEAPOLIS |, MINNESOTA 


America's 
easiest to 


Get the facts on 
Fastest Growing, 
sell and easiest to use 25% 
PROTEIN calf starter now. 
Distributed from coast to coast. 


NurrA 


Sale of your original shipment 
guaranteed. A// retail sales guar- 
anteed to satisfy your customers 
or money back! Write today for 
the facts 
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HIGHLAND PRODUCTS Inc 
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Minneapolis |, Minn 
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Table 3—Effect of Heating on the Availability of Lysine and on the Destruction of 
Vitamin B,, in Herring Meals . 


Type of herring meal 
e text for complete description) 
al, February, 1950 
1, 3 ember, 1951 
ember 0 


1949, and Vol. 29, p. 444, 
1950) has established that there is 
a definite correlation between the 
growth of chicks which re- 
protein concentrates 
ind the amount of available essen- 
tial amino acids in these 
as determined by enzyme hydrolysis 
followed by microbiological assay 
The essential amino acids which 
appeared to show best correlation 
with chick growth in these studies 
were lysine, methionine, cystine and 
tryptophane. Fish meal, when used 
as the sole source of supplementary 
chick rations, ordinarily 


28, p. 718 


rate of 
ceive animal 


protein in 


proteins | 





Lysine content (gm. per 16 gm 


of nitrogen) after 
Acid 
hydrolysis 


oe 
- 


Sr es 
ero ateoae 


~-«< 


Enzyme 
hydrolysis 


Vitamin B,, 
(mg. per Ib.) 
0.46 
0.39 
0.22 
0.20 
0.095 
0.12 
0.46 
0.28 
0.15 
6.10 


supplies, as indicated by microbio- 
logical assay of chemical hydroly- 
sates, more than enough lysine to 
compensate for the lysine deficiency 
in the cereals in the ration. 

In the present work quite consist- 
ent and high values for the essential 
amino acids were obtained from all 


the meals 


when severe chemical 


hydrolysis was used. Relatively high 


values 


were also obtained when 


hydrolysis was by mixed digestive 
enzymes, except in those cases where 
the meals had been heated for 180 
min., when much lower values were 
obtained for some of the amino acids. 


ONLY 
Sulfaquinoxaline 


Prevents and Controls 








Outbreaks Caused by 
ALL SEVEN (7) COCCIDIA 


Profit-robbing coccidiosis in chickens or turkeys may be 
caused by at least seven different species of coccidia. Your 
customers” flocks often are exposed to two or more. species 


at the same time. 


That’s why they need the maximum pro- 


tection supplied by a product that is effective against seven 
poultry coccidia that may be found under farm conditions 


today. 


Include Sulfaquinoxaline in your feeds; give your customers 
the only product available to you that prevents and controls 


coccidiosis outbreaks caused by any one of these seven profit- . 


killers. Proved effective in hundreds of millions of birds, 
Sulfaquinoxaline has reduced coccidiosis deaths from more 
than 20 per cent to approximately 2 per cent or less. 

Backed by extensive advertising in leading poultry and 
farm journals, demand for Sulfaquinoxaline is constantly in- 
creasing. Don't let your customers risk large losses due to 
hard-to-control or multiple infections. Get Sulfaquinoxaline 
into your feeds today and give your customers the maximum 
protection they expect in an anticoccidial feed, 


SULFAQUINOXALINE 





MERCK & CO.,INc. 
Manufacturing Chemists 


RAHWAY, 


In Canada: MERCK & CO. Limited=Montreal - 


Ncw senoeerv 





This is illustrated in Table 3, 
where the two very low values for 
lysine, in heavy type, indicate the 
effect of the prolonged heating prior 
to enzymatic hydrolysis. Lysine is 
one of the most important essential 
amino acids and is known to be one 
of the first of the amino acids. to 
be rendered unavailable by heat 
treatment of proteins. This result in 
itself would seem to indicate that a 
rather severe heating is required to 
render the fish meal protein resistant 
to the action of digestive enzymes 


Vitamin B., 

It is now known that this vitamin 
occurs in a number of slightly dif- 
ferent forms, most of which appear 
to be about equally effective in pro- 
moting growth of young chicks, but 
which behave very differently when 
they are determined in the usual 
microbiological assay procedures 
Work carried out at this station has 
indicated that in fishery materials 
much of the vitamin occurs not as 
B,. itself, but probably as B.a or 
even other forms. This is one of the 


Additional reasons why feed manufac- 
turers insist on Sulfaquinoxaline: 
Effective in small, economical quantities . . . 
Efficient—birds require less feed per pound of gain . . . 


Safe—does 
ability . . 


not interfere with egg production or hatch- 


Profitable—promotes uniformity, produces thriftier, 
5, Versatile—effective the year ‘round under a wide variety 
of climatic conditions . . . 


6. Checks acute fowl! cholera mortality. 


SEND FOR FREE FOLDER 
Illustrated folder gives practical information on feed levels of 
Sulfaquinoxaline necessary to prevent and control coccidiosis 


outbreaks 


Name. 


: 


MERCK & CO., Inc 
Rahway, New Jersey, Dept. i 2.9 


Please send us 
and control of coccidiosis outbreaks with Sulfaquinoxaline. 


Mail coupon today 


copies of your folder on prevention 


Zone State. 


eee eae 





difficulties encountered in determin- 
ing this vitamin in crude natural 
materials; ‘another is its complete 
liberation, with little or no loss, from 
fish proteins such as fish meals so 
that the total amount actually pres- 
ent is determined. 

A complete study of all factors 
involved is in progress and one of 
the most promising methods found 
is that of digestion of watery sus- 
pensions of the fish meals with a 
fungus enzyme (Mylase P), steriliza- 
tion of the diluted liquids so ob- 
tained, and aseptic addition of these 
to the assay medium. The results 
given in Table 3 were derived by this 
method. It must be emphasized that 
they are given for comparative pur- 
poses, that they probably represent 
about the amount of this vitamin 
present, and that further work may 
result in a better method and some- 
what altered values. However, though 
so far the absolute values obtained 
have varied with the method of prep- 
aration of samples for assay, the 
trends have been very similar. It is 
hoped that work at present in prog- 
ress may establish a fully reliable 
and reproducible assay procedure for 
vitamin B, in fishery materials. 

The figures given in Table 3 show 
that the fish meals studied had a 
widely different vitamin B,. content. 
There is no indication of any sea- 
sonal difference, and it is suspected 
that the method of preparation of the 
press cake may play an important 
part in this variability. Thus, with 
very oily materials the press cake 
may be flooded with water before 
pressing or may be pressed twice, 
and such a procedure would natu- 
rally tend to leach some of the water- 
soluble vitamins (including vitamin 
B,,) into the press water. The high 
values which were found in the com- 
mercial meals indicate that the nor- 
mal “flame dryer” method of dry- 
ing can have little destructive influ- 
ence on this vitamin. However, the 
rather prolonged heating which the 
ideal meals received in the laboratory 
resulted in considerable destruction 

Though these experiments have in- 
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FEED BRANDS | 


The toliowing trade-marks have 
been published in the Official Gazette 
of the United States Patent Office 
preliminary to registration. Manufac- 
turers and distributors who fee! that 
they would be damaged by the regis- 
tration of any of these marks are 
permitted by law to file a formal no- 
tice of opposition, within 30 days 
after official publication of the marks. 
Official publication dates are included 
below. 

DEL-GOOD—Delta Products Co Wilson 
Ark cottonseed oj] meal used as feed for 
attle Use claimed since Sept 13, 1949 
Published Aug. 28, 1961 








CARNATION arnati: m Co., Los Angeles 
poultry scratch feeds comprised of 
milo and cracked n. Use claimed 

e May 15, 1960 Published Aug. 28, 1961 


BIG BET—Willard H. Smith, doing busi 
ness as Deep Run Packing Co., Dublin, Pa 
log and cat food. Use claimed since Jan 
7, 1960. Published Aug. 28, 195 





dicated that herring meals prepared 
by air flow drying may have a high- 
er protein nutritive value than com- 
mercial meals prepared at the same 
season of the year, they are not 
entirely conclusive since experiment- 
al difficulties prevented the prepara- 
tion of the different meals from iden- 
tical herring press cake. It is planned, 
with the full collaboration of the 
industry, to prepare ideal herring 
meal and commercially dried meals 
from the same press cake. These 
meals will be dried under differ- 
ent commercial conditions involving 
direct and indirect flame drying and 
moderate and marked scorching. The 
rapid heating and transient exposure 
of some of the fish meal particles to 
very high temperatures in flame dry- 
ing may not have the same effect 
on the proteins and vitamins as did 


the very slow heating used with the | 


samples prepared at this station 
It is hoped that a thorough analy- 
sis of these new meals according to 
the procedure followed in the pres- 
ent work will establish the ‘\em- 
perature conditions to which herring 
meals may be exposed in customary 
commercial drying procedures with- 
out impairing their nutritive value 


OKLAHOMA COOPERATIVE 
TO ENLARGE WAREHOUSE 

ENID, OKLA E. N. Puckett, 
general manager of the Union Equity 
Cooperative Exchange, has announced 
plans for adding 15,000,000 more 
bushels storage space to the organi- 
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Most Effective RAT and 
Mouse KILLER Known 


Feature BANARAT, the pioneer wartarin 
rodenticide that's fully guaranteed to 
ban all rats and mice. It's sure to please 
your customers. 


New! BANARAT BITS 
ready-to-use death deal- 
ing pellets; also home 
size for mice 
BANARAT PREMIX a 
concentrate your custo- 
mers mix with any pre- 
ferred bait. 


Localized National Advertising 
Powerful, continuous advertising that's 
read by your customers in their favorite 
local publications. Merchandising helps 
sent free. 


Order From 
Your Wholesaler 


There are dozens of war- 

roducts but only 

ARAT. Insist on 

it from your jobber or 

write American Scientific 

Laboratories, Madison 1, 
Wisconsin. 


DEPENDABLE 


SINCE 1921 


zation’s huge warehouse here. The 
wheat cooperative already has 33,- 
000,000 bu. capacity, representing its 
growth from a 100,000 bu. wooden 
elevator in 1930. 

Since the cooperative was formed 
in 1926, it has earned $12,950,391.68, 
and of this slightly more than $,- 
000,000 has gone for construction of 
new elevators, Mr. Puckett reports 


FEED FIRM FORMED 

HASLETT, MICH. — The Haslett 
Feed and Grain Corp. has been formed 
here with capital stock of $50,000 
and $42,000 paid in. Officers are Nel- 
son Sheldon, president; Mrs. Nelson 
Sheldon, vice president and Ray Mc- 
Giveren, secretary-treasurer. Other 
directors are Martin Kahre, Paul 
Boyd, Earl Leeman, Lyle Brooks and 
Harry Bot. The new corporation which 
succeeds the Sheldon Feed Co. of 
Holt, originator of “Wagon Wheel 
Feeds,” has purchased the Haslett 
elevator and will operate both eleva- 
tors. 
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FISH MEAL 


BUM 


FISH SOLUBLES ¢ COD LIVER MEAL 
VITAMIN A FISH LIVER OILS 
LIVER AND GLANDULAR MEAL 
STEAMED AND RAW BONE MEAL 


DICALCIUM PHOSPHATE 


ALBUMINA SUPPLY CO., Inc. ALBUMINA SALES CORP. 
461 PRODUCE EXCHANGE 327 SO. LA SALLE S&T. 
NEW YORK 4, N.Y. CHICAGO 4, LL 
Phone HAnover 2-4174 Phone WArrison 1.9791 
TWX NY 1-3788 TWX ©O 1860 
































make POULTRY LITTER from CORN COBS 
and earn EXTRA PROFITS! 




















Poultrymen are high in their praise of litter 
produced by these machines and you, too, will 
be high in your praise of the added profit that 
will be yours when you install this new KELLY- 
DUPLEX, Model 6-S Crusher in your mill. 
Revolving at a constant speed, this Crusher 
holds the cobs in the hopper at constant pres- 
sure allowing exactly the same amount to flow, 
through at all times. Shear pins protect agai 
breakage caused by tramp iron or othe 
elgn material. It's a real profit maker 


for more information today. 


producir 
KELLY .-C PLEX 
Equip ' 


a 


shops 
eal or iron 1-7 ae into mills . 2 





r] i, Ohio 0) Corn Cob Crusher C) Corn Cutter and 
make povitry litter from C) Vertical Feed Mixer Grader 

-r}r-y of Kelly-Duples Corn Shelier with Electric Truck Hoist 
Blower Pitless Corn Sheller 
Magnetic Seporator ] Reguler Corn Shelier 

_ Hommermil! ] Burr Mill 

Corn Crusher } Bag Cleaner 
Corn Scolper |] Electric Motos 
Chain Drag Full Line Booklet 
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A highly important component 
in poultry feed mixtures, 
Tecmangam provides 

a completely available and 
readily assimilated source of 
manganese sulfate>* 


for all types of poultry. 


* A minimum intake of this trace element 
is necessary for proper chick development 
during the growing period and promotes 
better hatchability of eggs, better egg em- 
bryos and stronger egg shells, during the 
laying season, 


TENNESSEE EASTMAN COMPANY 


Division of Eastman Kodak Company 
KINGSPORT, TENNESSEE 





A GRINDER OF 
ENORMOUS 
CAPACITY 


Ruggedly built to stand 
the gaff of continuous op- 
eration under the most 
trying conditions Model F 
28 M is the last word in 
a heavy-duty grinder with 
the large capacity needed 
on bulky feeds or where a very uniform grind is wanted. Has all the famous 
advantages of Model F 27 M, but is heavier—greater in capacity. Built to produce 
& perfect product at low grinding cost. Feed opening 30°x17"—improved outboard 
bearings on blower. The wide feed opening spreads incoming material ever a 
wide thin stream, exposing it to more effective blows of the hammers. Write for 
catalog and complete details of the W-W Grinder line—today. 


W-W GRINDER CORP. Dept. 311, Wichita, Kans. 


F28M 
75 to 100 H. P. 


Ww 
Ww 
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Doughboy 


INDUSTRIES INC. 


Display Panel Has Dozens 


of Practical Uses 
By John E. Gibson 


HEN a farmer walks into 
your store and orders a bag, 
five bags or a half ton of 


poultry feed, he may not be aware at 
the moment that. you also handle 
dairy, hog and other types of feed. 
The reason is that his mind is 
centered upon the poultry feed he 
is buying and the use he will make 
of it. 

It is at a point in the sale like 
this that the power of suggestion may 
make some extra sales for you. Call- 
ing the customer’s attention to other 
feeds which he can use. In feed and 
other retail stores where employees 
have been coached to do related sell- 
ing, the farmer may vocally be re- 
minded of these other sales. But 
surveys have shown that in the aver- 
age store only 15% of all customers 
are given an additional sales sug- 
gestion. 

This means, then, 
mately 85% of all customers who 
buy in your feed store and others 
walk out without receiving a con- 
crete suggestion to buy another arti- 
cle. One cannot agree that the phrase, 
“Anything else?” is a specific sug- 
gestion, for it brings nothing spe- 
cific to the attention of the customer. 
A real sales suggestion must center 
about one additional product or line. 

As a feed retailer your problem 
then is to reach the other 85% of the 
one-purchase customers with ad- 
ditional sales suggestions. How can 
it be done? 

One way in which the problem can 
be attacked is through the use of 
sizable plywood panels, neatly round- 
ed and finished, so that they attract 
the eye. 


that approxi- 


Such a panel may be 3 ft. wide and 
| 4 ft. long. On this well-finished pan- 
el can be painted replicas of bags 
of the different types of feed that 
you handle, with identification on 
each picture. 

Let us say that on such a panel 
you can paint three bags of feed in 
a row. Each miniature bag of feed 
can be about 12 in. high and 6 to 7 
in. wide. On a display panel of the 
type desaribed, you can have 
three rows of bags of feed, three in 
a row. That would enable you to show 
nine bags of feed, each identified as 
to starter, growing, laying mash, 
dairy and hog feeds, etc. 

The paint used for outlining of 
the bags can be very bright, thus at« 
tracting more attention. The letter- 
ing on each bag, too, should be clear 
so that the customers standing at 
the wrap counter can read it very 
easily as he stands waiting to be 
served. A headline on the panel] can 
read, “Our Line of Profit Feeds” or 
“Quality Feeds That Produce More.” 

As the customer stands at the 
counter buying poultry feeds, he'll see 
that you sell dairy feeds and other 
types. It will often stimulate him to 
buying these other feeds or ask ques- 
tions about them. 

A display panel of this sort also 
can be used in the mixing room 
Placed on the wall, near the mixer 
where many farmers come and stand 
and watch or talk, the feed panel 
will put many selling suggestions 
| into farmers’ minds 

Another spot to display such a 
panel would be at the loading plat- 
form. Surely at this point it would 
attract much attention from farmers 








Spend Weighing Equipment 
Dollars Wisely ... 


The facts are that practically all processed feeds made use 


scales 


. weighing equipment of some nature. Such opera- 


tions as ingredient compounding, packaging and production 
line checkweighing are but a few of the most common uses 


in the industry. 
to good scales. 


Most processed feeds owe their uniformity 
Engineers entrusted with profitable. produc- 


tion now generally agree the weighing element is one of 
the most vital cost control measures at their 
disposal. This is why weighing equipment dol- 
lars should be spent so wisely. Few equipment 
requirements in the feed mill do more to im- 
prove uniformity and quality than the right 


| weighing units in the 


right place, and no 
weighing equipment is 
better than EXACT 
WEIGHT Scales. To- 
day these famous in- 
dustrial scales are do- 
ing more varied jobs, 
in more mills, in man- 
ual, semi-automatic 
and fully automatic 
operations’ than ever 
before. Their capacity 
to save time, money, 
product and labor are 
thoroughly recognized 
by men _ responsible 


| for profitable volume 
| production ev ery- 
| where. 


Write or call 
us about your job. 


“Sales and Service 
from Coast to Coast” 


EXACT WEIGHT SCALES 


Seihiid 


rl Inectivove 


THE EXACT WEIGHT SCALE COMPANY 


908 W. Fifth Avenue 


COLUMBUS 8, OHIO 


2920 Bloor St. W., TORONTO 18, CANADA 


New Richmond, Wisconsin 








L. 8S. Heemstra 


JOINS KASCO—L. 8. Heemstra has 
been appointed sales manager of the 
Farm Feed Division of Kasco Mills, 
Inc., Waverly, N.Y., it was announced 
by W. S. Young, president. Mr. Heem- 
stra has served as a feed sales man- 
ager in the Midwest since his dis- 
charge from the U.S. Army at the 
end of World War 2. After gradua- 
tion from North Central College, 
Naperville, fil., he played profession- 
al football with the Chicago Cardinals 
in 1934-36. 





in their trucks in addition to those 
farmers standing on the platform 
Another good spot for such a panel 
would be in a.window display. It 
could serve as a background for a 
display of feeds, or it could be a 
sidewall panel auxiliary display. The 
main idea is that such a panel would 
effectively remind many customers 
that you sell many other feeds than 
those which they have come in to 


buy at the moment. Suggestions of 


| this kind always result in some extra 


sales. 


It is entirely possible that some 


would have enough to have them in 
traffic congested spots throughout 


would want one permanently at the 
wrap counter where traffic is usually 
high 

About every year, it 
good idea to repaint these display 
panels, using different colors than 
used before. Perhaps you may even 
wish to change the headline once 
a year to get a fresh appeal. 

Panels of this type, too, can easily 
be used in home show, county 
and other display booths. They are 
relatively light in weight, easily 
transportable and fit well into many 
types of display. 


would be a 


a panel in his own office 
see the display sometime during the 
conversation. Thus there will be no 
mistake in the customer's mind about 
the types of feed you handle. 

If the dealer has two or more 
panels of the type described, it would 
be wise to have a different headline 
for each. In this way, different ap- 
proaches could be used to attract at- 
tention. There would be more appeal 
in this manner than if only one head- 
line were used on every board. 

If you check with your lumber 
dealer, giving him the size panels you 
want, he can probably save odd. sized 
pieces for you. Then you can buy 
three or more panel boards at less 
than averdge cost and trim them to 
a uniform size. Try panels. You can 
make much use of them 





re na 
CARE OF HOG LOTS 

Every barnyard and small lot 

where hogs are kept should be plowed 


| and.seeded at least once a year, ac- 


cording to the North Dakota Ex- 


tension Service. 


tt ct i i ee 


Kasco plant at Waverly, N. Y., serves 
the northeastern United States. 


KASCO MILLS, Inc 


Kasco research facilities include a 
complete labora’ and $ 
are pre-tested 


on live ‘animals for 
your Protection. 
Ks gat ss Tlefo, Obie, eves 
Winning the confidence of 
feed buyers means more money 
to every feed dealer. You can see 
by these photos why Kasco dealer- 
ships pay so well—top scientific 
knowledge and clean, modern mills 
develop feeds that make money 
for you and your customers. 


WRITE FOR FRANCHISE DETAILS AND 
JOIN KASCO’S SALES ORGANIZATION 


no ) | | ema 
— 


WAVERLY, N.Y 
@ TOLEDO, OHIO 


dealers can use two or three of these 
display panels. With this number you 


the store. It is conceivable that you | 


fair | 


The feed dealer can also use such | 
so that | 
farmers who come in to see him can | 
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again in 1951 


FOR POULTRY 
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This trusted symbol has long represented 
purity and economy to poultry feeders 
everywhere, for maximum egg production. 


Leading feed dealers rely on Pilot Brand 
Oyster Shell for sustained quality, 

feeder satisfaction and profits, constantly 
stimulated by powerful National Advertising 
in farm papers and radio. 


The familiar blue Pilot Wheel trade-mark 
will continue to be their guarantee of 
satisfaction and repeat sales. 


OYSTER SHELL PRODUCTS CORP. 


New Rochelle, N. Y. St. Louis, Mo. 








“Better get on the ‘Cotton 50° bandwagon 
It's the CHEAPEST feed bag you can use 
because there's NO WASTE!” 


YY R. K. PEEK, President 


‘ : 
*Lisued 


PERCY KENT BAG COMPANY, /7C. 


KANSAS CITY « BUFFALO « NEW YORK 











HANDY WAY TO SUBSCRIBE 


FEEDSTUFFS 
Circulation Dept., 118 S. 6th St., Minneapolis 2, Minn. 





Please enter immediately my subscription to 
FEEDSTUFFS 


0 One year $4 2 Two years $7 


Billme O Billmy firm OI am sending payment 


Lone State 
WHOLESALE DEALER 
RETAIL DEALER 


HATCHERY 


) FEED MILL 
() FORMULA FEED MFR. 
0 FEED INGREDIENT MFR. 
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Give Them Money Making Tips 





Customers Like Profits. Too 


By Edward Gleason 


UPPOSE that a reliable person 
S) came into your feed mill and 
told you that he knew of a way 
whereby you could increase your prof- 
10%, that your expenses would 
not be increased and that he would 
not charge you a cent for such advice. 
Most likely you would drop what 
you were doing to listen to him. You 
might even grab his arm and take 
him out to a steak dinner in some 
quiet place where you could listen to 
his story 
You, as a feed dealer, can do the 
same sort of thing for the farmer. 
While I do not know of any new 
practice which would increase a feed 
dealer's profit, except expert manage- 


its 


ment, I am able to tell you that 
Robert Fincham, extension dairyman 
at Iowa State College, says that dairy- 
men can increase their profits from 
milk production as much as 10% by 
fast milking. 

Now this is a piece of news which 
many dairymen—some in your area— 
do not know. They may have seen 
the news item, may not believe it, 
may not have practiced it. But, as an 
alert feed dealer, it is your duty to 
call it to the attention of all your 
dairy customers and prospects. If each 
of them can make up tc 10% more 
profit from fast milking, and there 


are 20 such dairymen whom you 


serve, that will be a tremendous in- 
crease in one year’s time. 

How can you get such information 
to your dairy customers? One excel- 
lent way i$ to publish a newspaper 
ad or devote an entire page of your 

rect mail to the subject. If you 
highlight this news, point it up, the 
dairy farmers will notice it and check 
on it. 

Then you will also want to tie in 
that bit of information with something 
will sell more feed. One feed 
authority advises dairy farmers to 
increase the protein supplement in 
the dairy ration if the pastures are 
dry. This will help keep the milk 
production high.” 

Then you can also use an item like 
this: ‘Adequate water supply is essen- 
tial to maximum milk production.” 
This will show the farmer that more 
than one factor should be considered 
in attaining a high, profitable milk 
production from his herd. 

And if you feel that the farmer 
needs still more advice, you can in- 


that 





HOW TO BUY WHEY 
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“whole” whey. 





| portance 


Why chance using inferior whey products? Kraco 
Whey is pure, fresh-dried cheese whey with 
all the rich food elements of ‘“‘whole” whey. No 
neutralizer, no foreign substance is ever added! 


Kraco Dried Cheese Whey is 
Nothing is added hing is removed but the 
water. You get all the h milk sugar (70°6 lac- 
tose)—all the milk protein—all the milk miherals 


clude an item something like this: 
“Dairymen having dairy herd im- 
provement association records are 
able to determine which management 
practices pay off in the milk pail.” 
The feed dealer who is trying to 
sell dairy feed only on the basis of 
what it can produce may be using 
only one of the sales angles which 
are available to him. If a dairyman 


can increase his dairy herd profit up 


to 10% 
know this fact, 


by fast milking, he should 
and it will make his 


| feed worth more to him. 


The basic cost of the feed used 
by a typical herd of dairy cows re- 
mains the same in a given period, 
but the way in which the cow is cared 
for, how she is milked and how the 
milk is marketed make a tremendous 
difference in the size of the farmer's 
milk check. 

If fast milking of cows can give a 
farmer $25 more profit per cow per 
year, this constitutes a larger annual 
dollar intake over which to spread 
the cost of feed. That is why when 
the feed dealer passes on tips to 
farmers which can increase milk yield 
and improve quality, he is increasing 
the value of the feed which he sells 
to the farmer. This is due to the fact 
that the dollar intake is larger. A 
high milk production of poor quality 
does the farmer little good, if deter- 
ioration cuts his dollar intake. In such 
an instance his feed runs him mighty 
high in cost even though he may have 
bought it for a low price. 

Good dairy care rules need repeat- 
ing. The human mind has so much to 
remember these days that reminders 
are constantly necessary in many 
fields of hurnan endeavor. 

An increasing number of dairy 
farmers today are realizing the im- 
of modern milk houses, 
located for sanitation, con- 
and time saving features 


properly 
venience 


| They also realize the value of proper 


sanitation of dairy utensils and all 
milk handling. By paying proper at- 
tention to such things, the farmer in- 


and vitamins of concentrated dried cheese whey. 


Look for fresh-dried 
SV 


creases his milk production profit 5, 
10 and even 20% in numerous in- 
stances. Spoiled milk is spoiled milk 
with no good market. Therefore the 
smart thing to do is to keep it from 
spoiling in the first place. 

The farmer will appreciate dairy- 
ing, poultry and other tips which the 
dealer can give him from time to 
time. When you render this service 
you are making your feed produce 
more results, for the advice helps to 
lay the groundwork for maximum 
production. 


EXTRA PROFITS! 


with ANDERSON'S 


0 


‘ 
No “unsanitary 
Choose the purest, freshest dried whey money can 
buy—Kraco Dried Cheese Whey. Kraco is made 
in Kraft’s modern processing plants. It comes 
from glistening stain! ] 


1 equipment that’s 
always kept spotlessly clean and sanitary. 


whey 


ed to develop “high 
That's why Kraco is 
whey with 


ried! 
is “‘low-acid”’ 


by Kr aft. 


Look for KRACO 
Dried Cheese Whey 


ss stec 


Order from PHENIX PABST-ETT COMPANY (Distributor) 
460 E. Illinois St., Chi 


sago 90, Illinois 


A Kraft Product 


Popular One Gallon Size 
@NO RUSTING—Ne metal parts te rust & corrode. 
@SAFE FOR MEDICINE—Hothing to sot me 8 


@ JAR EXTENDS BEYOND BASE — Keeps drinking 
pas cleaa. 





G-AN-EN Supplement—NOW contains guaranteed min- 
imum of 14,000 U.S.P. units of stabilized Vitamin Al 


Ask your Phenix salesman about G 


@ EASY 10 CLEAM—Just twe parts tor cosy washing. 
Order Today from 
ANDERSON BOX COMPANY 


NDIANAPOLIS 6, INDIANA 


G FOOD MIXERS! 
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HEAVYWEIGHT | @% CHAMP! 
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© west coast condensed 


FISH SOLUBLES 


B-12..and lots more, too! 


When it’s market time, it's the extra weight and ‘‘finish” that pay off in profits. 

Paproco-enriched feeds give poults a fast start and consistent gains to “finish.” That means satisfied 
customers for your feeds and increased profits to you. 

Paproco west coast condensed fish solubles is a proved, rich, natural source of Vitamin B-12 and other 
growth factors still unidentified, as well as an important source of all the known B-complex vitamins, trace 
minerals, and amino acids from fish proteins. It is guaranteed to contain 0.25 mgs. of B-12 per pound.* Three 
per cent (60 Ibs.) Paproco condensed fish solubles added in a ton of feed will furnish 15 mgs. of B-12, which 
is ample for the nutritive allowances of both swine and poultry in any practical ration. 


* Microbiological Assay with L. Leichmanni 
Data on the amino acid analysis of protein and B-complex vitamins furnished on 


request. Made by the Lassen Process, Paproco is a product of Pacific Processing 
Corp., world’s largest producer of fish solubles. Write for descriptive booklet. 


distributed by 


JAMES H. SELEY& CO. 


704 S$. SPRING « LOS ANGELES 14 * MUTUAL 1371 


BOARD OF TRADE BLDG.» CHICAGO 4*HARRISON 7-7191 
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Vitamin A, Protein Needs 
of Turkey Poults Known 


r | NHE publicity given the growth 
stimulating properties of the 
antibiotics and vitamin B, in 

diets for young, growing animals has 

obscured two vitally 
elopments in the nutrition of turkey 
poults No doubt the expansion of the 
turkey growing industry during the 
past five years has inspired nutrition- 
for more ade- 
turkey poult, 
are far 


important de- 


strive 
of the 
requirements 


il workers to 
juate nutrition 


whose critical 


more exacting than those of 


mins, particularly A, D, ribdflavin, 
pantothenic acid and choline, and that 
the mineral requirements differed 
from those of the 
knowledge is now available on the 


quantitative requirement of the tur- | 


key poult for two of these factors, 
vitamin A and total protein. 


the | 
chick. We have known for years that | 
the growing turkey required higher | 
levels of protein and most of the vita- | 


chick. Definite | 
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CHEMICAL LABORATORY SERVICE 


FOR ANALYSIS OF 
WHEAT, FLOUR, GRAIN, FEED, SOYBEANS, ALFALFA MEAL 
DOG FOOD, TANKAGE, TALLOW, FISH MEAL, ETC. 


HALLENBECK INSPECTION & TESTING LABORATORY 


BUFFALO 2, N.Y 











F. D. Wharton and co-workers of 
the Storrs (Conn.) Agricultural Ex- 
periment Station have published a re- 


port in the Journal of Nutrition cov- | 


ering a series of experiments with 
turkey poults in which they under- 


took to determine the optimum level 
| 5,400 International units per pound 


of vitamin A. 


Wide Range Studied 


The sub-committee on poultry nu- 
trition, National Research Council, 
recommends 4,000 USP or Interna- 
tional units per pound of feed in diets 
for growing turkeys. Other estimates 





have ranged between 1,600 and 7,800 | 


units per pound. In the experiments 
reported by Wharton, broad breasted 
bronze poults were fed a good basal 
ration fortified with vitamin A from 
cod liver oil at levels of 0, 680, 1,360, 
2,720, 5,440, 10,880, 21,760 and 43,520 
International units per pound of diet. 

Best growth responses were ob- 
tained at levels between 6,800 and 
8,000 units per pound of feed. In 
groups receiving less than 5,400 units 
per pound of feed, liver stores of vita- 
min A were depleted between the 





| 
| 
| 





second aud fourth weeks. Negative 
controls receiving no vitamin A were 
all dead at four weeks and showed 
definite lesions of avitaminosis A. 
The authors concluded that the 
minimum vitamin A requirement for 
growing turkeys was approximately 


of feed, while the optimum level was 
7,700 units. In these experiments the 
authors employed a cod liver oil as- 
sayed at 2,225 International units per 
gram, and throughout their report re- 
fer to frue or preformed vitamin A 
from this source. While they did not 
mention the inability of young, grow- 
ing poults and chicks to utilize caro- 
tene efficiently, there is abundant 
evidence to support this contention 
The protein level required for opti 





EDITOR’S NOTE: The accompany- 
ing article points out that definite 
knowledge is now available on the 
quantitative requirements of turkey 
poults for vitamin A and total pro- 
tein, the result of studies at the 
Storrs (Conn.) Agricultural Experi- 
ment Station and Texas A. & M. Col- 
lege. The summary is reprinted from 
a recent newsletter published by the 
Hardy Salt Co., St. Louis. 





mum growth of turkey poults has 
been determined by Dr. J. R. Couch 
of the Texas A. & M. College. In re- 
porting on a series of experiments 
conducted by the Texas A. & M. Col- 
lege and Agricultural Experiment 
Station, Dr. Couch has the following 
to say: 

“Protein is important for all types 
of young animals but particularly 
so for growing turkeys Young poults 
need at least 28% protein in the ra- 
tion if they are to have the best pos- 
sible start in life. A number of re- 
search workers, including J. C. Fritz 
Borden Research Laboratories, Elgin 
It'.; Dr. H. D. Branion, Ontario Agri 
cultural College, Guelph, Ont., and 
others have reported that the feeding 
of 28% protein for the first six to 
eight weeks produces larger turkeys 

“The protein should be of the right 
kind and type. That is, it should con- 
tain the 10 or 11 essential amino acids 
required by the growing turkey ir 
large enough quantities so that 
poults can really get up grow 


The 


and 
acids ma 
be manufactured by turkey poult 
for the building of turkey protein 
Animal! protein concentrates 
fish meal, meat and bone scraps and 
dried milk products have long been 
recognized as being better sources of 
protein for growing animals than are 
the vegetable protein concentrates 
For more than 50 years protein of 
animal origin has been known to 
possess some special growth factors, 
and most animal protein concentrates 
contain a better combination of essen 
tial amino acids than do the proteins 
of vegetable origin.” 

- oe 


nonessential amino 


the 


such as 


MILL IN OPERATION 
BOONEVILLE, ARK The Fu 
mer Feed Mill here been com- 
pleted and is in operation 


has 





Burhop & Company 


FEED BROKERS 
SOYBEAN OIL MEAL 
619 Gettle Bidg Phone A.7246 
Fort Wayne 2, Ind 


Spe< 














PRODUCTS 


Distributed in Iowa by 


V. A. MAGNUSON 
SALES CO. 
660 16th St. 

Des Moines 14, lowa 

Phone: Des Moines 2-9597 
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Here’s Real Economy for You 


Every pound of “Delsterol” ever 
assayed by regulatory officials has 
been reported as “guarantee sustained.” 


This is truly a significant record. 


DELSTEROL VITAMIN D. 


REG. U.S. PAT. OFF. une MA 
BETTER THINGS FOR BETTER LIVING D'-ACTIVATED ANI L STEROL 
... THROUGH CHEMISTRY Originated by Du Pont 
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How to Handle New Ideas 





By William Christoph 


r O YOU wish to have a con- 
ID stant flow of new ideas which 

you could use in your busi- 
ness, either in operational or mer- 
chandising details? If so, it is pos- 
sible for you to follow a regular 
routine to get these ideas and to 
file them so that you can always 
turn to them when needed 





his small garden at home, there is 
only one way to do it, if it’s too 
small a space to get a tractor into. 
That way is to take a spade, spit 
on your palms and start spading. 

In searching for new ideas, too, 
you must proceed along a definite 
line. The first step in that campaign 
is to have a main idea book into 


When a feed dealer needs to spade | which you record your ideas as you 





THE V.D. ANDERSON COMPANY 


1944 West 96th 


Street * 


Cleveland 2, Ohio 

















come across them. Don’t think that 
you can remember all of them. You 
can’t. If you don’t make a note of 
them, you'll forget many of your 
best ones. 

Besides having an idea book, carry 
a small note book or ordinary filing 
cards in your pocket. As ideas come 
to you, in business, at home, in 
church, at meetings, at conventions 
or wherever you are jot them down 
briefly. This is the most important 
part of the procedure. Later, at your 
business transcribe them into your 
idea book. Within an hour’s time you 
can easily read 100 ideas you have 
jotted down. Some you can use im- 
mediately. The rest are still there 
for you to read in the future. 

Here are some of the sources from 
which you can get new ideas: 

1. Salesmen. Don't fail to ask the 
salesmen who call on you for good 
ideas on any trade topic. They have 
many contacts with the trade. They 
know what's going on. They know 
what ideas have succeeded and failed 
for others. — 


One Topic at a Time 


Suppose that one week you ask all 
salesmen who call on you what they 
think is the best way to handle the 
credit problem. The next week ask 
them about the Best types of feed 
store advertising they have observed. 
Then the following weeks ask them 











DAINTY PRINT BAGS 


More feed manufacturers are shipping feed in gaily printed 
cotton bags than ever before ...more women are using the 
popular “feed bag prints” to make dresses, children’s clothes, 
curtains, chair covers, and the like ... more buyers are in- 
sisting on MENTE DAINTY PRINTS because of their 
attractive styling and clear colors—and their ever-increas- 


ing popularity. 


Mente Dainty Print Bags are made of stout, durable 
cotton that wears and wears—with fast colors that 
stay fresh through many washings—and bag labels 
that can be peeled off easily because of the special 
adhesives used. 


No wonder smart buyers everywhere specify MENTE 
DAINTY PRINTS for the best buy in feed bags! 


Write, wire or phone our nearest office for latest quotations today! 


Dept. J 


MENTE & CO., INC. 


Box 1098 
SAVANNAH 


Isaac T. Rhee, Pres. 


Box 690 
. NEW ORLEANS “ 


Box 204 
HOUSTON 


Sales Offices or Representatives in New York, Chicago, Kansas City, St. Louis, 
Minneapolis, Denver, Cincinnati, and other large cities 
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what suggestions they have for win- 
dow displays, home and feed shows, 
demonstrations seeking new custom- 
ers, etc. If you do this week by week 
you'll fill that idea book very.quick- 
ly. Pursue one topic at a time. Then 
you can cover all departments of your 
business. 

2. County and town fairs, shows 
and feed clinics. Attend all these af- 
fairs that you can. Many firms, many 
merchants will display products. 
You'll learn how others display goods, 
how they make display materials, 
what results they have. New display 
ideas often blossom forth first at 
such shows. You should get one or 
two good display ideas at each such 
event you attend. 

3. Farm group meetings. If you 
want to know the temper, problems 
and ambitions of farmers just attend 
some of their group meetings. You'll 
quickly bring yourself up to date on 
many local conditions. You'll know 
what to talk about to farmers when 
they come to your mill and store. 

4. Visit the farmers. I have 
talked with many feed dealers who 
say that through visits to farmers 
they learn a great deal. They not 
only make friends and customers, 
but they also learn how they can be 
of greater service to their custom- 
ers. For anyone who has a direct 
mail bulletin these farm visits can 
build interest when described briefly, 
on paper, giving hints and sugges- 
tions on interesting things discovered 
and ideas which other farmers can 
use to advantage. 


File Magazine Ideas 


5. Trade magazines. Many a deal- 
er reads a trade magazine, discovers 
some ideas he can use, then files 
the magazine and it gets lost. Take 
a pencil and mark those ideas as 
you come across them. Tear out the 
pages and put them into the idea 
book until you have the time to re- 





if You Want More Capacity 
Per Horsepower, Buy the 
FORSTER HAMMER MILL 


FORSTER MANUFACTURING CO. 
Machines for Modern Milling 
1411 8. McLean, Wichita, Kansas 
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Get: Van Camp 
SEA PEP 


Brand 
PRODUCTS 


Improved Con- 
densed Fish Solubles 
Fortified with Fish 
Glandular Hydroly- 
sate...Regular Con- 
densed Fish Solubles 
... Fish Meals... 
Vitamin A and D Oils 


From: J=M 


TRADING CORP. 
111 W. Jackson Blvd. 
Chicago 4, Ill. 
Telephone:WAbash 2-2065 


Also at your service with Genuine 
Imported Moss Peat. Write - Wire - 
Phone - Today! 








cord them briefly. Then they never 
get lost, and you have quick access 
to them. 

6. Meeting other business men. 
Are you a member of a chamber of 
commerce or other civic group, com- 
posed mostly of business men? If so, 
you can learn a great deal through 
discussions. Pick out the most pro- 
gressive retailers. Invite one to lunch 
now and then. Try to direct the 
conversation to specific topics, such 
as advertising, handling credit, dis- 
play practices or employee training. 
You'll be surprised how much you'll 
learn about how the other fellow 
does it right in your town. Follow 
such a luncheon procedure for a year 
or more and you will have a won- 
derful retail education. 

I know one retailer who took a 
chain store executive to dinner in a 
small town. The retailer was dis- 
couraged because he had to spend a 
lot for advertising the first year in 
business to attract attention. The 
chain store man told him that his 
company always spent 5% for ad- 
vertising and sales promotion the 
first year to get new stores estab- 
lished, then cut down the second 
and third year. In a surprisingly large 
number of cases this consistent ad- 
vertising helped the store get on a 
profit basis. 

The retailer was encouraged. While 
he couldn't. spend 5%, he did in- 
crease his appropriation and stuck 
to it. The result was that at the end 
of the year his store was making a 
profit. 

7. Your newspaper publisher. Cul- 
tivate your newspaper publisher and 
his ad men. They live and prosper 
largely because of the ideas they 
get. Newspaper men the nation over 
constantly exchange sales promotion 
and ad building ideas. They may not 
click on all of them, but they de- 
velop the “sales promotion state of 
mind” which is contagious and which 
often comes up with dandy ideas. 
They know the advertising and sell- 
ing problems of many merchants. 
They don’t mind passing on some of 








4 OILs 
Feeding INGREDIENTS 
« Packing House By-Products 


IVAN SCANLAN & CO. 


114 PORTLANDAVE., MINNEAPOLIS1 
MAIN 6421 TWX MP-495 
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this merchandising wisdom to you, if 
you only ask. 

8. Employees. Many a retailer 
passes up an excellent idea source 
which he could tap regularly—em- 
ployee meetings. The first thing to 
do is train your employees thorough- 
ly in your way of doing business. 
Then periodically ask them for their 
suggestions to improve your busi- 
ness, and you'll be surprised how 
they'll cooperate. 

By following the above recom- 
mended idea sources, any dealer can 
very quickly build a file which will 
contain numerous ideas for building 
his business. Try to classify the ideas 
as you put them into the book. Then 
the ideas will be easy to find, when- 
ever you want them. You might even 
record them on looseleaf paper which 
can be bound into the idea book. 

The main thing is to get that idea 
book started. Resolve to record at 
least 50 ideas in a trial period. The 
chances are that by the time you 
have recorded that many you'll be enrie 
so enthusiastic about it that you'll 
continue regularly. 
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Reliance Feed Co. 


1017 Phoenix Bidg., Minneapolis, Minn. 
MA 2418 
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Distributed in Illinois, 
Indiana, Ohio and South- 
ern Wisconsin by 


HALL SALES COMPANY 





xclusive 
Importers 


1 NORWEGIAN 
gull HERRING MEAL 


Includes Fish Solubles 
This high grade Norwegian Herring Meal contains 
all the known and unknown nutritional factors 
naturally present in whole fish. 


2 NORWEGIAN 
HERRING MEAL 


3 SOUTH AFRICAN 
PILCHARD MEAL 


Write, wire or phone for prices and delivery dates 


‘WILBUR-ELLIS COMPANY 


FISHMEAL HEADQUARTERS 


334 California Street, San Francisco 4 


CHICAGO 3 NEW YORK 6 LOS ANGELES 15 
Bankers Building 19 Rector Street 1206 S. Maple Ave 


BUFFALO 3 SEATTLE 4 
955-957 Ellicott Square Building Central Building 
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For More Profits and Customer Satisfaction 


You have a “direct line” to more 
profits and satisfied customers when 
you call on the CRITIC feed selling 
plan 


high quality feeds. Prompt deliveries 
from our ultra-modern mill, person- 
alized dealer service, consistent ad- 
vertising, intelligent and effective 
merchandising helps are only a few 





You are offered complete 


erage by a full line 

76 years of feed 

making experience. 
Ultra-modern feed 
making facilities. 
The CRITIC line 
is complete. 


sales Cov- of the 
profitable, 


advantages 
CRITIC franchise. 


Details on the CRITIC 
merchandising program 
and dealer proposition 
sent on request. 
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ONE CALL BUYS ALL! 


Lincoln 8431 . . . the number that saves 
you time and money. Save by ordering 
your feed all at once. |. S. Joseph's feed 
specialists fill each order with care. Call 
for millfeeds, protein meals, clear flours, 
beet pulp, other specialty feeding items. 
One Call Buys All! Phone Lincoln 8431, 
Today. 


— |. $. JOSEPH CO., INC. 


Flour Exchange Bldg. 
1 Minneapolis, Minnesota 
Lincoln 8431 














Unload Your Bag of Ideas 


Set Up an Idea Center—Increase 
Traffic, Get More Attention 


By Martin Francis 


O you have a number of new 
D ideas in feeding and farming 
which you would like to call 
to the attention of your customers? 
If you have, you may wish to con- 
sider using an “idea center’ which 
will dramatize such suggestions 
Let's suppose that you have one 
new idea displayed at the front of 
the store, one at the center and one 
at the rear. These new ideas will get 


| a certain amount of customer atten- 


tion in these locations, but they will 
not have a powerful, sustaining ef- 
fect upon customers. You can get 


| much more attention by grouping 


Callon CRITIC FEEDS 


these three ideas at one spot, erect- 
ing an archway with a sign saying 
“The Idea Center” and inviting peo- 
ple to step up and have a look 

The sign can be seen from all parts 
of the store. If you can glamorize 
such a display spot with a cardboard 
trim, a semipartitioning effect, lots 
of color and extra lighting you will 
increase the pulling power of the 
spot. 

An area for the display of such 
ideas can have a front entrance and 
also an exit so that interested farm- 
ers can enter one side, walk through 
and leave at the other end. 

What would be some of the ideas 
that could be displayed in your “idea 
center? 

What to Display 

Well, for one thing, trade and 
farm magazines are an excellent 
source of short articles which tell 
about feed and farm ideas. The alert 
merchandiser can use some of these 








ideas. He can post them oh a bulletin 
board, or he can make small cut- 
out sections of some of the practical 
suggestions if space permits. 

Floor plans of good barn and hen- 
house layouts, detailed charts on 
cost records for dairy herds and hen 
flocks—this sort of thing can also 
be posted here. The idea center would 
be an execellent spot, too, to show 
your new farm appliances, one by 
one, and demonstrate the important 
features of them. You can use your 
imagination here, for you can be 
sure that the space used will attract 
attention. 

Another way which you can use 
to make the idea center popular with 
farmers, and also very instructive, is 
to offer any farmer $1, $2 or $5 if he 
will bring in an idea which you think 
is worth glamorizing and exhibiting 
It should be an idea he is using and 
a sign should accompany it, explain- 
ing it in detail. This local contest 
angle should add much to the value 
of your idea center. 

At Farm Shows 
If you exhibit at a farm and home 


show or at the annual county or 
township fair, you can use the idea 


POOPIE Ti 


Pay-U 
BASE MIXING CONCENTRATES 
Net You Bigger Profits 


PAY-U LABORATORIES, Inc. 
QUINCY, ILLINOIS 








We can show you how to save 2'/2 to 


8 dollars per ton of finished feed! 


Regardless of the volume of fin- 
ished feed you produce, a Peter 
Hand Foundation feed consultant 
can show you—right in your own 
plant—how to cut buying, han- 
dling, storage and equipment 
costs to the bone! We have proved 
to every feed manufacturer who 
has asked for our assistance that 
it is possible to save from 24 to 8 
dollars per ton of finished feed! 


PETER HAND 


If you would like to learn—at no 
cost or obligation to yourself— 
how it is possible to make such 
an important saving per ton of 
finished feed—feed in which 
proper potency and exact level of 
fortification is positively guaran- 
teed—fill out the coupon below. An 
experienced feed consultant is 
waiting to prove our claim to 
you—right in your own plant! 


FOUNDATION 


*DIVISION of the PETER HAND BREWERY COMPANY, 
1632 N. Sheffield Ave., Chicago 14, Illinois 


fo--c----- 


r---------- 


‘ 
VITAMIN and | PETER HAND FOUNDATION | 


ANTIBIOTIC PREMIX 
MINERAL BLENDS 
NUTRIENTS 


Gentlemen 


1632 N. Sheffield Ave. Chicago | 4, Iilinois 


Please haye one of your experienced feed consultants call 


at 
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You'll learn how to make your bags 
tag-trouble proof; how to cut cost; 
and how to improve service to make 
your feeds sell faster. 
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251 MAIN STREET BUFFALO 3, N.Y 





center to excellent advantage. At 
such an exhibit, show the ideas which 
have proved most popular at your 


store during the year. In this way | : 
| wish. In this way, too, it is possible | 


they'll get considerable attention 
from farm folks who didn't see them 
before. 

The alert feed dealer can use the 
seasonal appeal very well throughout 
the year in his idea center. In the 
spring of the year you can set up 
an approved baby chick raising proj- 
ect, with all equipment needed, signs 
telling about everything and a bul- 
letin of clippings giving chick raising 
hints. Summer egg laying hints can 
also be highlighted in the idea center 
as can fall egg laying programs, win- 
ter feeding and other projects. Once 
the feed dealer gets to using an idea 
center space, he will find that he 
may wish to enlarge the space to 
accommodate the ideas he will get 

And once the dealer gets farmers 
to contribute their ideas regularly, 
this can prove a feature which will 
also merit pictures and other public- 
ity in local newspapers. The photos 
can be exhibited somewhere in the 
feed store and thus the publicity will 
have a cumulative effect 


Take a Poll 
If you wish, you can have custo- 


mers vote on the best idea submitted 
by a farmer during the year. As you 





EDWARD E. SMITH AND CO. 
47 Years of Dependable 
kerage Service 


402 Glenn Bidg. Atlanta, Ga. 
LD-132 Walnut 8417-8 TWX AT-30 


list. 





| through the 
| have another prospect who has seen 


change displays from week to week 


| or month to month, you can post a 


list of previous ideas so that inter- 


| 


ested people can vote for those they | 


for you to build an excellent mailing 


Of course, in order to secure and 
hold the attention of customers the 
feed dealer will need to keep the idea 
center neat and attractive at all 
times. Also, the displays which are 
put into it should be worthy of at- 
tention. Retain the glamor such a 
center demands, and the public will 
continue to look it over. 

Every feed dealer has new ideas 


which he is constantly trying to put | 


across to the farmers in his area 
Here is an opportunity to get maxi- 
mum attention for such ideas at the 
right time. Farmers are slow to ac- 


cept new ideas, but the quicker you | 
can get them to inspect new ideas, | 


the quicker will be the adoption of 
the ideas. 


Here is a trick to make your idea 
center have more traffic. Without any | 


(yy wae 


big show just place a box of candy | 


at the center of the area near the 


display you are featuring. Put a little | 


sign there which says, “Have a piece 
of candy—on us.” 

Farmers and their wives will soon 
find that open box of candy, and the 
traffic stream will be heavier. For 
every person who takes the trip 
idea center, 


ind has an impression of some new 


you will | 


dea there. The cost is little, but the | 


‘eturns can be great. 
oe 
A. E. STALEY APPOINTMENT 


th 
A 


reville, 
rk. 


FEEDSTUFFS, Sept. 15, 1951-55 


Fostoria, 
Ohio 


Frankfort, 
ind. 


Swift & Company 
"service stations”’ 


for soybean oil meal 


Swift’s Soybean Oil Meal is an ex- 
cellent base for your livestock and 
poultry feed mixes because : 


e It is a good source of high-qual- 


ity protein and other important 
nutrients. 


e It adds palatability to your mixed 


feeds, 


e It helps give the right balance to 


your formulas 








e It is always uniform in color, 
flavor and texture 
e It is quality-controlled by Swift. 





DECATUR, ILL.—Appointment of 
Dr. Edward G. Samsa to the research 
staff of the A. E. Staley Mfg. Co., | 
corn and soybean processor, has been 
announced by L. O. Gill, technical 
director. Dr. Samsa, who recently 
completed a post-doctorate fellow- 
ship at Iowa State College, will work 
as a research chemist in the com- 


* 
pany’s oils and protein laboratory. A S ft & C 
graduate of Feen college, Cleveland, Wi 0 m p a n y 
Ohio, in chemical engineering, he | a 
Soybean Mills 





When buying soybean oil meal, you 
can rely on Swift’s prompt, friendly 
GRA! & SEED MERCHANTS ao 
Si0GE 2 


FOR: WORTH, tEXAD 





has his master’s degree from West- - 
ern Reserve University and his doc- © Cube, &. 
torate from Iowa State College. He @ Des Moines, lowa 
was employed formerly by E. J. Brach @ Fostoria, Ohio 
& Sons and the Armour Research 
Foundation, Chicago 
antenatal 
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UNIONVILLE, MO The Altes 

Feed Store, one of the oldest busi- 
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SOYBEAN 
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prompt, dependable service 


Ryde’s Flaked Dog Food pro- 
vides needed nourishment in bal- 
anced diet form. Supplies vita- 
mins and minerals essential to 
growth and good health — has 
“Appetite-Appeal” for all pets. 


Ready-cooked, Ryde’s Flaked 
Dog Food is convenient to feed. 
Thoroughly and uniformly mixed 
and blended, to the same high 
standards of Ryde’s other spe- 
cialty feeds. 


MPHREYS-GODWIN 


COMPANY 


MANUFACTURERS @ DISTRIBUTORS 


2246 PARK AVE., MEMPHIS, TENN. 
PHONE: 48-2683 TELETYPE: ME 72 
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FUTURES BROKER IN COTTONSEED MEAL * SOYBEAN MEAL 








Since 1898 





56——-FEEDSTUFFS, Sept. 15, 1951 





Questions Can Tell You Where 


to Concentrate Your Sales Punch 


@ What Do You Ask When You Buy? 
@ What Do Prospects Want to Know? 


By Edward Ritter 


HEN the feed dealer buys 
Wes for resale, he needs no 
one to tell him that this is 
a part of his business operation where 
he should exercise judgment. The 
dealer knows he is spending his own 
money, and that what he buys and 
pays for must be worthy of reselling 
in a competitive market at a price 
which will return him a profit. 
Therefore, if he does a good buy- 
ing job, the dealer asks the supplier 





salesman a lot of questions. 


Do you ever stop to think that there 
is a similarity between the frame of 
mind you are in when you buy from 
a manufacturer and that of the farm- 
er when he buys feed from you? Just 
as you are anxious to get as good a 
buy as possible, the farmer is inter- 
ested in getting a good deal. 

Surprisingly enough, the questions 
you ask the salesman will be very 
similar to the questions which the 
farmer will ask you. Therefore, if you 
ask every salesman plenty of ques- 





tions about the feeds he sells, you'll 
have many good answers for your 
customers as they question you. 

What ingredients are in this feed? 
Is the feed well advertised and ac- 
cepted? How does it compare with 
competitive feeds on the market? 
Where are some specific proofs of the 
productivity of the feed at a reason- 
able cost? Why should I buy this feed 
rather than that of a good competi- 
tor? What are the chief features of 
this feed? 

Buying Specifications 

It will pay the dealer to draw up 
a list of specifications for any feed 
or merchandise which he contemplates 
buying. Check off the replies which 
salesmen give on these questions. Of 
course, there may be many additional 
questions you will want to ask a sales- 
man on the spur of the moment. But 
if you have the main check list, it 
will help you save time and cover a 
lot of ground. 

This buying check list will also en- 
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SEND FOR THIS PROVEN SUCCESS PLAN! 


Don’t delay getting the facts on the Blatchford Success Plan for 
Feed Manufacturers. It includes latest information on all the nutri- 
. plus a proven sales and mer- 
chandising program for your feeds. Write today! 


ents and antibiotic fortification . . 


Main Plant and Offices 
WAUKEGAN, ILL 


AD NO. 300) © VITADINE © ACME 


Blatchford’s 
Wavkegon, Illinois 


GENTLEMEN: 


Please hove your loco! representative call on me. 


NAME 


COMPANY 
ADDRESS _ 
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West Coast Division 
Nampa, Idaho 


Midwest Plont 
Des Moines, lowe 








able you to visualize your own reac- 
tions when you become the seller in- 
stead of the buyer. You can then more 
readily appreciate the attitude of the 
customer. 

As you buy from a salesman, im- 
agine sometimes that you are your 
own store’s customer (the farmer) 
and that the salesman is the dealer. 
How good a job are you doing as a 
customer to get the information you 
want from the salesman-dealer? 

How good a job is he doing on sell- 
ing his products to you? Are you buy- 
ing because of your previously worked 
up enthusiasm for the line or because 
of the personal sales work of the 
salesman? These are important ques- 
tions to which you can get answers. 
They can play an important part in 
your own sales program. 

How is the supply salesman answer- 
ing the sales objections which you are 
putting up? Is he meeting the issue 
squarely, giving you the information 
you are seeking to convince yourself? 
Or is he minimizing your objection? 
Is he evading it, or is he trying to 
shout you down, or is he playing up 
other features, hoping you will forget 
that sales objection? 

One or all of these situations you 
may encounter in your dealings with 
salesmen. Are you using any of these 
attitudes in your dealings with 
farmers? 

I know a store clerk who makes a 
higher percentage of sales than any 
other clerk in the organization. One 
significant reason for this high sales 
record is that when confronted with 
a question he can't answer, he’ll say, 
“I don’t know, but I'll try to get the 
information for you.” 

This frankness appeals to many cus- 
tomers. When a person selling some- 
thing poses as a know-it-all, some cus- 
tomers become suspicious. They rea- 
son that no man is that good. And 
there is common sense to this position. 

It is better to acknowledge now 
and then that there is a little gap in 
our sales and merchandise knowledge, 
for this is often more truthful than 
to say we know it all or try to shout 
down the objection. 

In every sales relationship, it is 
wise to center more attention on the 
questions the customer asks than up- 
on the complete sales message you 
have to tell him. The reason for this 
is simply that the questions the pros- 
pect asks show what he is thinking, 
where he needs enlightenment. Many 
of the other facts which the salesman 
has at his disposal may already have 
been accepted by the prospect. 

Your own questions as a buyer of 
feed and other supplies for resale in- 
dicate clearly where you should con- 
centrate your sales fire. Likewise, 
when you resell those feeds, the 
prospect’s questions can tell you just 
where your most effective sales 
punches can be delivered. 
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Skt 70as0nS why 


... Armour feed ingredients help you build better feeds 


Experienced feed manufacturers know the value of including plenty of 
Armour’s natural feed ingredients in all the hog and poultry feeds they sell. 
They know because satisfied customers buy and use more and more of their 
feed. Here are six important reasons why this is so. 


1. High quality proteins— Armour proteins are high quality proteins, 
containing a fine balance of essential amino acids. The fine quality of the 
protein, alone, is enough reason for including Armour feed ingredients in all 
your hog and poultry feeds. 


, 3 Minerals —Armour feed ingredients are rich in minerals—always con- 
tain calcium and phosphorus in the proper proportion and in a readily avail- 
able, non-toxic form. 


3. Vitamins— Armour meat proteins contain Vitamin By in natural form. 
_ They are important sources, too, of other B-complex vitamins, such as Vita- 
min Be (riboflavin) which is necessary for hatchability and good growth. 


4, Palatability —Armour feed ingredients build feeds that are wholesome 
and highly palatable—feeds that are readily eaten and easily digested. 


5. Easy to use—These natural ingredients are easily mixed—easily 
handled—easily stored. And remember, you do not upset the balance of the 
ration when you use natural ingredients. 





6. Results—Hog and Poultry growers know from experience that feeds 
containing plenty of good quality meat proteins will give them good results 
in their feeding operations. Recent research has given us the reasons for these 
good results in terms of amino acids, minerals and vitamins. 


You can add six more good reasons why it is good business for you to use 
Armour feed ingredients— your six best customers. Use at least 10% Armour 
meat proteins in all the hog and poultry feeds you sell. Use Armour Steamed 
Bone Meal to supply any additional calcium and phosphorus needed. More 
business from satisfied customers will be your reward! 


Armour 60% Digester Tankage 
Armour 50% Meat and Bone Scrap 
Armour Steamed Bone Meal 
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Harry A. Bullis Speaks 


Indirect Price 
Controls Werk 


AM convinced that the general 
credit controls have helped to sta- 
bilize prices while leaving the flexibil- 





|ity which is essential to the function- 

ing of our economy. A year ago fac- 
|tories were pressed for production, 
|inventories were high and prices were 
|rising. Today those inventories are 
| going into consumption, and the effect 
jis somewhat deflationary. Undoubted- 
|ly it was a good thing to accumulate 
In supply of consumer goods before 
|starting to produce war goods at a 
high rate. 


The general controls which have 
been established appear to be operat- 
ing very well, and they should be con- 
tinued as long as necessary. These 
general and indirect controls have 
consisted mainly in the withdrawal 
of Federal Reserve support of govern- 
ment bonds at par, and in the moder- 
ate credit restrictions embodied in 
regulations X and W. The effect of 
these controls has been re-inforced 


by heavier taxes and—during the past 





Board of Trade 
Phone: 2-0777 





Importers and Wholesalers 
of .. Canadian Screenings 


SUPERIOR FEED COMPANY 


Members: American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 


four months—by increased savings of 
individuals. I believe these general 
and indirect controls will serve us 
well in the period ahead and will 
make it unnecessary to place much 
reliance on direct wage and price con- 
trols. 

@ An Expanding Economy—Our econ- 
omy is in a sound position. There has 
been a great deal of expansion in 
private industry during the past year, 
and thet expansion has given a sound 
start to our expanded program for mil- 
itary production. We now have a 
broad base of private industrial ex- 


Duluth 2, Minn. 
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DEPENDABILITY OF LIME CREST 
PRODUCTS GUARANTEED BY 
| ULTRA-MODERN LABORATORY 


Lime Crest, Laboratories are completely equipped to 
oye spectrographic analyses. Here are shown two of 
e excitation units and part of the spectrograph. 


A corner of the Chemical Laboratory showing purifica- 


tion by distillation. Water and chemical 


highest purity are required in the determination of 


small quantities of trace minerals. 


LIM 


Lime Crest Trace Mineral Pre-Mixes 
are recognized as a precise means of adding 
manganese, iron, iodine, copper, 
and cobalt to formula feeds. 


Probably the only one of its kind, the Lime Crest 
Research Laboratory is devoted solely to the study 
of mineral elements in animal nutrition. 

Staffed with competent scientists, equipped with 
the most modern facilities, the Laboratory exercises 
a constant quality control over all Lime Crest prod- 
ucts. It is your assurance—our guarantee—that you 
can depend on Lime Crest Trace Mineral pre-mixes. 


reagents of 


ESTONE PRODUCTS 


ed 


Kjedahl equipment for the determination of protein. The 
chemical laboratory is well equipped for making detailed 
analyses of feedstuffs and fcrmula feeds, as well as of mineral 
compounds and mineral mixtures. 





pansion to support the increase in 
production of war goods that will be 
needed during the coming year. The 
strength and power of our U.S. econ- 
omy is illustrated by the fact that 
during the last nine months capital 
formation—goods made today for use 
tomorrow including the building of 
new factories and machinery—has 
been carried on at the astounding 
high rate of $90 billion a year. Ap- 
proximately one third of the total was 
in consumer durable goods, the pro- 
duction of which gives us our present 
civilian strength. Another third was 
in producers’ durable goods, and the 
remaining third consisted of all con- 
struction, plus the increase in inven- 
tories. Measured in this way, our 
gross capital formation has been at 
a rate of approximately 30% of total 
gross national production, which is 
now more than $300 billion a year. 
Capital formation in the U.S., as is 
true for our total steel production, 
now accounts for approximately one 
half of the world’s total. 


@ Significance of Price Trends—The 
rise in price level which accompanied 
this industrial expansion probably has 
not been excessive in view of what 
has been accomplished. However, we 
must not overlook the fact that our 
citizens will have to pay the full price 
of the huge war production program 
in which we are engaged. None of the 
productive effort which goes into mili- 
tary equipment can have a part in 
raising our standard of living. 

During the period from June, 1950, 
to March, 1951, wholesale prices rose 
about 18%, and the cost of living in- 
creased approximately 8%. We shall 
have to accept those price increases 
and consider them as part of the cost 
of rearmament. 

Recently there has been a decline 
in the general level of wholesale 
prices, and in some cases future con- 
tracts in food and textile markets are 
selling at discounts under today’s 
spot prices. Consequently, if a truce 
in Korea is arranged and a peace is 
ultimately concluded, and if Congress 
works out a satisfactory tax bill, 
there is a strong likelihood that the 
pressure of government spending can 
be held down so that prices will not 
rise any further. If this can be done 
it will be a remarkabie achievement 
when we consider the huge increase 
in rearmament expenditure.—Harry 
A. Bullis, chairman of the board of 
General Mills, Inc., in his address at 
the annual meeting of GMI stock- 
holders. 

centaaiieiaiiibints 

MORE MACHINERY NEEDED 

A study of farm machinery require- 
ments by the U.S. Department of 
Agriculture indicates farmers need 
15% more new farm machinery now 
than they got in 1949 
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Investigate today. Write to Dept. F. 


WHITMOYER LABORATORIES, inc. 
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Capacity 1 to 3 Tons of freshly cut 
alfalfa per hour 
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Full-pack bales in popular sizes 


Profitable ces and prompt shipment 
everywhere in the U. 8. 


Write or wire for particulars on Bruco, 
European and Canadian Peat Moss 


BRUCO Peat Moss Corp. 
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Tie in with the big 


MASTER) 


program 


AND YOU! 


Hicu PRODUCTION for your feeders . . . high sales 

for you! That's the Master Mix project for the fall laying season. 

Here's a timely EGG MASH promotion that will bring you new business. Tie 
in with it early! Everything is ready... posters on Your Brand Egg Mash 
and Egglac Pellets, attention-getting cut-outs, newspaper mats for local adver- 
tising, direct mail letters mailed to your list, egg record cards to supply your 
feeders, and management manuals which will show them how to get more 
eggs. When you help a feeder, you help yourself, by making a friend and a 
steady customer. This program is geared for that kind of action! It will put 
Master Mix dealers in touch with new feeders and make better customers of 
present ones. If you are not already a Master Mix dealer but would like to 
develop your business with Master Mix Feeds and this sales-building cam- 


paign, mail us the coupon below. 


McMILLEN FEED MILLS 


McMILLEN FEED MILLS @ Fort Wayne, Indiana 
Gentlemen: Please tell us more about the sales building opportunities with o Master 
Mix Dealership sereiet 


NAME_ i 
ADDRESS 
CITY 
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Modern Ways of Feeding the Dairy Calf 


9 tee ee eee 


HILE I am going to discuss 
feeding the dairy calf, I can- 
not start this discussion 


without first mentioning the impor- 
tance of care and management of the 
calf. The value of good feeds may be 
dissipated by poor care and unsani- 
tary conditions surrounding the calf, 
especially during its early life. 
During my close contact with dairy 
herds over about 20 years, I have had 
the opportunity to note the difference 
in men in their ability to raise calves 
successfully. Our beSt herd managers 
recognize this human element and 
make every effort to assign the job 
in the calf barn to a man or woman 





By George M. Werner 


A FEEDSTUFFS 


FEATURE 


suited to the work. However, inas- 
much as my subject is feeding the 
dairy calf, we will leave this matter 
of management without further dis- 
cussion. 

It has been said many times that 
raising the dairy calf starts with 








proper feeding and care of the preg- 
nant cow. It is known that the calf 
may get a poor start in life or actu- 
ally be born dead because of serious 
deficiencies in the ration of the preg- 
nant cow. While still-births due to 
such deficiencies are probably not too 
common under our conditions, weak 
calves at birth are not too uncommon 
to pass over without some comment. 

The ration of the pregnant cow 
should contain sufficient nutrients to 
take care of all the needs of the cow 
and the developing fetus. The re- 
quirements are greatest during the 
last two or three months of preg- 
nancy when the fetus makes its 
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VIT-AD-750—300 International Chick units Vitamin D; 750 
U.S.P. units Vitamin A” per gram; in edible soybean meal. 


VIT-AD-1500—300 International Chick units VitaminJD, 1500 
U.S.P. units Vitamin A!per*gram; in edible soybean meal. 


VIT-AD-2250—300 International Chick units Vitamin D; 2250 
U.S.P. units Vitamin A per gram, in edible soybean meal. 


VIT-AY-8000 U.S.P. units Vitamin A per gram; in edible 


soybean meal. 


VIT-D-300—Stabilized Vitamin D in soybean oi] meal; guar- 
anteed 300 International Chick units of Vitemin D per gram. 


VIT-D-1500—Stabilized Vitamin Din corm meal; guaranteed 


1500 International Chick units of, Vitamin D per gram. 


SILMO CHEMICAL CORPORATION 
Vitamin Oils and Dry Products — Processors since 1921 


MAIN OFFICE AND LABORATORY 


VINELAND, WN. J. 


greatest development. The require- 
ments shown in Table 1 bring out this 
point. 

Fortunately liberal feeding of high 
quality legume roughage, either as 
pasture, hay or grass silage will sup- 
ply the nutrients the cow needs at 
this time with the exception of 
T.D.N. and possibly phosphorus. 

Twenty pounds of leafy alfalfa 
hay, for instance, will supply 2 Ib. 

tible protein, more than needed; 
10 Ib. T.D.N., short 4 Ib.; 135 gm. 
calcium, much more than needed; 18- 
19 gm. phosphorus, which is ade- 
quate, and 100 to 350 or more mgs. 





EDITOR’S NOTE: The author of 
the accompanying article is a mem- 
ber of the dairy husbandry department 
staff at the University of Wisconsin, 
Madison. Mr. Werner notes that rais- 
ing the dairy calf starts with proper 
feeding and care of the pregnant cow, 
and then he goes into a discussion of a 
dairy calf feeding program. He also 
discusses research on antibiotics for 
calves. The article is the text of a 
talk by Mr. Werner at the Nutrition 
School for Feed Men at the Univer- 
sity of Wisconsin. 





of carotene, which again is adequate. 

Even with good roughage, unless 
rather large amounts are eaten, the 
T.D.N. requirements will not be ade- 
quately met. Additional T.D.N. can 
be supplied with farm grains. 

If roughages fed are poor quality, 
we have a different story. The 
amount of ali nutrients may be below 
requirements for the last 6 to 12 
weeks of pregnancy. 

Perhaps you are wondering when 
I am going to get down to specific 
calf feeding programs. I consider this 
preliminary discussion a definite part 
of a good calf program. The feed re- 
ceived by the pregnant cow may not 
only influence the development of the 
calf in utero and affect its vigor at 
birth; it also determines the quality 
of the milk—especially the colostrum 
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Molasses Feed Pre-Mixor 


Portable—jite all mixers 


Hondies Bulky Feeds * No 
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PRODUCTS 


Distributed in Southern 
Missouri, Arkansas, Okla- 
homa and Texas by 








and Pregnancy (last 6 to 12 weeks) 





1,000 lb. cow—maintenance only 
1,000 Ib. cow—maintenance plus developing 
fetus—iast 6-12 weeks of pregnancy 


Dig Phos- Caro 
protein T.D.N. 
Ib. Ib. gm gm. még 
0.60 8.0 10 10 60 


Calcium phorus tene 


14.0 22 17 90 


over nearly 


ix 1&4 x twice l1&x 1% 


Table 2—Milk Feeding Schedule for Raising Calves by the Limited Whole Milk Pian 


Pounds of Milk to 


Age of calf 
i to 3 days 
3 to 7 days 
2nd week . 
Srd week 
4th week .. 
week . 
week . 
week .. 
week . 
week ... 
week 


Feed Daily 

Holsteins and Guernseys, Jerseys 
Brown Swiss and Ayrshires 

Suckles cow Suckles cow 

9 to 10 Ib 4 to 8 lb 

to 12 Ib § to 8 Ib 


o milk after 
Sth week if 


eating grain well 


No milk after 
10th week if 
eating grain well 





which is fed to the calf after birth— 
at least so far as its vitamin A po- 
tency is concerned. 

Raising calves where plenty of 
whole milk or separator skimmilk is 
available for feeding is not a serious 
problem. With separator skimmilk 
fed up to a limit of 15 Ib. daily along 
with good legume hay and corn as the 
only concentrate, gains of 1% Ib. a 
day for Holstein calves from birth to 
6 months of age are common. Where 
oats, bran and linseed are fed, gains 
of 2 lb. a day are common with Hol- 
stein calves. Similar gains are the 
rule where whole milk is fed liberally 
with good roughages and farm grains. 
Under these systems of feeding there 
is no need for fancy calf mixtures. 

However, farm skimmilk is a thing 
of the past in almost all areas of Wis- 
consin, and with good prices for milk 
there is more and more a trend to- 
ward limiting whole milk to the ir- 
reducible minimum. With some dairy- 
men this limiting of milk has become 
almost a fetish. They feel that feed- 
ing whole milk to a calf beyond a 
couple of weeks of age is a crime. As 
I have had an opportunity to follow 
some of these no-milk programs right 
on our farms, I am inclined to be- 
lieve that we are some times going 
too far in trying to save milk by with- 


holding it from the calves. However, I , 


am definitely in favor of a program of 
calf feeding that enables the dairy- 
man to grow good calves at the low- 
est possible cost. 

There has been a great deal of re- 
search on raising calves with a mini- 
mum of milk (300 to 400 Ib.) and 
good methods have been developed. 
With this method an average of about 
300 to 350 lb. of salable milk is fed. 
For best results certain practices 
should be followed to make the best 
possible use of this milk. 

First, the calf should receive a 
good feed of colostrum shortly after 
birth and its mother’s milk until the 
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milk is saleable—about three days 

Second, milk should be fed approxi- 
mately according to the schedule in 
Table 2. 


Third, the calf should be started on | 


a good calf “starter” when it is about 
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VITAMIN Br, 
SUPPLEMENT 


ANTIBIOTIC FEED 


U.S.1. Antibiotic Feed Supplement — an effective antibiotic 
feed product i guaranteed amounts of bacitracin. 
This new antibiotic has been found very effective in feeding 
tests by various universities. 

U.S.1. Vitamin B., and Antibiotic Feed Supplement — This 
combination has been designed to meet the formula 
needs of the majority of feed manufacturers. It contains 
guaranteed amounts of vitamin B:» and bacitracin. 

For further information contect your nearest U.S./. office or write te 


Special Products Division, Dept. FS, U.S. Industrial Chemicals Co 
National Distill Products Corporation, 60 East 42nd 





Street, New York 17, N. Y. 


STRIAL CHEMICALS CO. 
Division of National Distillers Products Corporation 
sh Gadinaiamenttaietat 17, N. Y. 
Branches in all principal cities 
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a week old. The calf should be en- 
couraged to eat this by placing some 
in the pail after the milk has been 
drunk, or by rubbing some on the 
calf's muzzle. It is important to get 
the calf eating the “starter” as early 
as possible. 

Fairly good gains have been se- 
cured when a mixture containing no 
animal protein was fed. However, for 
best results the starter should contain 
18 to 20% protein, and some of this 
should be from animal source. Non- 
fat dry milk, dry buttermilk or whey, 
blood flour and others have been used 
successfully 





For safety sake the “starter” 
should contain trace minerals and 
some source of vitamin D. Irradiated 
yeast at the rate of % to 1 Ib. a ton 
of feed will insure enough vitamin D. 
Minerals may be added, but when le- 
gume hay is fed and the “starter” 
contains wheat bran and other con- 
centrates, these will be adequately 
supplied with the exception of com- 
mon salt and possibly some of the 
trace minerals. 

This “‘starter’”’ should be fed ad lib- 
itum up to 4 or 5 Ib. a day as the 
calf increases its consumption. The 
following is given as one which em- 
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bodies the above principles and which 
has done a good job in the field. 
' ellow corn 
jround oata 
Wheat bran 
ved oll meal 
vean oil meal 100 Ib 
skim milk or buttermilk 100 Ib 
ace mineralized salt 10 1h 
Irradiated yeast % Ib 


200 Ib 
300 Ib 
100 Ib 
100 Ib 


There are many good commercial 
“starters” on the market which will 
give good results when used properly. 
Some contain yeast to supply vitamins 
of the “B” group. Dehydrated alfalfa 
or alfalfa leaf meal is sometimes in- 
cluded as a source of carotene. 

Fourth, calves should be encour- 
aged to eat good quality hay at an 
early age. When they are a week old, 
a few wisps of bright, clean hay 
should be offered them. The good calf 
feeder feeds hay frequently in small 
amounts. Hay that is not eaten is 
removed at least once daily, prefer- 
ably twice, and fresh hay fed. Calves 
being curious animals, will eat hay 
at an earlier age and eat more of it 
if it is fed this way. 

Calves should be fed the “starter” 





Pratts TRATES make any feed nearly perfect by 


supplying essential ingredients which are lacking, and 
by building to full strength those which are deficient 


Ben Franklin once wrote— “For want of 
a nail the shoe is lost; for want of a shoe 


the horse is lost,”’ etc. 


That wisdom might well be applied to 
feed inixing. For want of a single mineral 
or essential vitamin, the nutritive value 
of an entire bag of feed may be limited. 

But, not when you use Pratts Poultry- 
Trate, Hog-Trate and Broiler-Trate— 
those amazing new concentrates devel- 


oped in Pratts Laboratory. 


With Trates, you continue to buy 
bulk feedstuffs from the most economi- 
cal source. BUT HERE’S THE DIFFERENCE: 
Pratts Trates take into account the 
minerals and vitamins which are already 
supplying 
only those which are lacking, such as 
antibiotics; building up those which are 


PROFITS ARE A-WASTING ... ASK FOR FURTHER INFORMATION 


in your bulk feedstuffs . . . 


bag of feed every time . . 


deficient ...so that you may produce 
perfectly balanced feeds, without waste 
or deficiency of a single nutrient. 

This perfect dovetailing of Trates and 
bulk feeds means a nutritionally better 
, and often at 
lower cost. It means that you eliminate 
costly buying, storage.and mixing head- 
aches of many small-quantity ingredients. 


USE PRATTS RESEARCH FACILITIES 


Pratts Laboratory will check your for- 
mulas without cost, so that your feeds, 
made with PouLTRY-TRATE, HoG-TRATE 
and BROILER-TRATE will measure up to 
any feed on the market . . . and yet give 
you more profit. We will also supply 
attractive advertising, tags and sales- 
helps to round out your program. 


BROILER GROWERS! 
Get faster growth . . . quicker 
profits...with BROILER-TRATE 


Broiler-Trate is a vitamin-trace 
mineral concentrate especially 
prepared to enable you to mix 
specialized high energy broiler 
feeds. Every tested factor known 
to stimulate growth has been built 
into Pratts Broiler-Trate. 
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BROILER-TRATE 


The Practical Feedman's 


Vitamin-Mineral Concentrates 


FROM PRATT FOOD CO., 130 WALNUT ST., PHILADELPHIA 6, PA. 





until they are 4 to 6 months old, when 
they may be shifted to any good con- 
centrate mixture containing 14-15% 
protein if the hay is good quality, and 
16-18% if it is only fair. At this age 
the calf can get along well without 
the animal protein. Calves raised by 
this method have made above normal 
daily gains from birth to 6 months of 
age. 

With this system, as with any 
other, good judgment must be used by 
the feeder. Calves that eat the “start- 
er” in relatively large amounts at an 
early age will do with less milk than 
those that are slow to-~eat concen- 
trates. The feeder should be guided in 
feeding milk by the way the calf con- 
sumes concentrates and hay. It should 
be remembered, however, that if milk 
is fed heavily, less concentrates will 
be consumed. The milk feeding sched- 
ule already presented takes this fact 
into consideration 

To satisfy the desire of dairymen 
to reduce milk feeding even below the 
300 to 400 Ib. level, feed companies 
have brought out various milk re- 
placements. These usually contain a 
high percentage of milk products such 
as dry skim milk or buttermilk or dry 
whey. They are often fortified with 
minerals and vitamins. This product 
is designed to be mixed with water 
and to replace milk when the calf is 
about 3 to 4 weeks of age. Some of 
these formulae have given very sat- 
isfactory results. In feeding trials we 
have been able to grow calves about 
as well with reconstituted skimmilk 
as with fresh separator skimmilk 
when calves were shifted from whole 
milk at about 3 weeks of age. Cor- 
nell, arnong other stations, has done 
rather extensive work in formulating 
these milk replacements and com- 
paring the various fo~mulae with 
standard limited whole milk methods 
of raising calves 

One of the very real problems has 
been to hold down the incidence of 
scours on these miJk replacements 
Banana meal and apple pomace 
among other things have been used 
to help correct this condition 

As the percentage of dry whey was 
increased from 20 to 60%, the inci- 
dence of scours went up. A commer- 
cial product high in whey did not, 
however, seem to cause the high in- 
cidence of scours. Here is a list of 





Aa) 
a = 


MOLASSES 





VITAMIN Dg and D; 


All forms for convenient 
addition to your 
formulas 
BASIC PRODUCERS — 


FX’ CHARLES BOWMAN 
BOWMAN & COMPANY 


PRODUCTS 999 Esst 42nd St, New York 17, W. ¥. 
110 North Franklia St, Chicage 6, Mi. 
REPRESENTATIVES — 
Grandone, Inc, Needham, Mass. 
Midland Western, inc, Tenney Bidz, Madison, Wis. 











COLUMBIA 

SOFT PHOSPHATE 
U. S. Dept. of Agriculture tests* 
indicate this phosphote is 69% as 
available as bone meal . . . yet it 
costs (per percent of phosphorus) con- 
siderably less than one-half as much, 
Journ. of A.O.A.C., Feb. 1945. 
«x Write for information and prices 


PHOSPHATE CO. 


1007 Washington Ave. 
St, touts 1, Mo. 





ingredients that have been tried out 
in various combinations. Not all the 
formulae contained all ingredients 


ory skim milk Dextrose 
‘ry whey Oat flour 
round beet pulp Blood flour 


‘8 ¥° meal Dried brewers’ yeast 
h fat soya flour Irradiated yeast 
pomace 


i vitamin A 
seed oi] meal 


‘ Trace minerals 
istillers’ dried Dicalcium phosphate 
solubles 


This list gives you some ideas of 
feeds and supplements that are be- 
ing used in these milk replacement 
meals in an effort to secure a substi- 
tute for a part of the whole milk 
normally fed to calves. 

This method is more work than 
feeding the extra whole milk and calf 
“starters.”’ For anyone who wishes to 
limit whole milk to a minimum, and is 
willing to follow through in a proper 
manner, this method is a satisfactory 
one. Where dry whey is used to re- 
place dry skim or buttermilk, addi- 
tional protein should be provided as 
the dry whey contains less than half 
as much digestible protein as dry 
skimmilk or dry buttermilk. 

Dried distillers’ grain solubles have 
been used to replace milk by-prod- 
ucts, and also brewers’ yeast, in calf 
“starters,” with good results. Reports 
from Kentucky and Cornell have 
shown that they can rather effective- 
ly replace part or all of the milk by- 
products. 

In trials reported by Slack and 
Turk of Cornell 27.65 lb. dried dis- 
tillers’ corn solubles fed as a gruel 
replaced one half of the 370 lb. milk 
(185 lb.) allowed the other lots. The 
calves averaged 1.36 Ib. daily gain to 
4 months of age as compared with 
1.41 lb. for the other lots. Where the 
solubles were used to replace the dry 
skimmilk and brewers’ yeast in the 
regular Cornell “starter,” they found 
a saving in.cost of the “starter” of ap- 
proximately $12 ton. Calves in the 
four lots ate from 270 to 288 Ib. of 
the “starter’’ over the four months’ 
trial. They were limited to 4 Ib 
a day maximum. 


Stabilizec 


Antibiotics for Calves 

With the value that antibiotics 
have shown to have in feeding other 
classes of livestock, naturally there 
has been interest in what they would 
do when fed to calves. It has been 
reasoned that antibiotics, if they have 
value for ruminants, might be most 
valuable for the young calf before the 
rumen became highly active. 

In trials that have been reported, 
both antibiotic feed supplement con- 
taining aureomycin, and crystalline 
aureomycin hydrochloride were fed 
In other trials a terramycin supple- 
ment and pure crystalline terramycin 
hydrochloride were used 

In trials reported by Loosli and co- 
workers of Cornell, the antibiotic 
supplement (Lederle) was added to 
milk replacements at the rate of 2% 





Rode Feed Service 
522 Grain Exchange Building 
Milwaukee 2, Wis. 
BROKERS 
All Feed Ingredients 
PHONE - WIRE - TELETYPE 


Perfection DOG FOODS 


The Perfection Balanced Diet 


VITAMINS — Tinse-tested tor mare than 40 

MINERALS years. Dealer Franchice 

ranrems available in seme locatities 
Write Bex 22 











Satan inlet teh toe, ine 


BE SURE Your Rentetduihy | 
SWEET - COLASS | 


with faster digesting sheet 
to boost production. 
« 


write or phone for franchise 
and prices 


SWEETALL MFG. CO. 








Dept. 500 
Williamstown, New York 


Table 3—Antibiotics for Calves 
Anti Co 
Average data for biotics 
No. of calves studied 40 
No. of death losses 0 
Average daily gain, tb 
Birth to 8 weeks 
8 to 16 weeks** 
Incidence of scours to 
S weeks, days 
Total feed intake to 
8 weeks, Ib 
Hay 
Concentrates 
Feed, 1060-Ib. gain, It 
Total air-dry feed 
T.D.N 


**Data for 12 pairs o 


or was stirred into the milk and fed 
to 8 weeks of age. For 39 pairs of 
calves studied, the average daily gain 
during the 8-week period was 1.16 Ib 
for those fed the supplement and .95 
Ib. for the controls. 
gains was significant. (See Table 3.) 

Summary of this work: 

1. Reduced incidence and 
of scours. 

2. Increased the 
weight 8 to 10% 


severity 


rate of gain 


3. Apparently increased the appe- | 


tite for concentrates. 
4. Caused a slight decrease in feed 
requirements per unit of gain. 
The greatest value from the stand- 
point of increased growth seemed to 
be during the first 8 weeks. 


The difference in | 
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TWO-THREAD, CHAIN STITCH 
PORTABLE SEWING MACHINE 


closing machine that sewe 


* Minneapolis P 


ama multi 


bag 


Here is an ideal portable electric 


thread orta 


the standard two chain stitch rh 


Model His‘ 


Sews over 


ble will handle all bags, cloth, paper 
bag gather and ther pediments 


Minneapotis hea tut achines 


wrinkles 
ae the 


wall 


with the 


Two Models — 
SUSPENSION and PEDESTAL 


a abe 


eckly and easily move iinum 


arings AC 110-¥V 


Either model qu 


housing, Ojlite be electric moto om plete 


unit weighs leas thar pounds. Prompt delivery 





Write for complete information 


MINNEAPOLIS SEWING MACHINE CO. 


4865 OSSKO ROAD MINNEAPOLIS It, MINN 
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AMERICAN ELEVATOR & GRAIN DIVISION 


Russell-Miller Milling Co. 
P.O. Box 157, Buffalo, N. ¥., Phone WAshington 0920-21-22, Teletype BU 650 


"SHIPPERS CARLOAD LOTS—CHOICE WHEAT, CORN, OATS, BARL 


TERMINAL ELEVATORS AT 


EY 


BUFFALO — DULUTH — MINNEAPOLIS — ST. JOSEPH 
New York Minnesota Minnesota Misseuri 





THE SIGN OF A 
HEALTHY FLOCK 


Health and profits go hand in hand, and successful feed deal- 


ers know that the healthier their customers’ flocks, the better 


SOLUBLES 


their feed business. That's why more and more teed dealers 


are finding that it pays to balance poultry rations with Sea- - 

gram Solubles, because Seagram Solubles supply 

portant B-Vitamins, proteins and minerals so important in 

bringing flocks to market finish in the shortest period of time. 
Investigate today, the profit advantages gained 
when Seagram Solubles are used to balance 
poultry rations. 


JOSEPH E. SEAGRAM & SONS, 


GRAIN PRODUCTS DIVISION ©» BOX 240, LOUISVILLE |, KY 


Seagram 


@ 30%, Protein 
@ 6°, Minerals 
@5%, Fats 

© Proved-vaiue 


the im- 


growth factors 
®@ B-complex vitamins 
© 85%, T.D.N. 


INC. 








\ 


zaavce” SOLUBLES 
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Greater grist output with less power 
consumed! That's the daily experience 
of Schutte Hammer mill operators. That's 
the profit-making, cost-saving reason so 
many are converting to Schutte. 

How is this possible? One of the an- 
swers is the fan. By the very nature of 
its design it assures maximum tonnage 
at minimum use of power. Another is 
the screen, with its high percentage of 
open area that produces a heavier flow 
of grist. And still another is the patented, 
adjustable hammer, which by reason of 
its 10 working surfaces makes “down- 
time” negligible. 

For feed or flour, for soybean, meat 
scraps or alfalfa, Schutte is the hammer 
mill for you. Complete design data in 
Catalog No. 36. Write. 


SCHUTTE PULVERIZER CO. 


27 CLYDE AVE. 











BUFFALO 15, N.Y. 








SEPARATORS 
do the tough jobs 


In the Bauer No. 208-2 series 
of Specific Gravity Separa- 
tors, dry materials are 
cleaned and classified by a 
combination of mechanical 
impul air flotati and 





aspiration. 


Model 208-2AA (illus.) is used for cleaning shelled 
Model 


peanuts, shelled corn, coffee, and seeds. ¢ 


EQUIPMENT 
® 


Attrition 
end 
Hammer Mills 


Crushers 
Crusher-Feeders 


Breakers 


208-2B cleans whole peanuts; also cleans and classifies ° 


grains, nuts, seeds, etc. © Model 208-2C is used for 
processing light-weight materials such as puffed and 
flaked breakfast foods, hulls, industrial products. ¢ 
Model 208-2F separates meats of cracked nuts from 
¢ Other standard and special models e 


shells and debris 
are designed for definite purposes. 


Bulletin F-16 gives detailed information and explains 
Ask for a copy now 


our laboratory testing service 
while you have the subject in mind. 


THE BAUER BROS. co. Established 1878 


1704 Sheridan Ave. * Springfield. Ohio 


Mechanical 
Pneumatic 
Gravity 
Seporators 


Magnetic 


Separators 
Hullers, Cleaners 


Shokers, Aspirators, 
Exhoust Fans 

















FEED GRAINS for the FEED TRADE 
MULLIN & DILLON COMPANY 





Main Office 





MINNEAPOLIS, MINNESOTA 











Table 4—Antibiotics for Calves 


r~Average daily gains—, 


Jerseys Holsteins 


p and ration 

Ib lb 

1 Basal 0.99 1.40 
+ Aureo. Sup 1.21 1.69 
Aureo 1.28 1.61 


Basal 
Basa! + Crys 


Av. incidence 
Average Ib. of of scours 
starter consumed For After 
per Ib. gain 16 30 days 
Jerseys Holsteins wks. (wean'g) 
Ib b da da 


Group 
32 2.5 2.0 
07 2.0 ’ 0.6 
16 9 0 


2.47 ’ 
2.64 I 
44 


2 





to 16 weeks gains were almost identi- | 
| of terramycin were fed by capsule 
Davis of Louisiana | 


cal. 

Rusoff and 
State used aureomycin feeding sup- 
plement with calf “starters” contain- 
ing no animal protein. Two percent 


aureomycin feeding supplement (2.5 | 
gm. aureomycin per pound of supple- | 


ment) was added to the “starter” for 
one group. Calves were weaned from 


milk at 30 days and fed the “starter” | 


ad libitum, starting at 7 days of age. 
Another group was fed 75-150 mg 


of crystalline aureomycin daily by | 


capsule. This was started at 14 days 
of age. (See Table 4.) 
Starter used 
tonseed oil meal 
oil meal 
orn meal 
tolled oats 
eat bran 
yntained 
19.45% Dig. Prot 
72.02% T.D.N 
52% Crude fiber 
Up to 90 days the Jerseys showed 
approximately 25% greater gain than 
the controls and the Holsteins 15% 
greater. The supplementation ap- 
peared to lower the incidence of 
scours. 


Other work has been reported for | 


aureomycin supplementation of calf 
rations. In general there is quite gen- 
eral agreement that it does stimulate 
rate of gains and that there is some- 
what greater feed efficiencies and 


some reduction in the incidence of | 


scours. 
A very limited amount of work has 


been reported for terramycin supple- | 
ment (University of Arkansas). The | 
contained 5 gm. of | 
| laying flocks, the University of Illi- 


supplement 
crystalline terramycin per pound. 
Calves were started at 3 days of age 





and fed to 8 weeks. Fifteen to 30 mg. 


daily for each 100 lb. body weight to 
another group. 

While both groups had several 
cases of scours of 2 to 3 days’ dura- 
tion, observations indicate that the 
feces of the terramycin group were 
firmer. 

There is still much work to be done 
before all the answers are in on anti- 
biotic feeding for young calves or old- 
er ruminants. Several questions might 
be raised. What effects will different 
methods of feeding have? If the anti- 
biotic is fed so that it by-passes the 
rumen, will the effect be different 
than if it reaches the rumen? Most 
effective amounts for calves need to 
be worked out. The question as to 
what age it may be fed effectively 
has not been answered by research to 
date, 

Thus far trials on steers and lambs 
in work done at Oklahoma and Texas 
respectively have shown unfavorable 
results from the antibiotics used 
With steers the feeding of .2 gm. a 
day of aureomycin decreased the ap- 
parent digestibility of dry matter and 
crude fiber as much as 15% and 50%, 
respectively. Heavier feeding pro- 
duced anorexia and diarrhea. Aureo- 
mycin, streptomycin, and penicillin 
when added to basal rations for sheep, 


| produced poor results both from the 


standpoint of gains and appetite. 
Eee 
PREVENTING CANNIBALISM 
Plenty of room and a constant sup- 
ply of feed and water are two things 
that will help prevent cannibalism in 


nois states. 





Buttermilk Bill says... 
for Steady Customers 
and larger profits, sell 
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Plus more 
Supreme 
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Proteins 
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Supreme Brand 
Condensed BUTTERMILK 
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milk 


butter¢ 


® Nothing has been removed except the water, nothing has been © 
added. Contains no skim milk, whey or preservatives. Packed in 


the famous yellow barrel. 


WRITE « 


WIRE « 


PHONE 


Hersert K:CLorine 


Bulletin Building, Philadelphia 7, Pa. 


Rittenhouse 6-9885 


Locust 7-2040 
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Out of the storehouse of the Sea comes... 


MENHADEN 
FISH MEAL 


QUALITY 
PROTEINS 





ESSENTIAL 
VITAMINS 


IMPORTANT 
MINERALS 


Nature’s All-In-One Ingredient 


Uniform Quality, Analysis and Packing 


1 HIGH QUALITY PROTEIN 


Rich in the Amino Acids most likely to be 
deficient in common rations. 


2 NATURAL SOURCE OF ESSENTIAL VITAMINS 
A good source of Vitamin B12. 


An excellent source of unidentified factors 
considered to be of practical importance. 
A very good source of B-Complex Vitamins in general. 


3 IMPORTANT MINERALS FROM THE SEA 


An excellent source of Calcium and Phosphorus. 
A good source of Trace Minerals. 


produced by REEDVILLE OIL & GUANO CO. 


Reedville, Va. 


.WALLACE MENHADEN PRODUCTS, INC. 


Morehead City, N. C. 
also factories at Lake Charles, La. and Empire, La. 


aie: osents H. J. BAKER & BRO. 


Maryland Trust Bidg., Baltimore 2, Md. 
Chicago 4, lll., Tampa 1, Fle., Savannah, Ga. 
Home Office: 600 Fifth Ave., New York 20, N. Y. 
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Extra Services 





(Continued from pag 16) 

Everyone could drive his own car, 
bring whom he likes, and at noon 
you could have a big outdoor picnic 
in some farmer’s grove. 

By means of such tours you would 
find that many of those in your mo- 
toreade would buy eggs, sausage, 
honey, canned goods, vegetables and 
other items from the farmers along 
the route. They would also have a 
better appreciation of the countryside 
and its charms, the modern dairy 
herd, the well cared for farm flock, 





etc. Farmers would be glad to co- 
operate, I am sure. 

If you tie in such a tour with all 
the historical spots in your area, and 
perhaps take some motion pictures of 
the interesting spots of the tour, in- 
cluding some farm pictures, you can 
use the movies for an interesting 
showing or two during the winter 
at your mill, or at some civic or 
women’s club, or even at farm gath- 
erings. 

You need not charge anything for 
such a tour, but everyone would, of 
course, bring his own car or join with 
friends for the ride. 

There is no doubt but what your 
local newspaper editor would give 
considerable attention to such tours, 


Van Dusen Harrington Co. 


for Barley, Oats, Corn 


BUSINESS FOUNDED 1852 


MINNEAPOLIS 


and this would further publicize the 
activity and your part in it. 

More than any other place in your 
town your feed store should and can 
be a farmers’ gathering spot and in- 
formation and exchange bureau. If 
these features are played up, then 
you'll find more traffic coming into 
your store. From that point on your 
displays and salesmanship should do 
the rest 

I believe that every feed store 
should have a magazine corner where 
most of the good farm magazines are 
neatly displayed, as well as agricul- 
tural bulletins. Then when farmers 
or their wives are waiting in the 
store they can sit here and look at 
these magazines to pass the time and 
learn new agricultural facts. Such a 
service will cost very little and be 
appreciated. 

Consider these and other similar 
ideas. They will add more traffic-pull 
to your store and build good will. 

ae SPL 
CARGILL BUILDS GRAIN 

ELEVATOR IN DELAWARE 

MINNEAPOLIS — Construction of 
a new grain elevator at Seaford, Del., 
on the Nantikoke River has been an- 
nounced by Cargill, Inc. Cargill plans 
to have this new facility in operation 
by Oct. 15, 1951. 








Foremost feeders who have used SurerSo. have 


It is the richest matural source of B vitamins— 


During the past few years Cargill 
has added substantially to its facili- 
ties in the East and Southeast. 

The elevator at Seaford will dis- 
tribute water-borne corn by truck 
to feed manufacturers in. the sur- 
rounding area, and will also provide 
a market for the soybeans that are 
raised in the area. 

The plant will have facilities for 
loading and unloading boats and 
trucks as well as rail cars. 

W. B. Saunders, manager of Car- 
gill’s Baltimore office, will direct and 
supervise the activities of the new 
Seaford elevator. 


USDA LISTS COMMODITIES 
AVAILABLE IN SEPTEMBER 


WASHINGTON—The U.S. Depart- 
ment of Agriculture has announced 
the approximate quantities and prices 
of Commodity Credit Corp. commodi- 
ty holdings available for domestic 
sale during September. 

Among the commodities available 
are wheat, oats, corn, barley and 
flaxseed. 

Five million bushels of wheat are 
available, only when premium wheat 
is required or where emergency situ- 
ations exist. Examples of minimum 
prices include: Kansas City, No. 1 
HW, ex rail or barge, $2.61 bu.; Min- 
neapolis, No. 1 DNS, ex rail or barge, 
$2.63. 

Also available are 50 million bush- 
els of corn, 19.8 million bushels of 
barley, 7.6 million bushels of oats 
and 2 million bushels of flaxseed. 

No grains were included in the 
September list of surplus commodi- 
ties available to commercial exporters. 





MIDWEST BURLAP SETS 
DATES FOR OPEN HOUSE 


MINNEAPOLIS—Midwest Burlap 
& Bag Co., which recently opened a 
new plant in Minneapolis at 1716 No. 
Ist St., will hold an open house for 
the feed industry Sept. 17-18. The 
affair is planned to coincide with the 
University of Minnesota animal nu- 
trition short course to be held at 
University Farm, St. Paul 

On hand to show feed men the 
new plant facilities will be Harry 
Pomerantz, Dan Masters, Mike San- 
dler and Newell Benson. Refresh- 
ments will be served 


COTTON GOODS INDEX 18.95 

Bemis Bro. Bag Co.'s cotton goods 
index, a composite figure reflecting 
wholesale prices of principal cotton 
cloth used in bag making expressed 
in cents a yard of cloth is 18.95, com- 
pared with 23.47 a year ago, Bemis 
burlap index is 40.19 compared with 
25.25 a year ago. 





essential to growth, health and reproduction. 
In addition it contains a high level of protein 
and guaranteed amounts of vitamins A and D. 
SurerSo. is the key to a superior ration—proven 
by results! 


SuperSo. SALES INCREASING 


Since introduced several years ago, sales of Super- 
Sot have increased rapidly. Each year more farmers 
are feeding more SurerSo1 . and once they 
try it, they continue to feed it. If you're not han- 
dling this high-vitamin, high-protein supplement, 
write us for facts about SuperSo. . . . the key to 
@ superior ration! 


found that this rich, natural supplement gets good 
results. For example, dairy calves fed a simple 
ration of grain, oil meal and minerals . . . plus 
SuperSo. . . . grew 15% faster than the standard 
rate of growth for the breed! Beef cattle, within 
3 weeks after SurerSor was added to their ration, 
increased their daily feed intake 15%. Results after 
adding SuperSot to the ration of hogs and poultry 
are equally gratifying. Such results make feeders 
verSot— make your SurerSot selling job 





Pioneers In Mineral Geeds 
SEA Board Suppty Co. 


35th St. & Grays Ferry Ave. 
Philadelphia 46, Pa. FUlton 9-2317 


Gen'l Purpose Min'l Feed 
Min’! Base 
Trace Min’! Mixtures 
Spec’l Formule 
Min’! Ingredients 
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S Wein 


Tue Map-Hest Lasonatonies Co. Inc. 


8A. 4, 00x 27) COLUMBUS. Ono 


repo GREEN 


BREMCO Sense 


want Si 
easier! 


SUPERIOR NATURAL SUPPLEMENT 


SuperSo. gets remarkable results! It is a satural 
and is almost 100% soluble in water. 


to Se 


‘SUPER 


The Natural Supplement for All Livestock 


product 
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Grinders 


The soft-spoken 
GIANT 
of Efficiency 


ACOBSON Grinders have eliminated 
all destructive vibration. When operating 
at full speed a small nail can be balanced head 
down on the housing. Jacobson Grinders there- 
fore are exceptionally easy on power, produce 
more tons per hour at less cost per ton, have 
low maintenance costs, and last for an excep- 
tionally long time. 


5 to 150 HP. 


Belt or Motor 
Drive 


Write for Bulletins 


JACOBSON MACHINE WORKS 


1076 TENTH AVENUE SOUTHEAST MINNEAPOLIS 14, MINNESOTA 
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25 Management Recommendations 


for Dairy Calves Standardized 


CHICAGO—A series of manage- 
ment recommendations for raising 
dairy calves has resulted from the 
completion of an 18 month project 
conducted by the Nutrition Council 
of the American Feed Manufacturers 
Assn. The recommendations have 


| 


grown out of an intensive study of 
all available information and research 
dealing with the subject, according 
to the association. 

Each of the 48 land grant colleges 
and experiment stations was included 
in the original survey work. Varia- 





ity 
6% Linseed Meal 


MINNESOTA LINSEED OIL COMPANY 


Minneapolis 21, Minn. 


25—44th Ave. N. E. 


Manufacturers and 
dealers everywhere use 
Minnesota 36% meal or 
pellets. Extra protein 
sharpens appetites, boosts 
production. Wire, write 
or phone for latest 
quotes. 


There’s o QUALITY DIFFERENCE 


S688 | 





tions in recommendations were found 

on many points. 

The AFMA suggests thaf feed 
manufacturers incorporate the list of 
management practices into their edu- 
cational and advertising literature. 

| Copies of the recommendations are 
available on request at the AFMA 
office as long as a limited supply 
lasts. 

The AFMA points out that within 
the Nutrition Council is a Manage- 
ment Survey Committee, whose func- 
tion it is to survey livestock and 
poultry management practices recom- 
mended by all interested agencies; 
set up standards for such practices 
and encourage the recognition of the 
standards. 

The standardized management 
recommendations for raising dairy 
calves include: 

1. Dairy calves should be raised 
separately—one calf to a pen from 
the start until at least one week 
after milk or milk substitute is dis- 
continued. 

2. Calves may be raised in groups 
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Yes, a great deal more goes into Hammond Multi-Wall Bags than the 
hundreds of products that are now safely and dependably shipped in them. 
Here are a few reasons for Hammond's steady growth and for the steadily 
increasing demand for these Better Bags: 


I. 


Multi-Walls. 


Only papers and materials of highest quality 
are used in the production of Hammond 


Hammond's two large plants are devoted 


= 


almost exclusively to Multi-Wall Bag produc- 
tion, placing at your service a highly specialized 


Organization for your shipping bag needs. 


Pride of workmanship and a thorough know!l- 


3. 


phase of production. 


edge of your shipping problems assure you of 
utmost care of your Multi-Walls through every 


Modern machines and materials handling 


4. 


competitive prices. 


equipment keep costs to a minimum—to assure 
you of Multi-Walls of maximum strength at 


Write for your copy of "To Serve You Better with Hammond Multi-Well Bags"’ 


HAMMOND BAG & PAPER COMPANY 


beginning one week after milk or 
milk substitute is discontinued. 

3.Ten calves should be the maxi- 
mum raised in one group, provided 
floor and feeding space are adequate 
and calves are liberally fed. 

4. The maximum age difference be- 
tween calves in any group should not 
exceed two months. It is important 
to see that all calves actually are 
eating their fair share. 


Space Needs 

5. Minimum pen size for individual 
calves is 24 sq. ft. a 

6. Minimum pen size for calves in 
groups with no outside run is 30 sq. 
ft. a calf. 

Watering Devices 

7. Automatic drinking cups are pre- 
ferred for calf waterers. Where pails 
are used for watering, they should be 
kept clean and well filled with fresh 
water. 

8. Automatic drinking cups are pre- 
ferred for calves housed in pen 
groups. Where watering tanks are 
used for calves in outside runs, the 
water should be fresh and tanks kept 
in sanitary condition. 

9.Top of drinking cups for calves 
should be 20 in. from the floor 

10. Watering equipment for calves 
in individual pens should be located 
at a front corner of the pen away 
from the feed. 

11. Watering equipment for calves 
in groups should be at front corners 
of the pen or an outside tank. 

12. Provide two automatic drinking 
cups when more-than five calves are 
housed in a pen 


Feed Boxes 

13. Calf ration feed box for the in- 
dividual pens should be 8 in. by 10 in. 
by 6 in. deep. It is desirable to make 
boxes removable for cleaning. 

14.When calves are raised in 
groups, calf ration feed boxes should 
be 10 in. by 6 M. deep, allowing 2 ft. 
a calf. Two troughs per pen are pre- 
ferred. 

15. Top of calf ration feed boxes 
should be 20 in. from floor 

16. Locate calf ration feed 
at front of individual pens 
from waterer. 

17.For calves fed in groups, lo- 
cate feed boxes where convenient but 
away from waterers 


boxes 
away 


Pen Construction 

18. Solid partitions between in- 
dividual calf pens will reduce chilling 
drafts. Fronts of calf pens should be 
slatted 

Temperature 

19. Desirable pen _ temperature 
range for raising young calves is 50°- 
75° F. Keep temperature as uniform 
as practicable. Sudden variations in 
temperature are particularly dan- 
gerous. Dryness in pen is important 
because dampness intensifies cold 

Feeding 

20. There is no minimum time to 
leave the vigorous newborn calf with 
the cow. It is very important that the 
calf gets colostrum the first three 


(Continued on page 


SAVE MONEY 
SEA-COLL 


INVESTIGATE 


@ Steamed ROLLED OATS 
@ Steamed CRIMPED OATS 
@ PULVERIZED OATS 


Write for information 
DES MOINES OAT 
PRODUCTS CO. 

















Phone 6-3155 


General Offices: Welisburg, W.Va. Plants in Wellsburg, W.Va. and Pine Bluff, Ark. 
Des Moines, Iowa 


Representatives in the following cities: a 
Chicoge, Ill. Minneapolis, Minn. New York, N.Y. Bluefield, Va. P Pe. One 
Cheriette, N.C. Ligonier, Pa. 


—— dumb. 











Houston, Texes Kenses City, Mo. Baltimore, Md. 
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Type of Growth Curve Produced by Vitamin B)2 and Antibiotic (Procaine Penicillin) Feed Supplement Merck 


PROCAINE PENICILLIN 


Most Active-—Most Consistent Antibiotic Available 


necessary for livability, growth, good feed efficiency, and for 


‘OU CAN GIVE your feeds greater and more consistent growth 

power by using Vitamin B,; and Antibiotic Feed Supplement 
Merck. Rigidly controlled, this potent feed supplement contains 
standardized amounts of: 


PROCAINE PENICILLIN— Recent data presented by outstand- 
ing animal nutritionists confirm conclusively that Procaine Peni- 
cillin is the most active and most consistent antibiotic available for 
poultry. Maximum increased growth response in chicks may be 
expected to average over 20% even at levels as low as.2 grams per 
ton. Essentially the same results have been observed in swine. 


VITAMIN B,;— This important factor is essential for hatchability, 
livability and early growth in poultry. In young pigs, B,, is 


proper reproduction in breeding stock. 


Effective results have been reported with one pound of Vitamin 
B,, and Antibiotic Supplement Merck per ton of finished feed. 
Write today for complete information about this remarkably 


potent and stable feed supplement. 


/ 


MERCK & CoO., Inc. 


Manufacturing Chemists 
RAHWAY, NEw 4Eeanaseeyv 


dn Canada: MERCK & CO. Limited—Montreal 
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Classified advertisements accepted until 
Wednesday cach week for the issue of 
the following Saturday. Changes of ad- 
vertising copy in classified advertise- 
ments must be received by closing date 
of date of issue. 


preceding 


Classified Ads 


BUSINESS OPPORTUNITIES 

















MACHINERY WANTED 
¥ em 





eeataantnicenan FOR SALE 





MACHINERY FOR SALE 
aa 

















WESTIE RN hon COMBINED SHELLER AND 
Cleane bank Milla, Chillicothe, Mo 
WHIRLAWAY  AIRBLAST CAR LOADERS 
—J. EB. Hagan Mill Machinery, Jefferson 


City, Mo. 


FOR SALE—TWO CALIFORNIA PELLET 
mills. Used molasses mixers. Wenger 
Mixer Oo.. Sabetha, Kansas. 

FOR SALE—MUNSON &-TON TUMBLER 

Mixer, Hollis V. Warner, Riverside 

» N.Y 


Type 
Riverhead, L 


Drive 
AT THIs TIME 50, 
motors from stock 
Mich 


HAVE 
60 and 
Db. E Hughes Co 


AY 7? ABLE 
7 P. TEFC 

Hopkins, 

50 H.P, MIRACLE ACE HAMMERMILL 
with collector. Model 38. Good condition 
$350 complete Wykhuis Co., Oostburg, 
Wis 





DEMONSTRATOR, 
immediate deliv 
Minneapolis 2, 


BODY, 
truck 
Feedstuffs, 


ED 

without 

Address 54, 
Minn 


ANDERSON 
Screw Presses—all models, 
built for specific materials. 
Associates, Glen Riddle, Pa 


EXPELLERS, FRENCH 
“as is” or re- 
Pittock & 


FOR SALE—t SED MI JLS: : BAL ER, PA- 
pe Ford and others. Also some attrition 
mills. Let us "knew what you need. Prater 
Pulverizer Co., Chicago 60, Il] 


HUGHES REVOLUTIONARY HAM- 
Late model. Used less than 3 
month Jacobson Machine Works, 1090 
10th Ave. S.E., Minneapolis 14, Minn 


WHEN YOU ARE LN THE MARKET FOR 
new or used mill machinery, electric mo- 
tors or any other equipment, write J. B. 
Hagan Mill Machinery, Jefferson City, Mo. 


75 HP. 


mermill 


FEED MIXER, 1-TON CAPACITY, GUAR. 
anteed first-class throughout, 6 H.P. mo- 
tor drive. Address 8774, Feedstuffs, Min- 
neapolis 2, Minn 

»D PORTABLE 

plete with 
in good condi 
ator, Ur 


yon ——- M MODEL 
Cor velle 


stor, all 
Laudeman Ele 


NiT HE ASERS — EXCELLENT 
used r sor zes 10-N 
ee to 


Box 


sell 
n Blenders In 449, 


lowa 


t ~ D CRACKLING ROLLS, GREAT WEsT- 

! Great Western single 
s used six weeks, An 
Dryers, motor driv 
Minneapolis 2 


gh 9"*x 
9"x Nor er 
derson 7 abe Grain 
edstuffs 


FOR SALE—USED 22" DOUBLE RUNNER- 
‘ : Waldro Attrition Mill, No 


Peer 





DAVIS ROLLER mits 
Crumps, cracks, crumbles. 
angwer to record demand \~ 
crimped grains, crumbled 
poultry feeds. 


DAVIS CORN CUTTERS 
and Graders. Famous for everlasting 
service at & profit. 2,000 to 10,000 
Ibs. hourly 


5 


DAVIS BATCH MIXERS 
Heavies and finest money can buy 
Over 5,500 in use. Fast, accurate; 
vertical or horizontal, all sizes 


THE SHUCK MASTER 
Tops among grain cleaners. 
The absolute answer to shucky, 
machine-picked corn. 


SINCE 1894 
DAVISBUILT machines have been real profit-makers 
in every installation! Write today for complete in 
formation on any milling equipment you need. Our 
line is complete, our prices are rock-bottom! 








H. C. DAVIS SONS’ 


MILL MACHINERY CO. 
DEPT. FS-3 BONNER SPRINGS, KANSAS 





SEVERAL USED 29 DBB A. T. FERRELL 
Clipper Cleaners, also several used No. 
1991 Superior Rotoshake Seed Corn Grad- 

Steele and Steele AX 100 

Gravity Separator. Write for specifications 

and prices. Northrup King & Co., 1500 

Jackson St. N. E., Minneapolis 13, Minn 


ers, one Sutton, 





TWO NEW WILLIAMS NO. 18 ALFALFA 
Dehydrator Mills, each equipped with 
couplings for direct connected 


welded steel bed plate, 7 ft. di- 
Cyclone Collector, 


flexible 
drive, 

ameter 
valve, 12” 


2-way sacker 
diameter extra heavy straight 
pipe as follows: 40 ft. 3 in. for one mill 
36 ft. 9 In. for other. Mills only, no power 
Will sell for less than new price. Fabick 
Bros. Equipment Co., Sikeston, Mo. 





FOR SALE—ZIP SHELLERS, MIXERS, 
Grain Cleaners, Carter Discs, Elevators, 
Water Wheels; Allis 9x18 and 9x24 Dou- 
ble Roller Mills; 8x18 Two & Three High; 
Manlift, Pulverizers. Attrition Mills, dou- 
ble and single head 10” to 36”, belt & 
motur driven. Hammermills, 10 H.P. to 
100 H.P. Also the Hughes Atomic with 
the late type automatic screen change. 
Write for details Hughes Engineering 
Co., Wayland, Mich. 





Screens - Hammers - 


NEW and REBUILT MIL MILLS 


Write for Prices 
INDIANA GRAIN MACHINERY Corp. 
Indianapolis, Ind. 


420 S. Meridian St. Riley 3235 








Standard steel elevators, belt and 
able from stock. Ten Heavy Duty si 

10.000 Bu /Hr., for continuous " 
Light Duty sizes, from 110 to 750 Bu/Hr., 
mittent service. also 


GODSHALK 
Sheet Metal Fi 
BANGOR, PA. 








FOR SALE 


JAY BEE HAMMERMILLS, new 
and rebuilt—all types of mills. 


Everything in Feed Mill and 
Elevator Equipment. Complete 
stock of repairs for all makes of 
Hammermills, Prompt delivery. 


Edward J. Heck & Sons Company 


1102 Farnam Street Omaha, Neb. 














HELP WANTED 
1 tener eeneiemenmesiennenniatl v J 


HELP WANTED — POSITION OPEN IN 
West Coast feed mill for man with tech- 
nical training in feed formulation, ex- 
perimental feeding, etc. Give references 
and experience. Address 2926, Feedstuffs, 
— 2, Minn. 


I - = D SALESMAN — OPPORTUNITY FOR 
ed salesman. Must have dealer acquain 
tance In northern Indiana. Real deal for 
right man. Our men know of this adver- 
tisement. Address 47, Feedstuffs, Minne- 
apolis 2, Minn 





UNUSUAL OPPORTUNITY IN NEW YORK 
State for men who know feed and can 
sell it. Salary, expense and bonus ar- 
rangement. Give full details first letter. 
Address 2879, Feedstuffs, 114 EB. 40th S8t., 
New York 16, N. Y. 





Wanted by leading feed 
ingredient manufacturer to 
cover Midwest territory. 
Salary, quarterly bonus, all 
travel expenses paid. State 
age and qualifications. All 
correspondence strictly con- 
fidential. 

Address 43, Feedstaffs 

Minneapolis 2, Minn. 














BUY—RICHARDSON 
closing machines and other 
feed and elevator equipment. 
Mull 7 


WANTED 
ion, bag 
good mill, 
City, Mo 


WANTED TO BUY—25-FT. 12-IN. CON- 
veyor and Conveyor Box. One right angle 
drive for 1i12-in conveyor 30-ft 9-in 
conveyor and conveyor box Stallings 
Broa. Feed Mills, Morrilton, Ark., Phone 
L.D. 152. 


BUSINESS OPPORTUNITIES 

Ra v i ctenaelineenmetienemenemeent 

CLOSING ESTATE—FEED, SEED CLEAN- 
ing Flour Mill. Well settled valley area, 
grain, dairy, poultry section. Water pow- 
er. County seat town, 1,800. Buildings, 
machinery A-l1 condition. Convenient 
terms arranged. Address 50, Feedstuffs. 
Minneapolis 2, Minn 

FEED BUSINESS FOR SALE, 

% mil- 

















RETAIL 
Clementon, N. J. Owners retiring; 
lion annually, mostly commercial feeds, 
plus heavy volume of kindred lines. Com- 
plete, successful business, including ma- 
chinery and real estate. 11,000 sq. ft. 
usable space. Rents from office and store 
portions should provide feed area rent 
free. On main street of boom shopping 
area, building is adaptable to other pur 
poses. First Mortgage Service, 539 Mar 
ket St.. Camden, N. J 


Modest Capital 


Begin now to build your future. Profit- 
able opportunities are available for 
young men with mill and elevator ex- 
perience and a few thousand to give 
them a working interest. Tell us your 
qualifications and we'll spot you the 
best deal in seven states. Write today. 


Soder Southwestern Realty Brokers 


312 Hightower Bidg., Oklahoma City 





SITUATIONS WANTED 
suemehinteneniemieninmammaetl ee 


FEED INGREDIENT SALESMAN — SIX- 
teen years same company. Wide acquatmt 
ance among feed mixing trade in eastern 
Pennsylvania, New Jersey and Del-Mar- 
Va Peninsula. Address 70, Feedstuffs 
Minneapolis 2, Minn. 


HAVE FIVE SUCCESSFUL YEARS’ EX- 
perience building sales, through personal 
contacts in New England, calling on poul- 
trymen, dairymen and feed companies 
Now looking for advancement by building 
a sales organization and directing sales 
work for a company either established in 
New England or wishing to start sales 
here. I would like to talk it over with 
you at your convenience, Will send more 
full details on experience on request. Ad 
dress 69, Feedstuffs, Minneapolis 2, Minn 

















Use Feedstulis WANT ADS fot RESULTS 

















Excellent Business Opportunity 


Well established feed plant in the dairy, poultry and hog area in southern Wis- 
consin, with coal and fuel facilities, consisting of office and display room 30x60 
feet, with feed mill and mixing warehouse 60x120 feet, equipped with 60 H.P. 
Prater Blue Streak Mill and two 2-ton, one 1%-ton and one l-ton Twin Spiral 
Mixers, 17' Anderson Bag Piler, 1-ton mill scale, three-car garage with 2-ton 
Dodge Fuel Oil Truck, 2-ton Chevrolet feed pickup truck, two Chevrolet 1%-ton 
coal dump type trucks, two grain handlers. Coal yard on Chicage Northwestern 
siding can handle ten cars, area 300x300’ with two new coal conveyors and one 
new under car electric loader with 20-ton truck scale equipped with electric eye. 
Sales and display office equipped with Uarco bookkeeping system, safe, type- 
writer and desk. Knotty pine display counter and reception room. Total working 
area 200x700’. All buildings equipped with metal clad siding and in excellent 
condition. Retail sales volume 25,000. Present reproduction cost for buildings 
and equipment, approximately $90,000. Special sale price $50,000. 
Address 71, Feedstuffs, Minneapolis 2, Minn. 














HELP WANTED 
v 


WANTED—FEED STORE 
a national concern. Must 
handling people and ability to sell 50 
feed and allied lines of merchandise bana 


State age, education and qualifications in 


letter of application. Our employees know 
of this advertisement. Address 66, Feed 
Minneapolis 2, Minn 
REPRESENTATIVES 
Profitable nutritional lines 
availablé for successful sales- 
men or distributors calling on 
feed mixing trade. We have 
desirable, protected territories 
now open due to a change in 
merchandising plan. All corre- 
spondence strictly confidential. 


Box 10, Feedstuffs 
114 East 40th Street 
New York 16, N. 


HELP WANTED 
v 











' 
WANTED — EXPERIENCED MILL _= 
for country elevator. Wages, up to $7 

hours. Inquire Robert Laudeman, Ur- 


Ind 


MANAGERS BY 


have experience 





stuffs 





SALESMEN—BUILD FOR THE FUTURE 
with top-quality feed manufacturer, oper- 
ating for 60 years in 28 states. Several 
choice territories open. Liberal commis 
sion. Fast-selling line of mineral, vita- 
min and protein supplements. Car re- 
quired. Write full information. Address 9, 
Feedstuffs, 612 Board of Trade Bildg., 
Kansas City 6, Mo. 





WANTED — BY LARGE FEED COMPANY 
national distribution, a feed adver 
yg man, either an agricultural college 
or a man well schooled in gen- 
culture, particularly feeds and 
Must have had experience writing 
tising. Age preferably 33 to 42 
will be on West Coast. Address 
Minneapolis 2, Minn 


with 
graduate 
eral agr 
eding 
feed adver 
Residence 
65, Feedstuffa, 














FIELD SALES REPRESENTATIVE 
With Background in Nutrition and Animal Husbandry 


Age 30 to 

Unlimited opportunity with the cuulility! Ss most aggressive 
manufacturer of minéral and vitamin supplements for experi- 
enced field representative, with thorough background in animal 
nutrition and successful record of sales to feed manufacturers 
and feed jobbers. 

The man we want is the best in his field, a good closer, can 
put across a program to jobbers and thoroughly and effectively 
train jobber salesmen through sales meetings and dealer 
resale work. 

This man must be able to open and build new accounts, 
steadily increasing sales in a market that has hardly been 
tapped. 

Will be backed by national advertising campaign in farm 
publications, consistent direct mail program and abundance 
of merchandising aids. 

Sell yourself in first letter, with full details about educa- 
tion, background, experience in this field. Send photo. 

Address 63, Feedstuffs, Minneapolis 2, Minn. 
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ers who are exempt under the law the Grand Trunk railroad tracks and 
HELP WANTED | Although farmers may process feed | two doors facing the road 
ee v el they grow, they are not required to a 
SALESMAN PARTICULARLY ADAPTED ‘ ; ’ —_ 
to the sales of specialty or technical saguer or tag it. TOURS CUBA 
Grea hin Sepchcese ia mettre sod | g During 1960-51 the Feed Control} AUGUSTA, GA.—George R. Dixon, | 
specialty items. Broad knowledge of smal! Service sold 87 million f ags vice president, Daniel Feed & Seed | LD 
and large mill operation. Sales, sales pro each tag issued for an amount rang- Co Aug t ‘ ° th 7} | HH ia CLARK C WINFIELD, 
motion and formulation background. Edu : , o.,, Augusta, is on a trip nrougnh | e . . KANSAS 
eation, Master of Science. Age 49. Do not ing from 5 to 125 Ib. of feed. Cuba. | 
mind large territories. Address 44, Feed Mr. Brock said he expects the ton- 
ffs, M eapolis 2, Minn 7 . 
et er “- nage of feed sold in Texas to decrease 
sharply during 1951-52 because of the 
T RA F F | ¢ large numbers of cattle now going to 
market. Sales of feed for poultry and : 
¥. far swine probably will increase, he said. high anima 
. es- 
s Vitamins 
reproduction. 




















Large feed cturer, 
Midwest, needs young, es oe ———“——- T aie 
for i traffic a ust . , A col 
have good rate and milling in transit NEW ELEVATOR otein factor (Bus — — ad 
xperience. Please include all perti- 7 . elo 
nent information in letter. All ap- BRUNSWICK, MO.—The Bruns- oer for growth, -” Get details now: puters 
licati fidential. Address 20, wick Farmers Cooperative Assn. here . y gua teed. e distr’ 
Chicago a Ne has started work on a new 100,000- PE kh Vitamin ass 

tier bu. grain elevator. The elevator will ZELLERS’ LABORATORIES READING. PA. 
be built by the A. F. Roberts Con- 
struction Co., Sabetha, Kansas. It 


will be located near U.S. highway 24 
[_ BABY chicks FOR SALE) El ost of Brumewick, DERIVE FISH MEAL AND DRIED MILK FEEDING VALUE 
FROM 





for liv 





Choice areas ope? 

















v 

HATCHING YEAR ROUND; 45,000 cuICKs er 

per week; contact hol rt —— . " . 

[Sa auusevel dak suites anette See. PENINSULAR WAREHOUSE FISHEAST 
ris Hatchery, $423 Jackson 8t.. Morris, Il. FLINT, MICH. C. P. DeRoo, 

A dry granular product composed of Menhaden Fish Meal and Soybean Ol Meal 


president of the Peninsular Milling processed with Semi-Solid Brewer's Yeast and Condensed Fish Solubies. FISH- 
EAST is a rich natural source of the essential Amine Acids and complete Vitemin 


4 Co., has announced plans for a new aa © stat ral couree of the eesentinl Amine Acids 
g > 7 , “4 ~ , ompiex ors, including 1a n ein Factor. 
mmercia warehouse 84 by 64 ft. and costing Write today for information about the quality and low cost of FISHEAST 
an expected $15,000. Of cement block 


® construction, the triangular shaped | Menhaden Fish Meal Company Baltimore 24, Md. 
es in exas building will have two doors facing 


Hit Record Total 


COLLEGE STATION, TEXAS—A 
record tonnage of commercial feeds 
was sold in Texas during the past ee bf 
fiscal year, according to F. D. Brock, \ e ve een 
director of the Feed Control Service, 
Texas Agricultural Experiment Sta- S Ili 
tion. 

From Sept. 1, 1950, to Aug. 31, 1951, Cc Ing 
ary estimated 3,853,600 tons of feed 


were sold in Texas. This was an in- 
crease of 617,250 tons over 1949-50 é 
and 525,600 tons more than was sold 
in 1942-43, the previous record year. 
Although the exact tonnages sold . 


for the various classes of livestock, 
poultry and so forth are not known, 
Mr. Brock said indications are that CONDENSED BUTTERMILK 
the largest increase occurred in the 
use of range feeds. 

There are 888 active commercial and 
feed firms doing business in Texas, 
217 of which are located outside the 
state. These firms sell thousands of CONDENSED WHEY 
different feed formulations. Several 
have registrations covering as many 
as 150 different products each 

These figures do not include farm- 























for a Quarter | 
of a Century “4 This Proof of Sales Performance 
SAY THE DUBOIS BROTHERS, LARGE ween) profit 


GRAIN DEALERS OF THE MIDDLE WEST. , 
“STEADY SELLER” poh csaiit 
quarter of a century of sales by one 


“There's no selling problem ¥) )_ ; of the Midwest's largest dealers is cer- 
when it comes to BLUE * ee tainly proof of Blue Ribbon's perform- 
RIBBON SPECIAL. Our ; 4 ance and acceptance. Help yourself and 
customers who, for the most ‘ <td ———— to greater profits. Sell 

: a a4 ; ue Ribbon Special. 3 types available 
part, raise es, know the nie : 5 . Fortified Pig Buttermilk with 
nutritienal and medicinal TK vitamins D&G, Fortified 
value of BLUE RIBBON. Z ~ Chick Buttermilk with vita- 
It has always been a steady x > mins D&G, and Blue Ribbon 
and profitable seller.” Special for general feeding 


“WE RECOMMEND IT” mee, 50 tb. drum for tree- 
“Since this is a pig-raising center, the prevention of swine dis- AS har #24 meee 
eases is of high importance . . . and BLUE RIBBON is a big 

STYLE SHOW—A style show featur- | help. We recommend it to our customers, especially in the case 

ing the models shown above was | of necrotic enteritis, because of its high lactic acid content.” 

nearly mobbed by prospective con- 
sumers during the recent annual 
meeting of the Illinois Feed Assn. Al- 
though the “Premiere of the 1951 
Fall Feed Bag Fashions,” was intend- 
ed for the association alone, other 

guests at the convention hotel were write for fo 
also admitted at their insistence. Left / ¢ ,eee 
to right, the models are Miss Jackie RIC ES 

Cashman, Mrs. Elaine Riley, Miss 
Barbara Reyburn and Mrs. Adeline 
Taylor. (A news story on the Illinois 
Feed Assn. meeting appeared on page 
9 of the Sept. 1 Feedstuffs.) 


r pig 
waa wi, 
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FEED DEALERS 


MAKE FREE ee 
HIGH PROFITS MQ) ocean 


ly When they sel mai 


| eogeteys| Yy 
 wHOLLOow if 


ioe Fe -Wale), | 


DAWE’S APPOINTMENT—Donald Brazie, newly appointed Dawe’s Mfg. Co. 
representative in Washington and Oregon, is shown above, left, conferring 
with Vernon Dawe, vice president of the firm, in the Chicago office. Mr. Brazie 
will take over the territory formerly covered by the late Sherman Draper, 
He is a graduate of Iowa State College and former faculty member of Iowa 
State and Washington State Colleges. He also formerly represented the 
Brown-Jeklin Co. to the feed trade in the Pacific Northwest. 


. starter, grain mixture and roughage 
25 Recommendations will depend on the kind of start the 
calf had and its vigor. Usually six 
(Continued from page 68) weeks can be considered a safe age 
| days either by nursing or drinking for this change though healthy 
21. Young calves may be taught to | vigorous calves may be changed as 
drink from a pail or a nipple feeding | much as two weeks earlier with good 
SELLS MUCH FASTER BECAUSE { — . . rng — 7: - results 
@ , . pa, | other ca eeding equipment be kep —— 
25% OF ITS CONTENT IS MEAT! / 7 4 i) | scrupulously clean at all times to NEW OWNERS 
Coon Hollow has become the favorite dog : , apo nevsutgend aera ne CHESTERTOWN, MD.—The C. W 
22. Calves may be turned out to . ~ 
Kibler & Sons, grain, coal and fertil- 


food wherever it is sold. Users like it because 
it does more for their dogs. Dealers like it | pasture as soon as practicable after os 
because the high quality coupled with a lower four months of age. They should | izer firm here, recently was purchased 
selling price creates a higher volume af sales : . continue to get their usual feed and | by a group of local businessmen, 
and high profits. Coon Hollow is expanding have access to salt, water and shade. | Howard S. Leaverton, L. Chap Willis, 
its sales area, write and ask us how you can 23. High quality hay should be fed | Joseph Strong and T. Alan Stradley 
sell this better dog food. Distributorships and to calves from the start. They purchased the interests held by 
sales territories for individuals are available, Packed in ’ 24. Ensilage may be fed after calves | Charles Kibler and J. Thomas Kibler 
write for information. 5, 25, 50 / are six months old. The new ownership will retain the 
end 100 fb. , 25.A safe age at which whole] services of Charles Kibler, who has 
milk or milk substitute may be re- | been with the firm since its estab- 
placed entirely by a suitable calf! lishment in 1919 


unisiwee Writer Rucci m Ti B ETAINE 


CHICKS, POULTS and PIGS are sure to thrive and grow faster 


Just a bit of BETAINE added t 
feed supplements is an insur 
dar- hau el- amelie mein alel-Jalek-Miammal-r-1hGan’ 
BETAINE guards against danger 
of-) ileal -Jaloll--Mmehmodalelifal-mr- fale manl-taallelall 
““spares'’ them to perform their essentié 
functions. For better and surer utilizat 


feeds, ba/ance your feeds with BET 


WRITE FOR BETAINE BOOKLET WHICH CLEARLY DE RIBES THE HOWS AND WHYS 
OF BETAINE (COMPLETE PRICE LIST , ] 


SPECIAL PRODUCTS DEPARTMENT y ) PRO! ] DIVISION 


INTERNATIONAL MINERALS & CHEMICAL CORPORATION 


R 








Alfalfa Ceilings 


(Continued from page 1) 


any alfalfa product listed above, 
products not meeting the definition of 
alfalfa meal because of the presence 
of too much crude fiber or otherwise, 
and other alfalfa products) shall be 
the dollars and cents differential dur- 
ing December, 1950, between your 
price, bulk, f.o.b. your production 
plant for that product and the price, 
bulk, f.o.b. your production plant for 
the grade of alfalfa or alfalfa meal 
involved in such processing. 

All provisions of Ceiling Price Reg- 
ulation 22 except as changed by the 
pricing provisions of this order re- 
main in effect. 





Two Alternatives 

The choice of the CPR alternative 
means that all alfalfa products will 
have to be priced under CPR 22. 
Sales made under the CPR 22 alter- 
native constitute an election to price 
under that order and remove the 
GCPR pricing basis for the seller. 
In short, the sellers of dehydrated 
alfalfa meal must make a choice be- 
tween their GCPR prices or those set 
forth above under CPR 22. 

Prior to the issuance of these let- 
ter orders to the dehydrated alfalfa 
industry, sellers were caught in a 
distorted price situation wherein 
there were spreads under ‘GCPR 
ranging as high as $30 ton for cer- 
tain products. The same distortions 
existed under prices reported in Form 
8 under CPR 22. 

Since it has not been possible to 
issue a specific regulation for the 
industry, OPS has issued these letter 
orders to bring about some degree of 
uniformity of pricing between all sell- 
ers. It is felt that no sellers would 
be able to obtain on a competitive 
basis the highest prices which result- 
ed from calculations under CPR 22 
while some of the. GCPR freeze 
ceilings were ruinously low. The net 
result of the OPS letter orders is to 





even off the spread between the highs 
and the lows which heretofore have 
been legally available to the dehydra- 
tors. 


2 & 
Order Issuance Explained 

KANSAS CITY — Letter orders 
changing alfalfa meal ceilings apply 
only to dehydrators and processors 
who filed Public Form 8 under CPR 
22, Joseph Chrisman, president of the 
American Dehydrators Assn., Kansas 
City, warned the industry Sept. 15, 
following issuance of the OPS in- 
structions. 

“In our opinion,” the ADA presi- 
dent said,” many alfalfa processors 
have not filed these-forms and will 
not receive this letter order until they 
do so. We have repeatedly called 
this to the attention of the industry.” 

Pointing out that the OPS lettér 
noted the need for an over-all speci- 
fic regulation for the alfalfa process- 
ing industry, Mr. Chrisman said, “We 
have been doing everything we can 
to assist OPS in the early issuance 
of a tailored alfalfa industry order, 
which is progressing well and should 
be forthcoming next month.” 


RAINS HAMPER SPRING 
WHEAT HARVEST WORK 


Rain continued to make trouble in 
the spring wheat area last week, and 
serious losses of wheat quality con- 
tinued to develop. 

According to the Peavey Elevators 
crop report, wet weather prevented 
harvesting except for a few hours on 
two or three afternoons last week. 
Moisture was the heaviest in the lat- 
est districts. 

New samples of wheat show mois- 
ture content of 15 to 18%, and a 3-5 
lb. loss in test weight is indicated even 
on grain not showing any sprout dam- 
age. Sprout damage and other losses 
are heavy as a result of swathed 
grain remaining on the ground for 
four weeks in many areas, Peavey 
says. Some sprout damage has oc- 
curred even on standing grain. 
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will do for your purposes? 


70 PINE STREET 





QUICK! What’s the Difference? 


Let’s say grain sorghums are going for $2.464%4 a hundred 


pounds and corn’s quoted at $1.76 a bushel. 


What's the difference and which should you buy 


Well, that’s one question our brand new pamphlet “Corn 

vs Grain SorGHUMS” answers - 

Just a glance at the big, easy-to-read conversion table that 

you'll find in the pamphlet tells you that corn’s selling for 
' exactly 38¢ a bushel more than sorghums. 

So, if you find it difficult. to compare prices from day to 
day, have trouble converting bushels and pounds, just ask for 
a copy of “Corn vs Grarn SorcuuMs.” 

There’s no charge, of course, and you'll find the other charts 

_and information it contains on the supply and distribution of 
corn and sorghums extremely helpful, too. 


If you'd like « copy, simply write — 


Commodity Division 


MERRILL LYNCH, PIERCE, FENNER & BEANE 


Brokers in Commodities and Securities 
Underwriters and Distributors of Investment Securities 


NEW YORK 5, N. Y. 
Offices im 97 Cities 


if either 


fast! 
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“Nearly HALF Our Feed Business 
Goes Through Our 


..» Says B. G. Busbee 
Busbee Feed & Hdw. 
Texas City, Texas 


“Our Brower Mixer is 
playing a bigger part in our 
feed business every year,” 
says Mr. Busbee. “This is 
the third year we have 
mixed our own brand of 
poultry feeds with the 
Brower Mixer, and it has 
already helped increase our 
feed business 40%. We be- 
lieve every feed dealer 
would be ahead with a good 
mixer like Brower’s.” 


MIXERS | 


QS’ 
Used by more feed men than any other... 
over 9,000 satisfied users 


Progressive feed dealers every- 
where are mixing their own brand 
of feeds with the Brower Mixer, 
increasing their feed profits as 
much as $10 per ton 
money-making custom mixing. 
Mixes a perfect blend in 10 to 12 


also 


minutes—at a power cost of 3¢ to 
5¢ per ton. Above-and-below-floor 
models. Five sizes—mixing capac- 
ities of 700, 1200, 2000, 3000, and 
4000 Ibs. feed. Built to give years 
of service. Many outstanding fea- 
tures for easier, faster mixing. 


30-DAY TRIAL. Write for Full Details 
BROWER MFG. CO.—402 N. 3rd, Quincy, Ill. 


805 Dun Building, Buffalo 2, N. Y. 


CANE FEEDING 
MOLASSES 


Agents for 
Pacific Molasses Co., Ltd. 


Albany Baltimore 
Buffalo New Orleans 


Calf Manna 


SUNSET FEED & GRAIN CO., Inc. 


FEED JOBBERS 
Distributors of 


Kellogg's Hominy Feed 

Hercules Dried Whey 

Hubinger (Keokuk) 
Corn Gluten Feed 


Stonemo Granite Grit 





Branch Office: Middletown, N. Y. 


SUNSET 
BRAND FEED 


(Anexctusively milk product) 
A rich and uniform source 
of Lacta Albumin and 
Minerals 





@ WRITE US FOR FURTHER INFORMATION @ 











1122 Flour Exchange 





CONSUMERS SOYBEAN MILLS, Inc. 
Jobbers and Producers 


SOYBEAN OIL MEAL 


MINNEAPOLIS, MINN. 


Phone: BR 6781 
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THE FEED MARKETS 


* * * * 
Demand — Supply — Trends — Prices 


———— 





Quotations on feed ingredients shown in these and adjoining 
columns are wholesale prices, per ton, bagged, for prompt delivery, 
unless otherwise noted. They are the latest quotations available by 
mail from Feedstuffs correspondents, but are not necessarily those 
in effect on date of publication. The prices represent fair average 
trading values and do not necessarily represent extreme low or 
high levels at which individual sales might have occurred. A de- 
scriptive summary of supply and demand factors prevalent in the 
feed market appears on page 2. 
with 100,000 units vitamin 
$77.70@78.70 ton, sacked 
units A $82.20 13 and 15% 

cured No. 1 fine ground, no quotations 
New Orleans: Demand fair; trend steady 
supply ample; 17% protein guaranteed A 
$80 @82; non-guaranteed $75 @78; 15% 
ur mir | 073.50, 14% $64@66 
: and ots tren¢ Minneapolis: Prices continued strong, with 
offerings scarce and demand only fair. Quo 
tations 17% dehydrated, 100,000 units of 
vitamin A guaranteed $77@80.50; 13% sun 
cured, No. 1 fine ground $60, papers, bur 
laps $1@2 higher 
Philadelphia: Demand dull 
light; 17% dehydrated 6 
St. Louis: Demand very good; supply lim 
ited dehydrated, 17% $78.70, 100,000 A 
tight St. Louis; western suncured leaf $65.70. 
uncured Kansas Ci Demand is goog with offer 
s 1 ings scarce and held to the September posi 
tion; further rains hamper production; mar 
ket stronger; 20% dehydrated alfalfa meal 
nominally $80, sacked ‘ansas City 17% 
dehydrated meal $74@75, sacked, Kansas 
15@ dehydrated meal $62@64, sacked, 
Kansas City 13% dehydrated meal $56.50 
“58.50, sacked, Kansas City; suncured meal 
is firn No 1 fine ground $61 sacked, 
Kansas City; No. 1 \ In. $54@655, sacked 
Kansas City; No. 2 \ in. $48@50, sacked 
Kansas City 
BARLEY FEED 
Ogden: Supply average; rolled 

A x rante whole barley 52@56 

Chicago: | Milwaukee: [Demand 


A guaran 
with 
sun 


ALFALFA MEAL 17% 
’ : teed 


Indianapolis I 1 
i 150,000 


Memphis: lv 
I tight ) 
unteed 10 

Los Angeles 


supply very 
higher; 
100,000 units 


trend 


supply 


Portland: ler 
ipply ar ‘ ul r - 
1 $48, f.0.t fort deh City; 
Omaha 
Boston 
Milwaukee 


$56@6 


fair 





supply ample; 








our Guarantee of the Finest in Feeds 


HUBBARD MILLING COMPANY 
MANKATO, MINN. AMBRIDGE, PA. 




















— 


nvest. . Protect .. Anticipate 
Hedge and Insure Against Losses 
Use Modern Millfeed Merchandising Methods 


Millfeed Futures 


Kansas City Board of Trade—the ONLY a 
Millfeed Futures Market in the World ff crpaicuit LINE 


X FLOUR MILLS—Protect Flour Sales. from 

X FEED MANUFACTURERS—Protect Inven- i prooucer 
tories and Anticipate Néeds. sie 

X FEED DEALERS— Invest, Protect and An- usee 
ticipate. 


X TRADERS 


Invest. 


He KANSAS CITY 
ARD of TRADE 


The Kansas City Board of Trade = 


KANSAS CITY, MISSOURI 


Write, Wire or Telephone any Member: 








pulverized, white $55, feed $50; needles 
$1.10@1.20 bu. 
Philadelphia: Demand 
light; pulverized $62 
Boston: Demand fair; 
Canadian $57 
Chicago: Demand 
ton, sacked 
Baltimore: Demand 
50 ton, sacked 
New Orieans: Demand fair; 
ipply light; pulverized food 
San Francisco: Demand fair; 
t 1 rolled $76 
Demand good; trend 
rolled $76, ground $74 
Demand fair; supply good; whole 
ground $77, rolled 77, all per ton 
ex-warehouse, L.c.] 
Indianapolis: Demand light; 
ed to weak; supply ample; 
sacked; crimped barley $7 
BLOOD FLOUR 
w Orleans: Demand slow 
y adequate; $117.50@120. 
isville: Demand fair; trend 
ample; $130°ton 
BLOOD MEAL 
Portland: Demand fair; 
ample; $145 
Demand good; 


slow; supply very 


supply improved; 


good supply light; 


good; supply light 
trend lower 
$65@66 

supply am 
standard 


pie 
Portland: higher 


trend un 
whole bar 


trend steady 


strong 


trend higher 


supply fair; $160 


Demand dull; trend steady 
$117.50@120 
fair trend 


New Orleans: 
sufficient 
isville: Demand 
ipply ample; $130 ton 
San Francisco: Demand fair 
e $7 unit of ammonia 
t i $7 a unit of ammonia 
Seattle: Demand slow; supply fair; $115 
' f.o.b. local packing plants 
Los Angeles: Demand fair; supply 
7 a nit of ammonia 
BONE MEAL 
New Orleans: Demand fair; trend stead 
upply ample; $68@69.50, f.0.b. Gulf ports 
Louisville: Demand slow; trend stronger 
upply ample; $71 ton 
San Francisco: Demand good; supply fair 
$67 
Atlanta: Demand fair; trend steady; su; 
ly adequate; $69.50, f.0.b. southern port 


BONE MEAL (STEAMED) 


Demand fair supply light 


steady 


supply am 


10 a screened 


ample 


St. Louis: 
$83 ton 
Kansas City: Demand good offerings 
ght; $100, sacked, Kansas City 

tiland: Demand good; trend steady 
limited; $88.50 
mnati: Demand very 
supply short; $90 ton, sa 
ati 

Minneapolis: Demand good; supplies lim 

ed: market steady at ceiling; $85 

Boston: Demand good supply 
$s0@s 

Chicago: 

te sacked 

New Orleans: Demand fair; trend steady 
i light; 75 B.P.L. $68@69.50, c.if 

Orleans 
isville: Demand fair 
ipply ample; $97@101 

San Francisco: lhemand good: supply fair 


good trend 
ked, f t 


plentif 


Demand good supply sparse 


trend strong 


Demand slow supply 
adequate on imported 1 
5 ¢ 


granulated, nominal, $5, f.o.t 


ight 
l 


$4.10@4.50 
Ft. Worth 
Los Angeles: Demand fair 


supply ample 


82 
plis: None available; no quota 
BUTTERMILK-CONDENSED 


Ogden: Supply normal; $5.50, 100-Ib 
irum 
Philadelphia: Demand slow; supply fair 
Chicage: Demand slow supply ample 
$4.25 cwt. in carlots 
lle: cwt 
neapolis: Market steady 
ample; $5 cwt 
San Francisco: Demand fair; supply good 
1.35 cwt 
Los Angeles: Demand fair; trend steady 
supply ample; $5.45 cwt. Im barrels; $5.95 
100-Ib. kega. 
Indianapolis: Demand normal; trend un 
changed; supply ample; 100-lb. bag $5.65, 
in barrels $4.90. 


BREWERS’ DRIED GRAINS 

St. Louls: Demand very good; 
good; $47, bulk 

Boston: Demand fair; supply improved 

mestic $65, Canadian $60 

Chica, good; 


demand fair 


supply 


Demand supply tight 
6.50@57.50 ton, sacked 
New Orleans: Demand good 

supply light $62@63.50 


Philadelphia: Demand fair; supply light 


trend strong 


Louisville: Demand falr; trend 
am ple $61.50 ton 
San Francisco: Demand good 
quate 54 
Milwaukee: 
54.50, t 
Cincinnati: Demand 
ipply somewhat limited; 
‘t. Worth: Demand good 
$63.45, late September, 
’ 


strong 
supply 
supply ade 
good; supply light 
26% $57 

fair; trend 
$62.50 
supply scarce 
delivered Ft 


Demand 
56 


higher 


BREWERS’ DRIED YEAST 
St. Louis: Demand good 
Ib. in carlots; 9%¢ and 
carlots, all St. Louis 
Chicago: Demand steady supply fair 
5% @9¢ Ib. in carlots; 9%@10¢ 1 


supply limited 
10%¢ in less 





GORTON’S VITAMIN OILS 


Products of American Industry 
QUICK DELIVERY 


ALL POTENCIES 
Distributed Exclusively by 


NEW ENGLAND BY-PRODUCTS CORP. 


Distributors for Gorton-Pew Fisheries Company, Ltd., By-Products Div. 


177 Milk Street 


BOSTON 9, MASS. 














Louisville: Demand slow; 
supply normal; $170 ton 
San Francisco: No offerings; no 
tions. 
Milwaukee: Demand exceeding 
8% ¢ Ib., carlots, ceiling price. 
Cincinnati: &8%¢ Ib. in carlots 
New York: &8%¢ Ib. in carlots 
New Orleans: 8%¢ Ib. in carlots 
Pittsburgh: &8%¢ Ib 
Boston: &8%¢ Ib n 
Omaha: Demand fair 
lots 9X%¢ Ib than ton 


CALCITE CRYSTALS AND FLOUR 
Limecrest, N.J.: $8.50, 
flour $5.75 
New York: Demand 
ple; crystals $11.84, flour 
‘alo: Demand slow; supply ample t 
crystals $10.50, flour $9.25 
Demand steady; supply ample 
$13.92, flour $11.17 
Demand steady; 
$12.87, flour $10.12 


CALCIUM CARBONATE 
Minneapolis: Prices depend on potency of 
mix; KI .6 and 25-Ib. MnSO, 100-Ib. lots 
$15, plain calcium §9 ton; .5 KI $12.60 
Portiand: Demand good; supply ample 
trend unchang 14 
New Orleans: Demand good 
supply ample $9@10 local origin 
Seattle: Demand steady supply good 
$1 ton, ex-warehouse, truck lots 
Los Angeles: Demand steady: trend firn 
supply ample; grist $10.72@12.34 
CHARCOAL 
Kansas City: Demand and 
$50@60, sacked, f.o.b. plant 
and bak size 
Francisco: Demand steady 
59.50. 


trend steady; 
quota 


supply 


supply good ton 
lots 10\%¢ 


less 


Crystals carlots 


steady; 
$9.09 


supply am 


supply ample 


crystals 


trend stead 


supply 
depending 
gxrade 

san 
1 steady; supply adequate 
81 

Chicago: Demand fair; supply very lin 
ited; poultry charcoal $80 ton 

New Orleans: Demand fair; trend stead» 
l limited 40-1b bags oak har 
j-lb. bags poultry charcoal $ 
Portland: Demand good trend steady 


limited; $100 


COCONUT MEAL 
Bayonne, N.J.: 20% protein solvent ex 
racted meal $50.50 ton, bulk basis . 
$1 ton, bOyer's bags, $6.50 ton, se 
mditioned bags 
San Francisco: 


upply 


Demand good supp 
air $7 
Portland: Demand good trend 
nly limited; $64, ex-doc West 
Demand strong supply tight 
Tacoma, carlots, October shipment r 
ffers for September 
Los Angeles: Lemand strong 
supply limited; $73@74 
COD LIVER OIL (FORTIFIED) 
New York: 300 1.500 A 30@ 
300 ICU, 2,250 A 3 @33%¢ 00 Icl 
000 A 35% @36% 6¢ ICU, 1,600 A 31 
600 U ,250 34@35¢ 600 ct 


trend firn 


Demand ample 


>A 306 


good supply 
x A 31¢ Ib.; 300 D, 2,25¢ 
500 A 27%¢ 
COLLOIDAL PHOSPHATE 
Chicage: $22, carlots 
lore 


carlots 


Des Moines: 4 
Philadelphia: $21, 
Los Angeles: $34 
CONDENSED FISH 
Boston: 
ars 4% Ib. 


CORN GERM MEAL 
New Orleans: 
supply ample; $58@60 
Louisville: Demand fair; trend 
supply normal; $60 ton 
St. Louis: Demand and 
bulk 


CORN GLUTEN FEED AND MEAL 


(All quotations for all cities are sacked 
basis; bulk basis $7 less) 


Minneapolis: Feed $60.15, 
Atianta: Feed $66.54, meal 
Birmingham: Feed $64.99, meal $90.99 
Boston: Feed $64.48, meal $90.48 
Chicage: Fee $55, meal $81 
Cleveland: Feed $61.28. meal $87.28 
Denver: Feed $63.03, meal $89.03 

Ft. Worth: Feed $61.69, meal $87.69 
Indianapolis: Feed $59.02, meal $85.02 


carlots 


SOLUBLES 
Demand good; supply fair; tan 
drums 5%¢ It 


trend stea 


Demand good 
stronger 


supply good; $ 


meal $86.15 
$92.54 


Warehouse Stocks Available for Immediate 


Delivery 
MINNEAPOLIS, MINN. 
CONTACT: 
THOMPSON - HAYWARD CHEMICAL CO 
909 Second 8t., South 
Phone: MAin 5394 Minneapolis, Minn. 
MADISON, WISCONSIN 
contact: H. I. “DUSTY” RODE 
Rode Feed Service 
522 Grain Exch. Bldg. 
Milwaukee, Wis. 
Phone: BROADWAY 2-4580 
AKRON, OHIO DAYTON, OHIO 
contact: C. C. WELCH 
435 Brevoort Road Columbus, Ohio 
Phone: Ladlow 1077 
DES MOINES, IOWA 
CONTACT 
THOMPSON - HAYWARD CHEMICAL CO. 
Des Moines, lowa Phone: 38151 
PHILADELPHIA, PA. 
CONTACT: SEA BOARD SUPPLY co. 
35th & Grays Ferry Ave. 
Philadelphia, Pa. 
Phone: Fulton 9-2317 


New England By-Products Corp. 


177 Milk St. , BOSTON 9, MASS. 

















Kansas City: Feed $55, meal $81 
Louisville: Feed $60.46, meal $86.46 
New Orleans: Feed $63.03, meal $89.03 
New York: Feed $44.06, meal $90.0f 
Norfolk: Feed $63.45, meal $89.45 
Philadelphia: Feed $63.65, meal $89.65 
Pittsburgh: Feed $61.69, meal $87.69 
St. Louis: Feed $55, meal $81 


COTTONSEED OIL MEAL 
Philadelphia: Demand fair; supply ¢ 
big @rop; $76.50 
Kansas City: r 
higher; offerings $68 
Memphis, for nearby shipment 
Omaha: Demand strong upt 
Seattle: Demand fair; supr 
$90.50 ton, « ered rail, « 
carlots iber-October 


Wichita: ‘Demand slow 
Demand 


ago: Demand goo 

$78.25 ton, sacked 

New Orleans: Demand 
er; supply ample 41 

Louisville: Demand fair 
ply ample; $75 ton 

San Francisco: 
fair; $76 

Cincinnati: Demand 
to easier; supply 

Ft. Worth: Deman 
tober-November- Le r 
ings light at present 
moving in main produci 
41% f.o.b. cottonseed 
central Texas imm 
October- Novem ber- De 

Los Angeles: Demand 
aly supply adequate 

76 


i = Demand 
supply ample; prime 41 
Atlanta: Demand fair 
ply ample; 41% $464, f 
milis, $64, f.0.b. Georgia r 
Mississippi mills 
Indianapolis: ty n 
to steady supp! 
Ogden: Sup 
A AND D FEEDING OIL 
New York: 300 ICI 
00 ICU, 1,500 A 29@30¢ 
11% @32%¢ 300 ICtl 0 
600 ICU, 1,500 A 
S3@34e 600 ICU ’ 
Boston: Demand and supp 
( Re 3 ) 


Milwaukee : Demar 
D> $1.8 concentr 
0 A 28¢ f 
A 33%¢ 
D ACTIVATED ANIMAL STEROL, 
POWDERED 
York: Demar 


Kaneas City: 
»6¢ Ib 
DEFLUORINATED PHOSPHATE 
Wales, Tenn.: $61.25 
Tupelo, Miss.: $49.25 
Coronet, Fla.: $50 
Houston: $63.75 
DISTILLERS’ DRIED GRAINS 
—~ York: Demand ea 
suppl limited soluble $78 
grains $64 
Boston: Withdrawn be 
New Orleans: Demand 
supply adequate $7 
Louisville: Dema 
light o 
$61 tor so 
Milwaukee: [Der 


Omaha None 


rw 1 





San Francisco: Demand fair; supply am 


ple; solubles $82. 


Philadelphia: Demand good; no supply 


mills closed; no quotations 
Cincinnati: 
supply very limited; $71 


Atlanta: Demand strong; supply exhaust 


ed; trend strong; $75, Atlanta. nomina 
Portland: Demand fair trend stea 
supply ample; solubles $83 


DRIED BEET PULP 

Ogden: Supply average; $42 @ 4 

Seattle: Demand steady supply 
$59 ton, ex-warehouse, truck lot 
price only; supplies not available 

Boston: Demand fair supply 1 
nadian $72 

New Orleans: No quotations 

San Francisco: Demand good 


$53.15 

Milwaukee: Demand 

juate new crop $58.65 

Los Angeles: Deman 

ipply limited $56.10 

60.10 in burlap. 

Atlanta: Demand go 
supply very limited; $68 
ports 

DRIED BUTTERMILK 


aie Demand strong ups 
$1 


Demand slow 


“Wiehita: 
Demand and supp 


Chicago: Demand 

ent $11.25@11.50 cwt i 

New Orleans: Demand fa 
upply suffi t; ple@ii 

Louisville: Demand fa 
upply light; $260 ton 

San Francisco: No off 

ns 

ewantess Demand good 

$1 

“Minneapolis: Market steady 

ipply ample $10.75 cwt 

“ies Angeles: Demand fair 


Demand poor 

nearby pro 
Indianapolis: Demand poor 
anged upply average $1 wt 


DRIED CITRUS PULP 
Atianta: Demand good ul 
1 limite for meal trend 
$47.50, meal $35, f.0.b. Fi i 
New Orleans: Demand goo 
iIpt ght $15@47 f.o.t 
San Francisco: Demand 


Los Angeles: Demand str 

Pr limited; $45 bulk, pr 
DRIED SKIM MILK 

Philadelphia: Demand fair 

ht: $12.50 


Portland: 
ampl 
‘Boston: Demand 
Chicage: Dema 
P13 cwt 


New Orleans 


Demand fair; trend higher 





Kansas City - Omaha. Dallas 
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Leaisville: Demand good; trend stro meal $2.30 a unit, Wes ast and East 
supply fair; $270 ton Coast 
-—~ isco: Demand good appl Milwaukee: Demand go 
fair 60% $169 
Milwankee Demand good; supply New Orleans: Demand slow 
1 t $1 


Minneapolis Market steady; demar 
ted $11@11.50 cwt 
Seattle Lv nd slow; supply 
ise l.c.l 
‘les Angeles Demand fair unit pr 
10 Keston: | 
DRIED WHEY piss 
: - Kansas City 


Ogden: Su; " : - 
nadian herring 


r hiladelphia Der " supply fa 
$ iver 
Kansas City Ogden: § 1p 


ast: < 
Louis, ible 
upply ligt $i 
San = 6Francisco 
aree; $2.45 a 
wt ex-wa 
Angel 
oe New York 
“Worth and ° pply +4 acege 
$6 - 8@ 39 


Ogden: Supply 
at rf A on bale 
Boston Irhilade — 

Chicage: Demar fair sup y e ate . 
; wt n car F “Wichita: 1 reme 
New Orleans: nt; prairie $17 
: idequate ‘Seattle Lb» 
tieville: Deman baled ' 
apy fa $135 to 
San Francisco nd te , , ‘ 
good; $7 wt Hesten: Le 
Minneapolis: Market 
ample; $6@6.25 cwt 
FISH MEAL 


_mniianapeite Demand 





“Mister Alfalfa’’ 


That's My Name! 


Atianta Bt and 
ur ght 


Pt. Worth: | jemand good : - ' r - | et 


BOARD OF TRADE BUNLDING 
KANSAS CITY, miIsSOUR! 


I t Art r 
Los Angeles 
pw t su 
Seattle 


Portland 





Minneapolis: Ma 





ALFALFA MILLS 


Division—MIDLAND INDUSTRIES, INC 
INDEPENDENCE, KANSAS 


Elk Valley Dehydrated 
ALFALFA MEAL 


now available in fifty Ib. paper bags 


DUST TITE BAGS 


ABILENE ALFALFA SALES CO. 


ABILENE, KANSAS 














OAT GROATS 
FOR SALE 


Packed in 100-Ib. bags 


WOOD'S GRAIN ano FEED CO. 


MOVILLE, IOWA 





McGEHEE Co. 
me 


| 
KANSAS CITY, MO. 





ALFALFA MEAL 


DEHYDRATED - - WITH A REPUTATION - « SUNCURED 


PLATTE VALLEY SALES SERVICE 


402 Grain Exchange 


Phone HArney 8844 OMAHA . NEBRASKA Teletype OM 191 

















FEED GRAINS 
KAFIR-MILO 


BARLEY - CORN - OATS - WHEAT 


From &very Grain Producing Area in United States 


CONTINENTAL GRAIN COMPANY 


TERMINAL ELEVATORS: 
Kansas City Omaha Portland 
St. Louis Toledo Galveston 
Chicago Columbus . Enid 
Buffalo Fort Worth Minneapolis 


OFFICES: 
New York St. Louis Nashville Fort Worth Galveston Vancouver, B.C. 
Chicago Omaha Enid Buffalo Portland Winnipeg a 
Kansas City Columbus Minneapolis Peoria San Francisco Los Angeles 
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No. 2 timothy (old crop) $37@38, new crop 
$356@37; first cutting alfalfa $38@i0, sec 
ond cutting alfalfa $48@50 
New Cetonmes Demand slow 
uate; timothy, new 
baled “alfalfa $6562@54, prairie 
Los aageee: Demand very S008; 
ipward supp _ Scoauate 


trend steady 
crop $39@ 
$30@32 
trend 


oat hay 
Worth: Demand 
alfalfa 
1 
oma 
1@34, « ered 
Louisville: Demand 
ipply light; mixed hay 
No. 1 : 
2 $ 
No, 1 


HOMINY FEED 


Louisville: Demand good; trend strong 


apply Ug 
Omaha adequate 
bulk 

Boston 


sa 
New Orleans De ma 

“ t 

‘Milwaukee De 


Seattle Dem 
aper bags $7 

ered 
Cincianats 


Seattle 


UPI 
Mer phis Lv 
ple site 


wh 
‘Indic snapolis Demane 


LINSEED OIL MEAL 


Philadelphia: Ler i ul 





Portland: Demand slow; tren 
supply limited; 34% §85@86, 
28% $871. f.0.b. California. 

Kansas City: Demand good; offerings 

market firm; 34% $64@65 bulk, Min- 
neapolis; 36% $61@61.50 bulk, Minneapolis 

Omaha: Demand strong; supply fair; $71 

Seattle: Demand fair; supply short; $92.50 
for 34%, delivered rail, September ship 
ment; California production §86, ex-dock 

New Orleans: Demand slow; trend strong 
er; supply ample; 36@ protein $81@82 

Wichita: Demand fair; supply adequate 


steady; 
,e —~+ 


6% $77 
Chicage: Demand improved; supply light 
36% protein $72 ton, sacked; 34% $76.50 
Indianapolis: Demand slow; trend steady 
to unchanged; supply ample; 36% $78 
Minneapolis: Prices advanced $3@3.50 ton 
because of active inquiry for scarce offer 
ings, with most September meal apparently 
already spoken for. Supplies of 34% meal! 
particularly tight, and quoted nomi 
nally about $4 ton over 36%. Quotations 
6 $62.50@63 for September shipment 
$62@63.50 for October-December, bulk, Min 
neapolis 
Milwaukee: 
® $75; 36° 
Louisville: 
supply normal; $74.75 
Cincinnati: Demand 
supply tight; 34% old 
Los Angeles: Demand good 
supply ample; $70@71 
Ft. Worth: Demand fair; 
3 $83, September; $3 
delivered Ft 
strong supply 


were 


Demand good; supply light 
$73 


fair; trend strong 
ton 

fair; trend 
process $7 


trend steady 


Demand 


steady 


supply suffi 
2.50, October 
Worth 

fair 


December, 
Demand 


MALT SPROUTS 


Demand fair; supply light 
No quotations 
Demand very good 

nominal 
and supply light as 


supply 
sacked 
Demand 


Boston 


MEAT SCRAPS 
Louis: Demand fair 
she bulk 


supply adequat 





Your Feed Requirements 


C.J. MARTENIS GRAIN CO. 


Prodace Exchange 


NEW YORK 
MALT SPROUTS 


IMPORTED BRAN AND 
MIDDLINGS 


DRIED BREWERS’ GRAINS 


Cottonseed Meal 
Distillers’ Grains 
Old Process Oil Mea! 





SINGLE UNIT CUTTER 





OATMEAL and CUT WHEAT 


KIPP-KELLY 
Rotary Granulator 


GRANULAR UNIFORM CUT ASSURED 
World's standard machine for cutting wheat, kilned or 
undried hulled oats, hulled barley, rice, rye, ete., (not corn) 
for cereal and poultry foods. Rugged design, low in up- 
keep cost, capacity 300 to 500 pounds per unit per hour. 
Six unit machines producing 1,800 to 2,400 Ibs per hour. 

Supplied in 1, 2, 4, 6 Unit Sizes. 


Inqumre of your Mill Furnisher or write 


MIPP KELLY LIMITED 


WINNIPEG, 


MADE ON 


WITHOUT WASTE 


MANITOBA, CANADA 











COTTONSEED OIL MEAL FUTURES 


Closing prices of cottonseed oil meal 

change in dollars per ton my aed 
Sept. 7 Sep 

Oct @ °65.25 65.850 $6.15 
64.65 
64.50 65 63 50 a 
69.00 68.10@ 59.00 25@ 
69.25 58.00@ 59.00 26@ 


2,200 2,200 6 


Jan 64.20@ 
Mar 63.75@ 
May 67.75 
July 57.75@ 
Sales (tons) 
*Flat 


SOYBEAN OIL MEAL 


Decatur 


Closing prices of soybean oil meal (basia, 


Memphis Merchants Ex 


on the 


(41% 


Sept. 10 
¢ @*63 
De 65.256@ 65.35 os 65.45@ 65 

25 @*64.00 
64.00 


change n 


protein) on the Memphis Merchants Ex 
Sept. 11 pt Sept. 13 

75 65 66.7 7.25 67.00@ 67.50 

5 5 10 @°66.3 


58.00 
58.00 


FUTURES 
t 1 


; . 
doliar 


CHICAGO 


Sept. § 
50 *69 26 @ 159.65 


*59 30@ 159 
59.35 @ 159.75 
@ 60 10 *69.90@160.00 
@ 60.15 @ 60.00 
3,300 
1. tAsked 


Sept. 10 
@rtss 
o@rts9 

769.00 


0 


MEMPHIS 


Sept. 7 


Sept. 10 


7 °59.40 @°*59.8 


@ *59.00 
58.65@ 69.00 
58.70@ 59.10 59.00@ 
@ °59.75 @°*s9 
@*59.75 
16,100 


@ *58.60 


68.9 





Demand good; tre nd higher 
65% $108@114; 50% protein 


New York: 
upply limited; 
nobtainable 
Portiand: 
fair 2 
St. Paal: 50% 
$120, bulk 
—— City: 60% 


Demand good; trend firm; sup 


meat scraps $117.50, sacked 


meat and bone scraps 


$1 
Demand very good; supply re 
converted 50% 2.50 
fairly active; aie 
50@107 ton 


iestene 
$1.80 a protein unit 
Chicage: Demand 
air 50% protein $97 
5 $115 
Kansas City: 


bulk 


Demand good offerings 
market steady; $115 bulk Kansas 
50 meat and bone scraps 
‘Demand nominal supply ade 


Demand fair; trend steady 
$110@117 ton 
Demand fair 
$105 @110, 


upply ample 
New Orleans: 
r adequate; 50% 


trend strong 
local 


Demand good; supply am 
plus cost of bags 


San Francisco: 
$ s unit of protein, 
producing plant 
Seattle: Demand slow tight 
plant 
suffi- 


supply very 

bulk, f.o.b. producer's 

Demand slower supply 

1 f.o.b. plant; 55% no quo 

ferings 

De mand good 
® $111 ton 


$2 2 unit 
Wichita: 

trend strong 

sacked, f.o.b 


trend 
protein 


very good 
unit of 
nts 
supE 
5@100, sac 


Los Angeles: Demand 
8 pply limited; $2 a 
bag f.o.b. producers’ pla 
Worth: Demand fair 

— bone, 50% 5 

Worth 

exceeds supply: 50% 


yl ade 
ate; meat ked 
b. ¢ pred Ft 
Milwaukee: "De mand 


MILLET 
Orleans: Demand 
arce no quotations 
St. s: Demand 
urce; no quotations on 

Early Fortune. 
MILLFEED 
Prices are somewhat easier 
ago, but continue .generally 
and supply are about in 
range of quotations was 
noted at the end of the week for heavier 
ffal. Quotations: bran $54@ standard 
lds. $55@56, flour midds. $63 red dog 
50@69 
Kansas City: Demand is 
week with offerings light due to 
ng operation The market was 
nger Sept. 13. Quotations, 
ity asi bran $53@53.75 
P58.25 Main strength was 


New light supply 
very 
run 


light 
hog 


supply 
country 


Minneapolis: 
than a week 
firm as demand 
balance. A wide 


@66 


improved 





From community Plants to largest Feed Mills 
PROFITS in a rich market with... 


24 TYPES AND SIZES TO CHOOSE FROM! 
CAPACITIES 1500 LBS. TO 10 TONS PER HOUR! 


Easy to install. Economical to operate. Minimum main- 
tenance. Write or wire for detailed illustrated bulletin, 


and low prices. 


ANGLO AMERICAN MILL SALES C0., INC. 


Feed Mills, Flour Mills, all types of milling equipmen 
OWENSBORO, KENTUCKY, U.S A 


“QUALITY MACHINERY SINCE 1900” 


Molasses atomized and DRIVEN 
INTO every particle of dry feed 
—not just splashed on. ... No 
balling. No molasses pockets. No 
hardening in sacks. ... Mixes 
cold molasses with any ground 





MILLFEED FUTURES 





bran 
Omaha 
ght t 


Wichita 


lds $ 
Milwaukee: 
‘ bran 

St. Louis 


r nal 
$6 
New York: 
supply 
midds 


Philadelphia 
bran $66, standard 
$78.50 

New Orleans: 

adeq 


Deme 


“Francisco: 
red bra 


MINERAL 


ey Mir mum 
. Vitamin mineral 
Indianapolis: Deman 1 
changed; supply ample 
jodine $51, 5-ton lots $49 
f.o.b. Indianapolis. 
Portiand: Demand 
trend unchanged; $40@5 
Omaha: Demand fair 
$75. bagged; $99 in blocks 
Milwaukee: Demand he 
ple; $75; 650-Ib. blocks $2 
Sioux City: All-purpose with iodine $% 
San Francisco: Demand steady; supply 
good; all-purpose with lodine $70 
Seattle: Demand fair; supply excellent 


nieve 


good; supply 
supply ade 


avy supply 





$54, ex-warehouse, for high phosphorus mix 








tures, Le.l competitive brands. 
ex-warehouse, | 
Worth: Deman 1; supply ample 
suppleme 
rus $75@8 
calciur 


New Orleans: 
slightly; supply 
8, f.o.b. New 
New York: 
hanged upp 
Boston: Der 
tar car 
Minneapolis: 


‘$61 46 it 
be 


NIACIN 
New York: $9 k 


OAT PRODUCTS 

Patindsiphin I air 
puly zed whit $63 
ground oat feed § mesti 

Boston: Demar “li; supply 
white pulverized $¢ reground oat feed 
$26.25 @27 

Chicago: Demand fair supply ample 
reground oat feed $2 sacked; fine ground 
feeding ro oatmeal $84; feeding rolled 
oats $96. 

Milwaukee: Demand fair 
on pulverized, faip on 
white $ 50, feed § 
$40; regrounds ‘ 

Minneape 
oat product 
somewhat 


supply ample 


cleaned 
New 
slightly supply 
oats $69@82 
ing rolled 
Memphis: » u« trend lower 
supply a 1 3% ot 1, reground oat 


feed $2 


Los Angeles: Demar 
supply ample eastern 
paper local $12@15 

San Francisco: | 
ple; local $13, easter 

New Orleans: Demar sood; trer firm 
supply ample $1 a ana rigin 

Boston: Demand and sup good; paper 
$20.31, cloth §21.81 

PEANUT me ema, 
New Orleans 
liméted $6 


ae 
$58, 41 $8 
"Atlanta und’ sg 
r ‘ » 
PEAT MOSS 
New York 


supply adequa 


Philadelphia 
ry “ht 


tural 
Los Ht wo 
Canadian 
San Francisco: | 
$3.10 bale 
POTASSIUM IODIDE, U.S. P. 


New Yorks: Dema t a trend un 
changed; 5 y ample 2 b. lots $2.15 


GRO-FAC 


assures Growth Factors 
in your Feeds 


The combination of antibiotics 
along with B,, and other vita- 
mins that contain amazing 
growth factors. 





Users report excellent growth 
and better health in poultry and 
swine fed GRO-FAC in their 
feeds 


Ask for free sample and further data. 
. — = 
THE ATLANTIC SUPPLY CO. 
Baltimore 2, Md. 














100-Ib. lots $2.17, 26-Ib. lots $2.20; potas 
sium lodide chalk mixture, 250-Ib. lots $2.06 
100-ib. lots $2.08, 25-Ib. lots $2.11 

St. Leuls: Demand and supply good; 
pure potassium iodide, U.S.P., 100-Ib 
$2.17 im fiber drums; 26 Ib lots $2.20 
fiber Arums; 5-Ib. lots $2.27 in bottles, f.0.b 
St. Louls; 90% potassium iodide calcium 
stearate mixture, 226-Ib. lots $2.06 in lever 
pak drums, 100-Ib. lots $2.08 In fiber drums 
26-lb. drums $2.11, 5-lb. bottles $2.15, f.0.b 


St. Louis 
RIBOFLAVIN 

New York: Demand good; trend steady 
supply sufficient; 12%¢ gm 
freight allowed. 

Terre Haute: Demand and supply good 
i2%¢ gm of contained riboflavin with 
freight allowed, for 8,000 and 16,000 po 
tency dried fermentation solubles 


RICE BY-PRODUCTS 

Atlanta: Demand siow trend 
supply ample; bran 32 f.o.b 
mills. 

Sean Francisco: No offerings; no quota 
tions. 

Memphis: Demand good; trend steady 
supply tight; bran $36, sacked, f.o.b. Ar 
kansas poifits. 

New Orleans: Demand fair; trend steady 
supply Limitec $31 @32 f.o.b Louisiana 
mills for bran, no quotations on hulls 

SCREENINGS 

Minneapolis: Fair interest in Canadian 
screenings was shown this week, reflecting 
preparations for manufacture of feeds for 
attle moving into Midwest feed lots. Quo 
tations: dust $3@6, lights $6@12, mediums 
$18@25; heavies $30@40; Canadian screen 
ings $15, bulk, Duluth; Canadian ground 
screenings 27, sacked, Duluth 22% fax 
screenings oil feed $37 

St. Paul: 60q@ digester $120@128, sacked 

New Orleans: Demand fair; trend steady 
supply ample; heavy grains $35 @40 


SESAME MEAL 


Los Angeles: Demand good; no 
no quotations 


equivalent 


steady 
Louisiana 


offerings 


SORGHUMS 
Ft. Worth: Demand fair; supply suffi 
carlots, bulk, No. 2 yellow $82 @ 
delivered TCP 
Demand good and offer 
2 milo $2.48@2.50 cwt 
Demand fair; supply light 
trend stronger; $2.47, Kansas City 
SOYBEAN OIL MEAL 
Atlanta: Demand fair; trend strong; sup 
ply limited for nearby; 41% $80, Mississipy 
mills; 45@ §80, North Carolina milis 
Memphis: Demand fair; trend lower; su; 
ply tight Pp ne 41% protein, old proces 
$71.50, sacked, f.0.b. Memphis 
San Francisco: Demand fair 
ple 


supply ar 


$95 
Milwaukee: 
41 to 44% $8 
Ft. Worth: Demand quiet; supply suff 
ent 41 or 44% Midwest origi: 94@9 
prompt-September; $80@81 nN 

ber, delivered Ft 

ti: Demand fair 
very limited; $74, bulk 


Demand good; supply light 
8 


Soybean oj] meal sho 

in the Chicago area last wee 
period closed was resting a 
bid, with little chance tha 
would relax until new crop supplies 
available. Brokers said the supply 
crop meal is depleted. Quotations 
41® protein $80 ton, bulk; 44% 

Boston: Demand good; supply light; $8@ 
psi 

Decatur: Demand fair; supply 
41% protein $74 ton, bulk; 44% $74 
Minneapolis: Trades at the ceiling leve 

$74 were reported during the week 
a scarcity of nearby supplies beca 
parent; however, toward the ck 
week quotations eased to 
Decatur, as demand dwindled 
delivery quotations also were boosted 
October offered at $61@63 and October 
coupled with various forward deliveries at 
9.50@61 

Louisville: Demand f trend very 
strong; supply ample; $85.5 ton 

Les Angeles: Demand good nd us 
ward; supply ample; prompt $71@73, bulk 
Decatur equivalent $103@1056.50 
delivered 

Wichita: Demand siow; supply sufficient 
411% $84, f.ob. Wichita 

Seattle: Demand slow 
$105 ton, September, carlots 
October-November-December $94 

ouahe Demand strong supply 


sparse 


sacked 


"Portland: Demand fair 
supply ample; September $7 
Kansas City: Market fm at 
of $74, bulk, Decatur, for 
western shipment or u : 
restrictions do hot permit 
beyond this point 
Indianapolis: Demand fair 
supply plentiful 44% $81 
Ogden: Supply average; $92 
New Orleans: Demand fair; trend 
supply sufficient; 44@ %$90@91 


SUNFLOWER SEED 
St. Louis: Demand fair; supply 
small black (hybrid variety) $12.5 
poultry grade $13 cwt large black 
large gray (parrot grade) $18.50 cwt 
f.o.b. St. Louis, no carlots available 


TANKAGE 
Ft. Worth: Demand good; supply light 
60% digester $107@110 ton, f.0.b. Ft. Worth 
Wichita: Demand heavy y suffi 
$115, f.0.b. plant 
Demand goo supply adequate 
carload lots, bagged 
Milwaukee: Demand exceeds supply, 60 
115 
Louisville: Demund fair; trend strong 
supply ample; 60q% $110@117 
Kansas City: Demand good; offerings fair 
$110@115, bulk, Kansas City, for 60% 4a 
tankage 
Chicago: Demand improved; supply scarce 
protein $105@115 ton, bulk 
60% digester $114 
. Demand fair; supply adequate 
oom $110, bulk 
New Orleans: Demand poor; trend strong 
aie light; 60% $127.60@130 
WHEAT GERM 
New Orleans: Demand fair; trend steady 
supply limited; $85@90. 
Chicago: Market steady 
supply limited; §87 


trend steady 


demand fair 
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-FAN HAMMERMILL 


- 


Feed is taken away faster 


Extra air for extra capacity 
More uniform grinding 


Uniform suction across screen 


Two Fans! One on each side of the 
milll More air for faster grinding. 
Full width suction for uniform feed. 
Only BRYANT can give youw this 
superior performance. 

Write for complete details. 


BRYANT ENGINEERING CO. PORT HURON MICH. 


MANUFACTURERS OF HAMMERMILLS © CUTTERS 
CORN SHELLERS © CRUSHERS * MAGNETS 





50-LB. COTTON FEED BAG 


Answers the demand of your customers for /ightweight 
size... with B-I-G utility value. Actually cheaper 


because there's NO WASTE! 
PERCY KENT BAG COMPANY, /7C. 


eamwtas crt . surraie . wt roe 








FEED 
INGREDIENTS 


OF ALL KINDS 


‘ ! 
NORTH EAST 
@ Feed Mill C. 


NNEAPOLIS 13, MINNESOTA 
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aue- 
THAT CORN 











WITH A NEW 


BURROWS 


ALL PURPOSE ELEVATOR .: 
(Available for Immediate Delivery) 


his sturdy, easy to handle 1951 model Burrows All 
Purpose Elevator presents many important changes. . . 
changes for the better. 


@ Fafnir ball bearings; stronger carrier; positive lock- 
ing worm winch; newly designed engine mount; new 
corn screen; reinforced trough. These and many 
other improved features combine to make it today’s 
best buy in portable elevators. 


Lengths from 19 to 51 feet 
Write, wire or phone for literature and prices. 
delay. Get set now to move that corn in a Aurry! 


HU ‘5 


EQUIPMENT COMPANY 
1316-C SHERMAN AVE. EVANSTON, ILL. 


lanefoed 
MOLASSES 


PROMO 


CANE FEED MOLASSES AND UREA 


Don't 








The feed supple- 
ment that provides 
a readily available 
source of carbohy- 
drates, minerals 
and vitamins. The 
most palatable of 
all feeds. 


The high protein- 
equivalent feed 
specially prepared 
for ruminant ani- 
mals—a mixture of 
Cane Feed Molas- 
ses and pure crys- 
talline urea. 

Wire, phone or write our nearest 


office for prices. 





te PACIFIC MOLASSES COMPANY 


215 MARKET RANCISCS 
ALL STREET, NEW YORK 5, N. : 
Offices: ——| 305 WELTA BUILDING, NEW ORLEANS 12, © 
SEATTLE, WASH. 
RICHMOND, CAL 


TOCKTON, CAL. 
ios ANGELES HARBOR, cAL. 


Distributing 
Stations: 
BUFFALO, N.Y 
ALBANY, N.Y 
BALTIMORE, MD 


WEW ORLEANS, LA 
HOUSTON, TEXAS 
TUCSON, ARIZ 
PORTLAND, ORE 











MILWAUKEE FEED & GRAIN CO. 
FEED MERCHANTS 
WE SPECIALIZE IN 


BREWERS GRAINS and MALT SPROUTS 


Phone Broadway 2-6289 Teletype MI-167 
741 N. Milwaukee St. Milwaukee 2, Wis. 


| Vitamin oils 











USDA Extends 
Loan Program to 
Low Grade Wheat 


WASHINGTON — Under 
pressure from northwestern 
farm interests, the U.S. Department 
of Agriculture this week broadened 
the wheat loan program for 1951 to 
include Nos. 4, 5 and sample grade 
wheat as eligible for loans. 

This provision is somewhat qualified 
by the condition that these grades of 


wheat must be storable and not sour, | 
musty, heating or hot. Sample grade , 


wheat must not be over 14% moisture, 
USDA officials say. 
Northwestern commercial wheat in- 


terests feared on learning of this mod- | 


ification of the 1951 loan agreement 
that it would provide an advantage to 


the farm cooperatives in this area. | 
| USDA denied this observation, saying 
| that if the new provisions are ob- 

served there can be no advantage to 
| any class of warehousemen. 


In addition they say that thé modi- 
fied loan provisions are designed to 
cover farm loans. They point out the 
moisture condition requirement for 
sample grade wheat which would dis- 
qualify certain qualities of wheat for 


| farm loans. 


In addition to the modification of 
the loan provisions USDA has set up 
a scale of discounts to cover the new- 
ly included grades for loan. On No. 
4 and 5 grades the discounts will be 
l¢ for each 1% of damage above 7% 
from the No. 3 grade. 

Sample grade wheat—below No. 5 
grade—will be discounted 80¢ bu. un- 
der the support rate for No. 1 wheat. 
This brings this Class of wheat in line 
with the price support levels for rye. 

This modification of the loan pro- 
gram applies to purchase agreement 
options as well as loans 

See ey TE ae j 
MEMPHIS PROTEIN MEAL 
FUTURES TRADE SPURTS 


MEMPHIS—Activity picked up in 


* the cottonseed oil meal and soybean 
| oil meal futures pits at the Mem- 
| phis Merchants Exchange this week, 


with prices and sales moving steadily 
ahead 

With business being resumed on 
Saturday, the six-day week produced 
sales totaling 74,000 tons, with 56,200 
tons on the soybean oil meal side of 
the market. 

With the visible supply of soybeans 
appearing to be lower than last year, 
buying swept into the market and 
prices of soybean oil meal jumped as 
much as $3.70 ton as compared with 
prices at the close of business Sept. 4 


| The peak of the advance was for Oc- 


tober delivery. 

Cottonseed oil meal prices jumped 
as high as $2.45 ton for October de- 
livery as demand picked up. 

Open interest increased 31,800 tons 
during the week. Activity continued 
heavy in the nearby months. The 


| daily open interest table at the close 
| of business on Sept. 10 follows: 


Cottonseed 
oil meal 





| McCLELLAND TO SELL 


VAN CAMP PRODUCTS 
KANSAS CITY—Products of the 
Van Camp Laboratories, division of 
the Van Camp Sea Food Co., Inc., 
Terminal Island, Cal., have been add- 


| ed to the line of exclusive representa- 
| tion in the Southwest by the McClel- 


land Co., Kansas City, it was an- 
nounced recently. 

The Kansas City firm will sell Sea 
Pep brand fish meal, fish solubles and 
in Nebraska, Kansas, 
Missouri, Arkansas and Oklahoma. 





strong | 
wheat 


Two Incomparable 


Feed Supplements 
under One Trade Mark 








Crumblized Pellets are 
now in steady demand . 
are creating new sales 
for the feed industry 

If you are not now 
equipped to capitalize on 
this new demand—start 
today by getting the 
facts from your Sprout- 
Waldron Representa- 
tive. You'll be pleasantly 
surprised to learn how 
economically you can set 
up for crumbling opera- 
tions. 

The new Pellet Crum- 
blizer Model 100 can be 
installed as an integral 
part of your Sprout-Wal- 
dron Pelleting System, 
or as a separate unit 
equipped with feeder 
and drive 

Write for illustrated 
Bulletin 4 which lists 
specifications. Sprout, 
Waldron & Co., Inc., 24 
Waldron St., Muncy, Pa. 


prout-Wauoron 


‘\ 


PE 





ACCEPTANCE OF FUTURES 
TRADING IN MEAL NOTED 


CHICAGO—Officers of the Chicago 
Board of Trade expressed satisfaction 
with the trade acceptance of the ex- 
change’s decision to offer facilities 
for trading in soybean oil meal fu- 
tures at the end of the second week 
of trading Sept. 12 

James S. Schoenberg, Uhlmann 
Grain Co., Chicago, a director of the 
Board of Trade and chairman of the 


soybean oil meal committee, says he is | 


convinced the trade feels the contract 


is a fair one and will draw a wide | 


participation when new crop meal be- 
comes available. 

The board, when it inaugurated soy- 
bean oil meal trading Aug. 29, pur- 
posely did not permit trading in old 
crop September meal, preferring that 
a background of trades be built up 
before the new crop arrived. 

At the end of the second week, an 
open interest of around 140 contracts 
for all contracts was reported. Dur- 
ing the life of the deliveries, an aver- 
age of about 20 contracts has been 
consummated a day. A contract in- 
volves 100 tons of soybean oil meal. 

Futures prices have crept upward 
steadily since the market opened, 
making a total advance up to the end 
of Sept. 12 of $1.95@3 ton. 


T. W. STALEY TO SPEAK 
AT K. C. GOLF OUTING 


KANSAS CITY—Golf, dinner and 
a guest speaker are on the program 
of the fall golfing outing of the Kan- 
sas City Feed Club to be held at the 
Oakwood Country Club near Kansas 
City Sept. 19. The golf matches will 
begin at 1 p.m., and prizes will be 
awarded to tournament winners. 

After dinner in the clubhouse, 
Thomas W. Staley, general manager 
of the Staley Milling Co. and chair- 
man of the American Feed Manufac- 
turers Assn., will speak on experiences 
he had on a trip to Europe this sum- 
mer. 

An invitation to attend the Sept. 
19 party in Kansas City has been ex- 
tended to feed clubs in other cities 
by president Jerry Parks, J. P. Parks 
Co., Kansas City. They include Den- 
ver, St. Joseph, Omaha, Des Moines, 
Minneapolis, St. Louis and Chicago 


PACIFIC COAST MEAT 
SCRAPS CEILING PRICE 


A typographical error was made in 
an article in the Sept. 1 issue of 
Feedstuffs telling of adjustments in 
meat by-products ceilings for more 
than a score of West Coast slaught- 
erers. 

The third paragraph of the article, 
which appeared on page 53, read: 
“Pacific Coast sellers of meat scraps 
are permitted to use as their price 
ceiling the higher of the following: 
$2.80 a unit of protein in bulk plus 
container costs or their General 
Ceiling Price Regulation ceiling.” This 
should have read $2 per unit or the 
GCPR ceiling, the higher of either. 

See 
FEED MILL UNDER WAY 

ALBANY, WIS.—Construction has 
been started on a new feed mill by 
the Albany Farmers Cooperative Sup- 
ply Co. The new building will be 
32 by 50 ft. and is expected to be in 
operation by late fall. 


WHEAT POOLS ISSUE 
CROP ESTIMATE 


WINNIPEG — According to esti- 
mates released by the three wheat 


ada. This compares with last year’s 
crop of 427 million bushels. It in- 
cludes 16,230,000 bu. durum. 

The pools estimate oats output at 
$29,047,000 bu., berley at 243,335,000, 
rye at 16,489,000 and flaxseed at 9,- 
360,000 bu. 
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He sells 


~ 


George W. Edmonds, of Edmonds Trapnest Leg- 
horns, Luverne, Minnesota, combines the breeding 
of high-producing layers with merchandising top- 
quality feeds. Says it works for the benefit of all 
concerned. 


prosperity 


George W. Edmonds supplies good chicks and Pillsbury Feeds 


— Customers make money, and so does he! 


Up in Luverne, Minn., George W. Edmonds sells baby chicks 
from a strain he developed on his breeding farm—a strain 
known far and wide for excellent layers. 

Edmonds sells Pillsbury Feeds because he knows that good 
feeds, like good chicks, help his customers make more money. 

Leading poultry breeders improve their strains year after 
year. And each year Pillsbury brings out important new de- 
velopments that add to the success and profits of Pillsbury 
feeders. ‘‘Mycins,” for example, add amazing growth power 


to Pillsbury’s hog, chicken and turkey feeds. 

Edmonds’ customers provide plenty of proof that he is sell- 
ing prosperity (see reports below) —and that’s a good arrange- 
ment to have in any community. He finds a ready market for 
Pillsbury hog, dairy and cattle feeds, too, and his tonnage 
grows steadily. 

Pillsbury has proved it can bring prosperity to dealers and 
feeders alike. Wouldn’t you like to know more about it? See 
your Pillsbury territory manager, or send in the coupon below. 


4 flocks averaging better than 80% 


Mrs. H. C. Krogman (at right) is one of Edmonds’ customers, 
along with her two sons and a son-in-law. The four families had a 
total of 2110 layers last winter, and all four flocks averaged 
better than 80% production: 80.6%, 80.5%, 85.5% and 81.7%. 
All birds were Edmonds’ Cross X Leghorns and were Pillsbury fed. 


Pillsburys Best 


Pillsbury Mills, Inc., Dept. FS 91, Clinton, lowa 


Gentlemen: I want the details on the Pillsbury franchise and 
the Pillsbury New Business Plan—with no obligation on my 
part. 


Firm name 





Address 





Requested by 





FEEDS and CONCENTRATES 


with“ MYCINS” 
GET THE FACTS! 


j Start some prosperity of your own. Find 
: out about the Pillsbury line and 


| & 


serena concn tataitpiidieiaaninall 


Pillsbury’s sensational New Business 
Plan. Use the coupon! 





